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TOLLE 


SUPPORTED VINYL 


Steps in to solve your problems on case-bound covers 


Leading manufacturers who specialize in industrial catalogs, case-bound books and binders 


use Tolex supported vinyl fabric for rich-looking, long-lasting covers. Tolex resists abrasion, takes whi 


GENERAL 


unlimited flexing without cracking or peeling, foil stamps beautifully and can be used in automatic the Gensel tin 
& Rudber Company 
casing equipment. Even with all these advantages, the cost of Tolex S is comparable to that of 


pyroxylin. Write now for samples. From the makers of 


THE GENERAL TIRE & RUBBER COMPANY « Textileather Division « Toledo 3, Ohio 









































} “The bitterness of poor quality remains long after 


te the sweetness of cheap price is forgotten.” 


Nowhere is this headline idea more appli- 

cable than in the purchase of bookbinding 

machinery, because here the saving of a few 
Ohio dollars, or even a few hundred dollars 
initially, can downgrade the quality of work- 
manship and production efficiency for years; 
and, on top of this, usually results in far 
shorter machine life. An attractive im- 
mediate savings, in short, can and does 
become exceedingly expensive. 


The quality of Smyth Bookbinding Machines 
has been known for over 80 years, and these 
machines have made more money for more 
binders throughout the world than any other 
bookbinding machinery sold. As such, they 
have been very economical purchases for the 
binders involved, and this is because we 
have never cut corners in designing and 
building them. 


They repay many times over their original 
purchase price and to an extent that ma- 
chines of lesser quality simply cannot equal. 
It pays in cold dollars and cents every time 
to buy Smyth machinery for your bindery. 


SMYTH MACHINES ARE SOLD BY: 





Ee. C. FULLER CO. 
New York, 28 Reade Street; Chicago, 720 So. Dearborn Street 


SMYTH-HORNE LTD. 
London, England 


euyTH PERPEC TIO A. 

OF THE WORLD IN BOOKBINDING MACHINERY 
4 
S Your proTectio™ 


MANUFACTURING CO., BLOOMFIELD, CONN., U.S.A. 
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DU PONT’S EXPERIMENTAL BINDER duplicates actual plant conditions 
. .. lets you see how Hot-Melt Adhesives work on your stock. 





Here’s a chance to see Du Pont Hot-Melt Adhesives in 
action on your own binding job—whether paperbacks, 
catalogues, or hard-cover books. Just bring some of your 
work to Du Pont’s Experimental Binder at Marshal 
Laboratory, Philadelphia, Pa. See how fast the binding 
is completed—how books are trimmed immediately after 
application. No staples, stitches, or overnight drying re- 
quired. You’ll find pages lie flat, withstand hardest pul!- 
ing—and you'll surely note the cost savings possible! Ask 
your Du Pont Representative to arrange for your visit, or 
write: E. I. du Pont de Nemours & Co. (Inc.), 2500 Ne- 
mours Bldg., Wilmington 98, Delaware. 


HOT-MELT ADHESIVES 


RES. U. 5. pat. OFF 


Better Things for Better Living... through Chemistry 
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BOOK COVERS 
SPAM 


when they’re printed on new Du Pont vinyl PX’ cloth 


All-Star Sports Books are produced by Follett 
Publishing Co., Chicago. Bindings by Rand 
McNally, Conkey Div., Hammond, Ind.; Photo- 
press, Inc., Broadview, Ill., printers. Top print by 
Paper Converting & Finishing Co., Chicago. 
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Vinyl “PX” * cloth makes an ideal binding. 
Its snow-white, uniform surface gives inks 
a better lay with excellent adhesion . . . 
vivid color reproduction with remarkably 
sharp detail. Note clarity of photo on 
covers shown. “PX” cloth is durable .. . 
fully ten times more scrub-resistant than 
pyroxylin materials of the same grade. 
Bindings resist breakdown at hinges and 
resist wear at corners. 

“PX” cloth also meets Commercial 
Standard CS-57-40 and Official Minimum 
Standards and Specifications for Text- 
books . . . another reason why more pub- 
lishers than ever before are now selecting 
this tough material to give their books 
long-lasting covers. Write for more infor- 
mation and sample swatches: E. I. du Pont 
de Nemours &.Co. (Inc.), Fabrics Trade 


Products BP-18, Wilmington 98, Delaware. 
*Reg. U.S. Pat, Off. 


Vinyl PX° Cloth 


REG. U.S. PAT. OFF 
Better Things for Better Living . . . through Chemistry 





SCRIMSHAW FROM NICHOLSON WHALING COLLECTION, COURTESY OF PROVIDENCE PUBLIC LIBRARY 


SCRIMSHAW—the Folk Art of the American Whaleman 


Scrimshaw is the art of carving and engraving on whale 
teeth and bone and the use of whale ivory and sea shell 
as inlay for wood. It is considered by many to be 
America’s only original folk art. 

Working with the simplest of tools — a jackknife, 
sail needle, sharpened piece of steel — New England 
whalemen, thousands of miles from home, designed and 
fashioned many useful as well as purely ornamental 
objects. Numerous New England households still con- 
tain a wide variety of scrimshaw. Rolling pins, inlaid 
wood boxes, needles, yardsticks, earrings, cribbage 
boards and ink stands are some of the examples. 

The most significant pieces of scrimshaw were exe- 
cuted on the sperm whale’s teeth, which were engraved 


(ft nterlaken 


with an amazing variety of colorful illustrations. Some 
pictured the ship and the hazards of harpooning; others 
were copies of illustrations from magazines of that era, 
while many were inspired by thoughts of home. Working 
meticulously, the artisan developed his inherent skills, 
incorporating fine details which approached perfection 
in proportion and execution. Scrimshaw not only served 
as a means of combating shipboard monotony, but as 
a record of the voyage. Today it still serves as a lasting 
monument to one of the most brutal seafaring activities 
man has ever known, whaling. 

Just as the art of scrimshaw represents highly skilled, 
painstaking workmanship, so has the name of Interlaken 
come to represent the finest in quality book cloth. 


INTERLAKEN MILLS, Fiskeville, Rhode Island 


Division ARKWRIGHT-INTERLAKEN INC. 


Mp, : 
885 Asoohcloth . .. the standard of excellence in book cloth 
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produce more and better printing, more 


0 help you 
profitably. 


THE NEW 
Me-SENATOR 
CUTTER 


with dial-selected automatic program channels, 
100% electronic magnetic tape control, 
and guaranteed setting accuracy of .002” 


The new ATF-Senator “Program Spacer’ Cutter: so soundly 
designed, so simply automated, so easy to set, that it can out- 
produce conventional cutters two-to-one. Here are the more 
important design and operational features: 


Up to 24 different jobs can be programmed for completely auto- 
matic electronic spacing +« Instantly recorded space settings 
without a single mechanical adjustment — on reusable magnetic 
tapes + No re-programming of tapes required to adjust for slight 
gripper margin variations on subsequent runs + Airfilm center, 
side and rear tables available for fast, easy handling of heavy 
lifts — air passages cast in table — no tubes or pipe connections - 
Built-in safety factors including low pressure treadle; two-hand, 
push-button starting; an approved non-repeat device, plus a photo- 
cell device for extra safety « Extended rear tables available with 
or without airfilm surface, with automatic slot closing device — 
closes automatically, prevents sheet edges from catching when 
lift is moved. 


The ATF-Senator is available in four sizes (32”, 42”, 52” and 61”). 
To learn more about how they can boost your production .. . and 
profits, write for our free booklet. 


ATF type used in thie ad: Century Exp. with italics and News Gothic Cond. 


AMERICAN TYPE FOUNDERS 


Dept. Y1, 200 Elmora Ave., Elizabeth, N. J. 




















_ books, whether they cover ABC’s or nuclear physics. This improved- 
quality, longer-lasting cover is approved by the NASTD, ATPI, and 
BMI; and it meets or exceeds all physical tests in U. S$. Commercial 
Standard CS-50-34. Mead Chestnut Cover Board is available in the 
quantities you need now! MEAD BOARD SALES, INC., a subsidiary 
of The Mead Corporation. Offices in Cincinnati; Boston; Detroit; 
Chicago; Newark, New Jersey; Lynchburg, Virginia. 
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One of 32 


In the first six months of this year, 49 books have 
made the Best Seller list — of which 32 were printed 
in one or more editions on Glatfelter paper. 


Shown here is one of those 32 — winner of the Pulitzer 
Prize. Over the years, many celebrated prize-winning 

books and most Best Sellers have been printed on Glatfelter 
papers. There must be a reason. 


There is... Write or call us today. 


GLATFELTER PAPERS 


GLATFELTER BOOK PUBLISHING PAPERS ARE DISTRIBUTED BY PERKINS & SQUIER, 225 WEST 34th STREET, NEW YORK 1 
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P. H. GLATFELTER Co. 








SPRING GROVE, PENNSYLVANIA 
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FOREIGN NEWS 


TYPE WEAR TESTS 

A method of measuring type wear with- 
out extensive printing trials has been 
evolved at PATRA. In the experi- 
ments, 0.0015 inch grooves were cut 
into units of Linotype, Monotype and 
founders’ metal; casts of the grooves 
were made in plastic at the beginning 
of the run and at regular stages of the 
run. At each stage the groove pro- 
files were photographed and weighings 
were carried out. 

As wear progressed, the shoulders of 
the grooves became rounded; and from 
the change in shape a quantitative re- 
lation was used to measure the amount 
of wear. It was found that by this 
method differences in the wear of 
metals could be assessed after only 
1,000 impressions. 








British Printer 


FOIL EMBOSSING AND PRINTING 
Joh. Gietz of Zurich, Switzerland is 
marketing a foil embossing machine 
that is equipped with a printing unit. 
Designed to give the binder a versatile 
and economic multipurpose machine 
for the production of book covers, the 
new Gietz is basically a very robust 
parallel impression platen. Maximum 
speed when printing or foil embossing 
is 2,500 iph; and 2,800 iph when 
punching. The maximum temperature, 
thermostat controlled, is 482°. The 
embossing block is cemented to the 
bed, which is 1334 by 1534”. Maxi- 
mum size of the work that can be 
handled is 125 by 1814”, up to a 
thickness of 5/65th (.078) of an inch. 
Swiss Sources 


SPANISH MARKET GROWS 


Spain is at the moment one of the most 
promising markets for the import of 
printing machinery. Liberalization of 
restrictions has come practically over- 
night and 75 per cent have been abol- 
lished. It is hoped that by October of 
this year the market will be entirely 
free. 

Ptg. Press & Pub. News 


INTERFOLDING FORM PRESS 


N. V. Machinenfabriek H. H. Drent, 
Eerbeek, the Netherlands, is producing 
a machine for the manufacture of in- 
terfold forms for use in accounting and 
invoice machines. The combination of 
units permits the paper roll to be re- 
versed for printing on the back after 
one side has been printed. Designed 
with exchangeable stamping cylinders, 
punching discs, etc., it makes forms of 


16 to 24 inches in length. With good’ 


quality paper the hourly production is 
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12,000 to 13,000 for 11 inch, and 18,000 

to 19,000 for 714 inch forms. The max- 

imum working width is 20 inches. 
Dutch Sources 


TIME IN HOLLAND 


The new ‘Time & Life’ building in Am- 
sterdam was officially opened recently 
with a reception for some two hundred 
invited guests. Located at 588-590 
Keizersgracht, a five-story building will 
house ‘Time-Life’ International (Neder- 
land) NV, newest overseas subsidiary 
of Time, Inc. 

English Sources 
COVER MACHINE MODIFICATION 
John W. Fryer has recently modified 
his machine for assembling book-bind- 
ers’ covers so that an overall width of 
36” can be accommodated. Up to eleven 
separate boards with variable joint 
spaces between them are held in posi- 
tion by adjustable fence rails and, when 
they are correctly aligned, the binding 
material is glued to them in the usual 


way. Hourly output is 55 per operator. 
IPEX Bulletin 





i DOMESTIC NEWS 


MAGNETIC INK SPECIFICATIONS 
The American Bankers Association has 
issued a set of specifications and toler- 
ances as a guide for printers. Any 
printer wishing to enter the magnetic 
ink printing field should obtain a copy 
of this ABA specifications manual: 
Bank Management Publication 147: 
The Common Machine Language for 
Mechanized Check Handling ($1) and 
Revision 149 (25¢), Bank Manage- 
ment Commission, American Bankers 
Ass’n., 12 E. 36th St., New York 16. 
Revision 149 relaxes some tolerances 
stipulated in the original specifications. 

Printing Magazine 
AUTOMATIC TYPESETTING SEEN 
Intelligent Machines Research had de- 
veloped a piece of equipment which 
could recognize characters and trans- 
late them into an electrical impulse. 
Modifying this basic machine slightly, 
IMR has produced a machine which 
will read at the rate of thousands of 
characters a minute. These characters 
are translated into a tape which will 
operate slugcasting equipment. Typed 
copy is fed to the machine and a tape 
is produced. 

Still to be solved are the problems 
of justification, hyphenation, and word 
breaks. These will ultimately be 
solved and when they are, and costs 
are established, we may see a machine 
which will transform a complete manu- 


script into tape in a matter of hours. 
Inland and Amer. Prtr. 








OWNERSHIP OF PRINTING PLATES 
The Printing Industry Ass’n of Conn. 
and Western Mass., submitted a formal 
protest to the Supervisor of Purchases 
of the State of Conn., for a provision 
currently appearing in that State’s 
printing bids form. 

“Note to Bidders: All negatives and/ 
or plates to become the property of the 
State.” 

In essence, the provision appearing 
on the requests for bid forms violates 
a pertinent segment of trade customs 
which states: “Art work, type, plates 
(including lithographic plates), elec- 
trotype, negatives, positives, and other 
items when supplied by the printer 
shall remain his exlusive property.” 

The Executive Committee of PIA, 
however, called to the attention of C. L. 
Magnuson, Supervisor of Purchases 
for Conn., the fact that this require- 
ment is in contravention of trade cus- 
toms that have been in existence for 
many years, and that the purported 
motive behind the inclusion of the pro- 
visions points to the rebirth of a 
trend that does not have the State’s 
or the industry’s best interests at heart. 

; New England Prtr. 


ELIMINATING ROLL DAMAGE 

To help reduce paper roll stock loss, 
a committee of railroad men, organized 
by the Association of American Rail- 
roads, recently made an extensive study 
to determine how damage to roll stock 
occurs. 

While warehousing conditions are 
beyond the power of the carrier to cor- 
rect, reference is made in the report 
to the importance of temperature and 
humidity control and to proper posi- 
tioning of the rolls in storage. Certain 
cases were found where rolls had been 
stacked horizontally, in tiers three rolls 
high, although as the committee com- 
mented, “It is common knowledge that 
such storage is conducive to flat spots 
in the paper. 

“The preferred method of storing 
roll stock is to stand each roll on end, 
one roll directly on top of the other. 
It is essential,” the committee adds, 
“that the second and subsequent layer 
of rolls be placed directly on top of 
those immediately below and not off- 
set. Examination of the effects of fail- 
ure to maintain the rolls in vertical 
alignment revealed that indentations 
had been made in the ends of the rolls 
by the core of the upper roll. When 
the rolls were removed there was a 
tendency for the core of one roll to be 
dragged across the roll immediately 
below it, which often resulted in cut 


rolls. 
Modern Lithography 
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on 








YOUR KENDALL DISTRIBUTOR is a good man to lean on. He works closely 
with you. He’s an expert whose advice concerning your business is informed 
and dependable. He knows the market, he knows what you need, what is new 
and what prices are right. 


More than anything else, your Kendall distributor knows quality and value. 
That’s why he believes in, and sells, Kendall Supers. Their uniform weave, 
careful slitting and type of put-up are all ideal for your purpose. Buy Kendall 
Supers through your distributor—the quality of his service is as good as the 
products he supplies. 


, 4! onan #3 ae 
Textile Division 
111 W. 40th STREET, NEW YORK 18, N.Y. 
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COVER PRODUCTS 
ENCIRCLE THE BOOKBINDING WORLD 
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169 “‘A’’ Street, Boston 10, Massachusetts 
New York: 23 East 26th Street e Chicago: 5875 North Lincoln Avenue 


For all books in constant use: ENCYCLOPEDIAS © BIBLES © DICTIONARIES © ATLASES © BINDERS © ANNUALS © ALBUMS © DIARIES © DIPLOMA COVERS 
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BALACUIR is a_ supported 
vinyl bookbinding material, 


Odd facts about bOOKS _ | "nse tmerine 


. : BALACUIR meets the most 
In the nineteenth century a boat with one of those stringent requirements of mo- 


dern binding techniques. 


newfangled steam engines ran out of fuel, but the 


passengers came to the rescue with books and papers a 


in a wide colour range has been 


to burn. It was an expensive trip - but for an in- designed by Helmuth Salden. 


expensive excursion into binding take a look at 


BALACUIR is available for 


| immediate delivery at economy 
BALACUIR setnk made with books in mind prices, 


A PRODUCT OF BALATUM N.V., HUIZEN, HOLLAND 




















Distributors in the U.S.: 

NEW YORK: CANFIELD PAPER COMPANY 62-64 Duane Street New York - 7 N.Y. Phone: Worth 2-2187 
CHICAGO: RUSSEL FIELD PAPER CO. 525 N. Noble Street Chicago 22 II]. Phone: Chesapeake 3-1431 3-1432 
Distributors in Canada: 

MONTREAL: CORBEIL-HOOKE 3540 St. Patrick Street Montreal 20 P Q Phone: WE 7-94l1 
TORONTO: WHYTE HOOKE PAPERS 112 Evans Avenue Etobicoke Toronto 14 Phone: Clifford 1.5251. 
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SHERIDAN presents 





THE NEWEST CONCEPT IN 


BOOK SEWING MACHINES... he MARTINI HA-35! 


Product of seventy five years of experience danger of injury, keep machine parts free 
and installation throughout the world, the all- from dust. 

new Martini HA-35 is, we believe, the finest 
semi-automatic book sewer available today. 
Its many exclusive features include... 


e EVEN, TIGHT SEWING — always, even with signa- ~ 
tures of varying thickness . . . a definite 
advantage over other types. 


e HIGH PRODUCTION — speeds up to110 signatures 


oer leet e SPIRAL NEEDLE — eliminates sewing heads and 


needle spindles, thus reducing the number of 
e ONE-SHOT LUBRICATION —eliminates tedious wearing parts. 
manual oiling. One pumping delivers the 


proper amount to every bearing point e RIGHT OR LEFT HAND SEWING — books can be 


sewn with the head toward the left or right 
e SAFETY ENCLOSED — attractively styled shields as required by the type of folding or gather- 
cover all moving parts . .. eliminate the ing employed. 
Manufactured by 


MAR,TINI 


<P TW. E C.B. SHERIDAN £0. 


A Product of 220 CHURCH STREET — NEW YORK 13, N. Y. 


Swiss Precision 
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THERMO proudly announces another FIRST in “AUTOMATION 
The NEW ABM Mark 6 and Mark 10 


AUTOMATED LOOSE LEAF BINDER MACHINE 











4000 binders per day — No Operators 


Plastic Fed From Slit Rolls 
Boards Automatically Fed From Hopper 


Trade Mark Automatically Stamped in Gold Foil or Color Leaf ALL THESE 5 OPERATIONS 
Rivet Holes Automatically Punched Out coed PERFORMED DURING THE 
**Front Cover Automatically Silk Screened SEALING TIME. 
**Finished Binder Stripped Out of Plastic Web 
Accommodates All Size Binders 

Short 15 Minute Change Over Time for Different Size Binders 


*From Semi-Automatic to Fully Automatic **Optional 





m@ Send for Free Literature Automatic Check Book Cover Machine Die-Cutting of Plastic 
_ Automatic Vinyl Envelope Machine pth ney gag and Bottom 
; Automatic Multi Station Machines Performing g 


H. F. Heatsealing 
H. F. Embossing 
Ink-Stamping 


“l HERMO piccectric MACHINE CO., INC. 


sear 1 ¢ CSCC O— 
As 1 € < 
692 Broadway * New York 12, N. Y. e  Tel.: Algonquin 4-1580 


Offices and Representation in Chicago, Ill., Ernest W. Braun Tel. TE 2-6400 
Atlanta, Georgia; Mexico City, D. F., Mexico 


Automatic Turn Table Units 
Our Standard Line of H. F. Heat Sealers 
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LOOSE LEAF 
RING 
METALS 


OUR ONLY PRODUCT 


Made in U.S.A. 
Samples and Prices Cheerfully Submitted 


Pe, 


RING BINDER CORPORATION 


@ 800 ACUSHNET AVENUE, NEW BEDFORD, MASS., Tel: WYman 4-2795 


Heavy Duty metals in capacities of 14%” and 2”. Standard Duty — 1”, 144”, and 14%” 
for sheet sizes of 842”, 942” and 11”. 
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Throw away your old ideas about printing papers 


The old idea that only a heavy paper is suitable for _ gives beautiful printing results in halftone or line, | 
fine printing is outmoded. Olin (leading maker of _ black and white, and color. Especially in directories, | 
America’s quality Bible papers) has developed anew manuals, and reference books, it solves critical weight” 
concept in papers. It’s Waylite, a lightweight printing and bulk problems. Ask your Olin fine paper mer | 
stock as opaque as many papers twice its weight. chant about Waylite, or write to us. See Waylite, and 
It has-extreme whiteness and great strength, and _you'll discard your old ideas about ‘printing papers. 


y15 
PACKAGING DIVISION Af Im 


ECUSTA PAPER OPERATIONS, PISGAH FOREST, NORTH CAROLINA 
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A NEW WORLD OF DESIGN WITH 
_ PERFORMANCE-PROVEN 


LEXIDE 


The design on the front side of this page is an example of the striking silk 





~ screening possibilities with this quality binder. material. And with LEXIDE . 


you can be sure that binder after binder will be of the same uniform quality. 

Dependability for over 25 years has made LEXIDE the standard of excel- 
lence for all types of binders. Unlike other recently developed materials, 
LEXIDE has only one standard of quality. And this uniform binder material 
is in a price range 10% to 20% lower than virgin vinyl. 


CHECK THIS LIST OF LEXIDE ADVANTAGES: 


} 


(| One standard of quality [_] More stable at temperature extremes 


| ee 


[-] Can be embossed and/or silk screened [] Does not require heat 


ae 


sealing [ ] Available in a wide range of colors and thicknessés 


And, remember, LEXIDE provides a more stable profit at all selling levels - 


ina lower overall price category. 


MANUFACTURED BY 


@ LATEX FIBER INDUSTRIES INC. 


BEAVER FALLS, NEW YORK 





FOR DETAILED INFORMATION SEE OTHER ADS IN THIS PUBLICATION FEATURING COATED LEXIDE 
AND REPRODUCTIONS OF THE ABSTRACT DESIGN SHOWN ON THE FRONT OF THE SHEET 


haa A Re La RE 





& 
Bye) a 
> 


~ 
a 
use it here 


= mu 


Speed: 4200 inches/min. 
Size: 32 x 46” 


Hitch-Hike your way to greater folder versatility 


NEW DEXTER RS FOLDER 


The 16 and 32 page sections of the new Dexter RS 
are combined into a single mobile ‘““Hitch-Hiker”’ 
-unit on wheels for 4-way versatility. Use it... 


e In normal position—for right angle work 
e In-line with parallel section 

e In parallel with 8-page section 

e Or as a separate folder 


The new RS has all the time-proven features which 
make Dexter (Cleveland) Folders the ‘‘Choice of 


the Pros’? and many special advantages in addition 
to the ‘“‘Hitch-Hiker’’... handles 32 x 62” sheets for 
parallel work...optional 3rd and 4th fold plates in 
16 page section...swing-away slitter shaft in parallel 
section for easy setting...slitting, perforating and 


optional pasting. 
MAG 
as 


THE DEXTER COMPANY 


Division of Miehle-Goss-Dexter, Inc. 


Chicago 8, Illinois 





Look How Many | | | | 
Fold Plans 
The “Hitch-Hiker’’ 


Makes Possible = 
4-4-2-2 


All 
4-4-3-2 


Put the Dexter RS to work for you. 


4-4-4-2 4-6-2 








pS 
# 
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4-7-2 
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7-20 
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sharpening is necessary. 





Des igned & Wikio 


_J EASY DOES | 


E-Z MACHINE Co.INC. 


J Sheet sizes: 342” x 5” to 15” x 15” 

J Stock: 24 Ibs to .025” gage 

J Index Extension Sizes: 2” or %” or %” ALL with only ONE SET of EZ DIES! 
W index Lengths: from 42” to 11” ALL with only ONE SET of EZ DIES! 


A full range of Standard Index Sizes 
with only ONE SET of patented EZ DIES! 


This is a radical new departure — the most This E-Z Tab Cutting Machine 
modern advance over the old practical meth- el att aati ae 
: : ar . Ezyindex Products Corporation; 
od of Tab Die Cutting, providing High Speed National Blank Book Company 
and Guaranteed !/,,” Accuracy. These precision Index Sales Corporation 
: : : Ces Aigner Index Company, Inc. 
EZ Dies will die-cut millions of sheets before Brown Bros, Ltd. 


MIN WRITE TODAY FOR COMPLETE DETAILED SPECIFICATIONS 
pachiiNe co 


D y 


} > AD. ©. € o> = © 0. 8 >I of o WP Of oF 


North-Eastern Distributor: David W. Schulkind Co., Inc., formerly E. P. Lawson, Pres 










Wala 


Check these Features: 





Jenkins Index Corporation 
Beaverite Products, Inc.; etc. 














35-29 153rd St., Flushing 54, N. Y. 


225 West 34th St., New York 1, N. Y. 


| 
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The cover standard of quality for 25 years 


Since Lexide® was first developed over 25 years ago, Payne-Jones Inc. has been the largest volume coater of 
this unexcelled cover stock. Through the years, the Pajco coating process has been refined to produce Lexide’s 
present infinite color variety — from deep colors to lightest pastels. 

Pajco-Lexide is now available in many different embossing grains, in two-tone and Spanish finishes and in three 
different overtone print patterns. Special finishes are available for offset printing and silk screen work. It can be | 
super-embossed, blanked-out, scored, folded and sewed with standard bindery methods and machinery. 


And remember—Pajco-Lexide has a distinct cost advantage over comparable materials, including top-grade vinyls. 
Whatever your cover stock requirements — take a comparative look at Pajco-Lexide. For samples and further 


information, write address below or contact leading book- 
binding supply houses throughout the United States F. A YN E ss J O N E S I N i. 
and Canada. LOWVILLE, NEW YORK 
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balees that deliv’ 
production savings ‘for-y 


Label plants, binderies and paper mills are get- 
ting sensational results with the Jet-Cut. They're 
getting TWO TO THREE TIMES MORE CUTS with 
the Jet-Cut, dust or drag is virtually eliminated 
and its smooth finish gives cleaner cuts with abso- 
lute accuracy. It’s made by The Ohio Knife Co. of 
special high alloy tool steel, heat treated for super 


hardness and will fit all types of cutters. For com- 


plete information, write Dept. 125-S 


THE 


OHIO KNIFE 


COMPANY 


CINCINNATI 
OHIO / USA 





MANUFACTURERS OF 
“Ohio Knite Co. Jet-Cut knife gives an absolutely accurate, PLANER, VENEER, CHIPPER. 
cleaner cut,” says Jim Cole, General Superintendent, Multi- AND SLITTER KNIVES. 
Colortype Co., Cincinnati, Ohio. 
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Because variations in thickness spell 


the difference between profit and loss, leading pub- 
lishers and book manufacturers specify 
Crown Cover Board to be sure. Crown quality guar- 
antees rigid board of uniform thickness 


cut to individual specifications; Crown customized 





production assures smooth, lasting per- 





fection, for it includes accurate slitting and/or groov- 
ing or other services performed to special 
order. You can depend on Crown to check your case- 
making casualties before they happen 
with precision graded cover board that bonds smoothly 


at high speeds. Contact Crown today. 


CROWN 


Paperboard Co... ree. 


Delaware Avenue and Tasker Street, Philadelphia 48, Penna. / Phone: DEwey 4-1700 








CRAWLEY HYDRAULIC #6 A BUILDING-IN MACHINE 


DELIVERS 

















CRAWLEY offers almost 30 times more impact force per station than competitive machines. 
As a result, you're assured of a stronger crash area—better adhesion to the end board. In 
addition—CRAWLEY’S hydraulic action sets joints deeper and stronger, regardless of rounding 
and backing. 6 nipping and 6 smashing stations, with intermittent motion, assure NO smearing 
of pre-printed covers ... NO burnishing of covers . .. NO scorching of cloth. Set-up time for 
changeover of jaws for Smyth or side sewn books is 5 minutes or less. Books are ready for 
immediate shipment or inspection—saving labor and space. 











Install the CRAWLEY and SAVE FLOOR 
SPACE ... SAVE SET-UP TIME... 
SAVE MONEY! Write for complete ae \ se ed 
details—without obligation. 


CRAWLEY MACHINERY COMPANY 
328 KETURAH STREET. NEWPORT, KENTUCKY * TELEPHONE COLONIAL 1-8228 
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COLUMBIA’s ++ COATED FABRICS, TAN-O-TEX & TAN-O-LITE 
are displayed in beautiful, modern colors and a variety 
of qualities and patterns. Each color was carefully 


A 
new + yb chosen for its appropriateness to the material, a fabric 
which is ideal as a protective binding for the directory, 


sample book of year book, encyclopedia, and the ‘‘de luxe edition.” 


CO A TED COLUMBIA'S COATED FABRICS, TAN-O-TEX & TAN-O-LITE are 


suitable for many other industrial uses where a sturdy, 








handsome material is required. The book designer 
FABRICS will discover in Columbia’s new sample book of these 
Tan-O-Tex & pyroxylin-coated cloths a choice collection to meet every 
demand for the tasteful, important binding. 
Tan-O-Lite r : 


Samples available from your local sales office 


THE Ce INC. Syracuse 1, New York 


NEW YORK: 101 Park Avenue, New York 17 * BOSTON: 28 Main Street, Medford, Mass. © LOS ANGELES: 2626 Lacy Street, Los Angeles 31 
CHICAGO: 320 West Ohio Street, Chicago 10 * PHILADELPHIA: 237 Lancaster Avenue, Devon, Penn. Manufacturers of Bookbinding, Label, 
Tag, Sign, Hinge, Insulating Base, Semi-conductive and Laminating Cloths; Gumming and Rubber Holland; Pyroxylin, Vinyl Coated and other 


Industrial Fabrics; Custom Dyeing and Finishing. Lattiswood products, Columbia-matic and Full Frame Aluminum Window Screens, Fabric 
Folding Doors. 
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GUMMED STRIPPING TAPE 
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SESS ARIE 








REXFORD PAPER COMPANY, MILWAUKEE 9Q, WIS. 
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MANUAL = 
PRICE LISTS 


KIVAR 2—the modern first choice 
of designers and manufacturers for 
flush-cut covers offers: 


@ 12 modern colors 
@ 13 distinctive embossings 
@ Pyroxylin top-coating 


@ Pigment or pyroxylin 
back-coating 


@ 40” to 50” widths 


@ Thickness: 
10, 17, 25 and 30 point 


The modern material for flush-cut 
covers is washable, scuff resistant 
and will hinge-fold without crack- 
ing - - - this is KIVAR 2, preferred 
by critical buyers for silk screen, 
stamping or embossing on standard 
equipment. Quickly available from 
mill stocks. 













KIVAR 2 


For flush-cut covers, there’s no better 
material - - - no better value - - - than 
KIVAR 2. Developed first by creative coating 
research and later use-tested by critical 
manufacturers, KIVAR 2 has become a 
recognized first choice for flush-cut covers 
of catalogs, price lists, manuals, parts lists, 
briefs, diaries and other similarly constructed 
books. Write for samples and details - - - 
try KIVAR 2 in your own plant. 

You'll quickly recognize why 

“KIVAR covers the best.” 


KIVAR 2 


THE 


PLASTIC | COATING 
CORPORATION 


HOLYOKE, MASSACHUSETTS 
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Simulated Gold 


sparkling first impression 
for Reader’s Digest 
Condensed Books 


ot takes a good first impression pee a gone plating . 
_impression to turn out a runaway best-seller that’s alsoa ~ 


prized feature on readers’ shelves. Yet Rx ig 
Condensed Books does it regularly four times a ye: 


And GLITTERFOIL plays a vital role because . 


GLITTERFOIL is permanent—retains color stability. 


‘GLITTERFOIL is consistent—in shipment after ship- 


ceca Sten after — the color and texture 


> 


res ate covers ink as well as cloth, 
ack changes down to a minimum. 


GLITTERFOIL adds value—sharp, brilliant letters and 
| _ patterns catch the eye and make $2.44 books see 
like ~~ 40! 


‘0 L is economical—costs no more ‘than 


ation, mee and ‘service of M. Swift fs 
ic. ’s leading a of - nag 


CcYoy ST 
MONTREAL 
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Code PYRE 
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IED UATE IME 


now... Exclusively from 


SLADE, HIPP & MELOY, INC. 


Sgt NOOR 


handy new swatch books of Plymouth Rubber Co.’s 

PLYHIDE the Elite Quality Luxury Vinyl. These valuable. 

easy-to-use samplers feature 60 swatches in a wide 

variety of qualities, grains and gauges, including French 

Calf, Imperial Print Granda Grain and Shoe Kid in 

018 gauge and French Calf in .012 and .016 gauge PLUS ” 

swatches of our new Budget Quality Line. Complete stocks 

of 49” width PLYHIDE luxury vinyls are available for i PLYH I DE 
immediate delivery from our Chicago office as well as from = "gg wr nee veers 
SH&M branches. Hundreds of other combinations 

available on Special Order. 


CPE, 


Ask your SH&M Technical Advisor for your PLYHIDE 
swatch book or write 
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FOR 
BETTER 
CLO) SAD ANE 


SPECIFY 


41000) 3 


THE LUXURY VINYL 





PLYMOUTH RUBBER COMPANY, INC. 


QUALITY SINCE 1896 CANTON, MASSACHUSE’ 











mM A review of 
your INDEXING 
PROBLEMS— 
now, can mean 
much to you in 
time-saving and 
customer service. 


A dependable index supplier who 
knows your problems — and does 
his best to help you solve them— 
can mean extra profits—and fewer 
headaches for you and your cus- 
tomers. 


We strive to be that kind of sup- 
plier to live, aggressive loose-leaf 
binder manufacturers. 


If you are losing profitable index 
orders because of quality, produc- 


tion capacity, or plain indifference 
to your requirements we think you 
will like what we have to offer. 
Prices here are usually competitive 
too. 


The Index Sales Selling Kit will 
tell you the story—may even help 
you sell an order. Ask for a free 
copy. You will find it interesting 
if only to compare with what you 
are getting now. 


INDEX SALES 


Corporation 
518 So. Racine 
Chicago 7, Ill. 
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EXPANSIONS 











Duenewald-Konecky Lithographers, 
Inc., has been established as a merger 
of Duenewald Printing Corp., and 
William S. Konecky Associates. Ralph 
M. Duenewald is chairman and chief 
operating officer and William S. 
Konecky is president and sales director. 
The expanded operations will be 
carried out at 45 W. 18 Street, New 
York City. 
we 


Regal Lithograph Co. Inc., Boston, has 
doubled the area for its bindery in its 
move to 259 A Street. 


Lees 


Hennage Lithograph Co., Washington, 
D. C., as part of its $200,000 expansion 
program, has purchased a_ two-color 
Harris offset press. 


eo 


Elmer Sessom has announced the open- 
ing of the S & S Bookbinding Co. at 
3103 E. Van Buren, Phoenix, Arizona. 
The company specializes in binding 
booklets, publications and brochures. 
Sessom was formerly bindery foreman 
for McGrew Printing and Lithograph- 
ing Co. 


Michael-Remo & Co. Inc., 144 E. 44 Sp, 
New York City printing firm, has been | 
merged into Process-Manz Corporation, — 


Lee 


Clarence H. Compton Co., Chicago pro. 
ducers of sales essentials have moved 
into their own new building. The com. 
pany specializes in binders, sales cages 
and similar products. 


ow 


Trautman, Bailey & Blampey, 77-year. 
old New York lithographic firm, was 
purchased by Arcus-Simplex-Brown, 
Inc., specialty printing manufacturers 
of 13 Laight St, New York City, 
Trautman, of the same address, will 
continue to operate as a separate en- 
tity under the presidency of James §. 
Arcus, Jr. 


we 


In our June issue, among the expan- 
sions listed on page 49, Markel Finish- 
ing Co. was inadvertently identified as 
a division of Graphic Finishers, Ine, 
Markel is a division of Graphic Arts 
Finishers Inc., of 44 Chardon Street, 
Boston Mass. Graphic Finishers, Inc. 
is a wholly independent company 
located at 882 Third Avenue, Brooklyn 
32, N. Y. that specializes in embossing, 
die-cutting and gold stamping. 





STRIKING NEW 
EFFECTS FOR BOOK AND 
BINDER DESIGNS 





® Nacromer and Murano (synthetic pearl in colors) are used ex- 
tensively for printing and coating on vinyl, paper, board, 
fabrics, and other materials. They offer a range of effects from 
bright, ‘“‘silvery’’ silver to iridescent-like color play. They 


introduce lustre and depth into otherwise flat colors and pat- 

SYNTHETIC PEARL ESSENCE terns. Suitable for application by silk screen, gravure, roller, 
and other methods, Nacromer and Murano will open a whole 
new field of design for you. Why not try them? Ask for complete 
literature today. 


THE MEARL 


CORPORATION 


world’s leading producers of pearl essence 


41 EAST 42nd STREET * 


NEW YORK 17, NEW YORK 
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A LINSON BINDING 





OF bindings are used by publishers and 
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“A DEhcnihe 
of Progress 2 





FIRST HANDBOOK OF 
ELECTRONIC HEATSEALING 
DIES - FIXTURES - PROCESSES 





A & S ELECTRONIC DIE 


CORPORATION 


Division of A & S Steel Rule Die Corporation 
Manufacturers—Designers—Consultants 








195 Chrystie Street, New York 2, New York ORegon 4-5202 


Detach Coupon and mail for your FREE copy 


S3NIHOVW 3S3HL NO 3NOG SONIGNIG IWuldS GNV SNOILWH¥OsNad 40 SIIMNVX3 


Please send me without charge your first Handbook of Electronic 
Heatsealing. 
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PoLy Universal 
spiral binding Jame 
machins ———— 


an 


e For steel wire, 
plain or plastic 
coated. 


e Handles 4 operations 
at once — coiling, 
inserting, cutting 
off and bending in. 





@ Only one operator 
required. | 


Two attra 
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picKeL perforating 
machines . .. 


FOR HAND-, TREADLE-, OR MOTOR DRIVE 








These dependable machines are equipped with auto- 
matic feed. They’re especially desirable for perforating 
of note books, memo pads, calendars, catalogs, sample 
books, charge slips, trading stamps, etc. Superior de- 
sign and construction are the result of 20 years’ experi- 


ence. Special perforating machines can also be built 
to order. 


Certain territories are still open for representation 
WRITE FOR CATALOG! SOLD AND SERVICED BY 


PRECI-MATIC CORPORATION 


Exclusive Sales Agents 
10-35 44TH DRIVE, LONG ISLAND CITY 1, N. Y. @ ST 4-1546 
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First with the news 


| had an interesting experience which again reminded me 
of Book Production Magazine. Thought you would like to 
hear about it. 


While I was traveling to the city on the plane this morn- 
ing, | picked up the July Ist issue of Business Week which 
someone had left on a seat. I leafed through the pages and 
stopped suddenly, when I saw a feature entitled “Magazine 
With the Book Look.” This immediately ‘rang a bell’ since 
it was the exact trend of magazines in hard bound format 
which your editors so aptly featured in “The Affluent Book” 
which appeared in your May, 1961 issue. From the enclosed, 
you can see that the publications and illustrations are also 
identical to those which you featured. No doubt, your read- 
ers have had many similar experiences but I simply had to 
write as I enjoyed your provocative article “The Affluent 
Book” when it appeared in May. 

I also take this opportunity to tell you how we all enjoy 
and benefit from your interesting and informative features 
which appear month-in-and-month-out in Book PrRopucTION. 
Your timely reporting of general business and industrial de- 
velopments, such as the aforementioned, is also most com- 
mendable. Keep up the good work. 


Fay Margolis, Treas. 
F. M. Charlton Co., Inc., N.Y.C. 


We appreciate your recognition of our unflagging efforts 


to keep abreast of emerging trends and developments in 
every aspect of book manufacturing and book publishing. 
We feel enheartened and rewarded when such publications 
as Business Week, Time, Life and others, regard changes 
and advances in book production as sufficiently important 
general news to be given space in their columns. 


Catalog covers 


We have been producing catalog covers in the hot stamp- 
ing line since 1922 and recently we have been producing 
embossed covers in the one-piece construction line. Along 
this line we have been trying to find out something about top 
printing after the embossing is done and the grain smashed 
out of the material. We have found that some use the 
silk screen method of top printing and that others, we hear 
of, use rubber or zinc plates to print the color on top of the 
embossing. 

We have the equipment to use the zinc or rubber plates to 
top print the embossing yet we can find very little about the 
technique of doing this. Being a small concern with few 
clients wanting this type of work, can you tell us how this 
is done or where we might obtain this information. We have 
tried the ink companies but with little success. 

Any information will be greatly appreciated. 


Some of the information you want appears in the CATALOG 
PropucTIoNn GuIpE section of the current issue. Top print- 
ing of covers involves specific production problems that we 
hope to cover in depth in our September issue in a feature 
called Superfinishing and Embossing. Meanwhile perhaps 
you can write to the appropriate companies listed in the 
Reference Guide to Screen Process, p. 65 July 1961 Book 
PRODUCTION. 

(Continued on page 37) 
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256-70 South 23rd Street 








LEXIDE 


On Loose Leaf Binder & Catalogue Covers 


A Complete Line 


Wham a MeLaughlin éx Company, De 


Bookbinders’ Supplies 


Sample Books are yours for the asking 





Consistently THE BEST 
Consistently PREFERRED 
Consistently SPECIFIED 


In Stock 





Philadelphia 3, Pa. 





AUGUST, 196) 
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Every year, more and more book- 
binders and publishers are speci- 
fying Sorg’s TENSALEX Latex- 
Impregnated Paper for both paper- 
bound and case-bound covers. 
Economy, of course, is an important 
factor . . . but not the only one. 
TENSALEX will reproduce, by 
ordinary printing procedures, the 
most beautiful four-color process 
illustrations . . . has the toughness 
and durability of fabric . . . var- 
nishes smoothly . . . bonds perfectly 
to cover board and end sheets... and 
cleans readily with mild soap and 
water. Ask your Sorg paper mer- 
chant for sheets of TENSALEX 
for your own testing. 


This series of German Language 
Readers, published by W. W. Norton & Com- 
pany, Inc., New York City, for classroom and 
general use, is bound in Sorg's TENSALEX®. 
The trim-flush, varnished covers were attractively 
printed in two colors by offset lithography by 
Harrison Art Advertising, Inc., of Philadelphia. 
John Woodlock, production manager for the 
publisher, selected TENSALEX on the basis of its 
printing qualities, strength, flexibility, durability, 
and washability—required characteristics for 


this type of book 


THE SORG PAPER COMPANY « Middletown, Ohio 


Manufacturers and Converters of Stock Line and Specialty Papers « Offices in NEW YORK « CHICAGO e BOSTON e ST. LOUIS « LOS ANGELES 


SORG STOCK LINES 


GRANITEX « PARCHTEX 





SG Fou ND | A low-cost, durable, easy - to - print - and - 


bind cover that can take the wear of daily classroom use 


Ss 
“SORG's ee PAPER 





wennse ® 


WHITE SOREX « CREAM SOREX « LEATHER EMBOSSED COVER «+ PLATE FINISH « EQUATOR INDEX BRISTOL « REGISTER BOND 
MIDDLETOWN POST CARD « 410 TRANSLUCENT + EQUATOR LEDGER « SORG'S BLOTTING « TENSALEX 





TRIPLE PURPOSE CLOTH CUTTER 


Leading binderies all over the world use the Kolbus facilitate rapid cutting. Range 2 x 7/16" to 36 x 


Triple Purpose Cloth Cutter. 


Features include high speed sheeting and slitting 
from roll material. Full width treadle, front and 











“ 
THIS MACHINE NOW AVAILABLE TO FEED UP TO 80 


55”. Fully Guaranteed — Prompt Delivery. 


rear clutch levers, and even roll adjustment knob 
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PRINTING INDUSTRIES EQUIPMENT, INC. 


168 West Putnam Avenue, Greenwich, Conn. 
Phone TOwnsend 9-4030 
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(Continued from page 35) 


Plastic posts ; ae 
Q. We are interested in obtaining 


a plastic screw post of a material soft 
enough to allow the forceful driving of 
the screw into the post in order to elimi- 
nate the use of a screw driver and time 
involved in tightening the screw. Is 
there such a screw or fastener available 
that you know of? 

A. During the war, the metal 
shortage led to experimental manufac- 
ture of plastic screw posts. To the best 
of our knowledge little work is being 
done with plastic screw posts for bind- 
ers at the present time since most cata- 
log binders find the metal posts more 
satisfactory. A list of.suppliers of vari- 
ous types of screw posts has been 
forwarded to you. 


Turning-in vinyl 

Q. It occurs to me that in a re- 
cent issue of your publication there was 
an article dealing with the method of 
handling unsupported vinyls in the 
manufacture of regular turned-in cov- 
ers as against heat sealing. We have 
an application in which the client pro- 
poses to use an unsupported vinyl cov- 
er around a regularly sewn book. 
Would you let me know whether this 
is possible or put me in touch with the 
people who are doing such work? 

A. You are, of course, referring 
to our report on the Peterson Case, 
(Book Propuction March 1961, p. 73). 
Several other nationally known compa- 
nies have been developing new vinyl 
case making machines, The indications 
are that we will very shortly be able to 
make a full-scale report of the latest 
achievements in production line case- 
making with vinyls and other plastics. 


Book cloth 

We are a medium sized company 
in an allied field and are planning a 
pilot expansion into book publishing. 
For this, we would appreciate informa- 
tion on manufacturers and supplies of 
various lines and grades of book cloth. 

We have forwarded you a list of 
manufacturers and suppliers, underlin- 
ing those that concentrate on your re- 
gion. In addition you will find of serv- 
ice the PuBLIisHiNG PropucTION AIDS 
feature of our December 1960 issue, 
where various brand names are cited 
and identified. This annual feature will 
appear again in our December 1961 
issue, with expanded categories and all 
the brand names brought up to date. 


Book design topics 
In the lively review of “How To” 
books, in your July issue, you came 
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very close to touching on a related 
field. Gardening books, as you surely 
realize, now represent a large and 
growing market. The titles vary from 
how to fight weeds, to discussions of 
elaborate plans for extensive, decora- 
tive patio areas. Since many four-color 
illustrations are used, the production 
and design problems have some novel 
features that make it a good subject 
for your Book Making Parade. 

We are always interested in sugges- 
tions from readers and we will certainly 
have gardening books as a topic of the 
Book Making Parade. In the immediate 
future, we have scheduled Subscription 


and Reference Books (September is- 
sue), Technical and Scientific Books 
(October issue) and University Press 


Books (November issue). 


Quick test 


I’m often amused by BMI proj- 
ects of testing books for the relative 
strengths—pull, stretch, etc—done by 
engineers with elaborate instruments. 

To test a book for durability—I sug- 
gest—go to the laundermat—place the 
book in the dryer and give it a spin. 
The results should be startling. 

Respectfully, 
JosepH W. Frasca 





UNITED 
BINDING POSTS 
ALUMINUM or BRASS 








‘Ghapacsre 


serew and Bolt Corporation 
New York 4 


Chicagd 8 Cleveland 2 
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HANDBOOKS DIARIES 


J MEMO Pads the fine hand 
| © of leather... BINDERS 
— with unmatched 


binding versatility... 


1444-14. (03 
MEMO BOOKS 


ON NOOO 


- . 
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CHARTS AND 
TABLES 


SALES 
PRESENTATIONS 















SCHOOL 
YEAR 


BOOKS —— 


HOLLISTON LEXOTONE 





MAP CASES “S 


PORTFOLIOS 








DURABLE... ECONOMICAL ...WORKABLE... BEAUTIFUL! That’s Holliston’s 
new Lexide-base binding material, coated with an especially prepared plastic 
formulation to produce a rugged wearing surface. Exceptionally suitable for 
flush-cut covers, Lexotone can be folded, creased, sewed, stamped, scored, skived, 
embossed, printed, or silk screened, and it will accept a superfinish and take all 
kinds of cover decoration. 65 vibrant colors including pastels and bright shades 
in distinctive grains and finishes make it the most exciting new binding material 
on the market. Ask your Holliston representative, and see. 











THE HOLLIS TON MILLS, INC. Books Live 
Executive Offices: NORWOOD, MASSACHUSETTS Longer in 


Sales Offices: NEW YORK + CHICAGO Plants at EAST BRAINTREE, MASS. HOLLISTON 
PHILADELPHIA + MILWAUKEE + SAN FRANCISCO EAST TAUNTON, MASS., KINGSPORT, TENN. scr italia 





BINDINGS 


PRODUCTION 


Design, printing and binding of books, pamphlets, catalogs and allied products @ incorporating BOOKBINDING MAGAZINE @ founded 1925 


THE EXPANDING MARKET IN LOOSE LEAF AND CATALOGS 


| 
| 
| 


m Dear to the heart of every..sales manager and every executive who seeks to 
advance his own position and that of his company is the flow of statistical data 
emanating both from Washington and from the many trade associations serving the 
book industry. They are the barometers and signposts which guide the businessman 
to profitable areas for development and expansion. The most striking, of course, are 
: Book Propuction’s monthly Index of Book Manufacturing Activity; the annual 
Gath ere rt statistical surveys released by the American Book Publishers Council and the 


American Textbook Publishers Institute. 


Of equal significance are the facts and figures regarding catalog production, 
loose leaf, indexing, and mechanical binding, recently released by the U. S. Depart- 
ment of Commerce. All of these corroborate Book PRODUCTION’s own research 
analyses which have long indicated a sizable expansion of sales and production in 


f Forwa rded these areas. It is a pleasure to present the official statistics which confirm what 


many binders have seen in their annual sales reports. 


The value of loose leaf binders, devices, and blankbooks, manufactured by the 


bookbinding industry in 1958 passed the $213,000,000 figure. This was an increase 
of 58% over 1954. 


A closer examination of the U. S. Census figures provides more interesting 
data. 


From 1954 to 1958 the production of loose leaf binders rose 744%. The dollar. 
sales volume of mechanical bindings increased by 122%. Pen and disc ruling, used 
in the production of loose leaf fillers, rose by 85%. 

Sales volume increases of 58% and as high as 122% in only four short years 
are remarkable achievements. They are eloquent testimony to the vitality inherent 
in the book industry. 


Weller Vethine 
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ON THE PUBLISHING FRONT 





TYPOPHILES EXHIBIT 


A display of 25 years of books issued 
by the Typophiles was presented at the 
Grolier Club, on East 47th St., New 
York City, during early July. Assem- 
bled in large part from the club’s li- 
brary, the exhibit included the Chap 
Books of the Typophiles and various 
other volumes relating to the graphic 
arts and to the individuals who have 
made historic contributions to the field. 


INCREASED SALES FORECAST 


Ginn & Co., publishers of educational 
textbooks, expect that sales and earn- 
ings will exceed their 1960 record. 
Homer C. Lucas, president, forecast 
earnings at $3 million, as compared 
with last year’s nearly $2.5 million. 

Prentice-Hall chairman Richard Pren- 
tice Ettinger has reported to stock- 
holders that 1961 sales are well ahead 
of sales for the same period in 1960, 
and that an all-time high in sales and 
earnings is expected. 

Row, Peterson & Co., textbook pub- 
lishers have issued a report showing 
that for the period ending April 30, 
1961, sales and earnings were better 
than for the comparable period, 1960. 
Earnings increased from $1.05 to $1.32 
a share. 


DIVERSIFICATION TOWARD 

TOYS BY PUBLISHERS 

Stained Glass Color Art is publishing 
three dimensional story books for 
children and various activity and novel- 
ty books printed in color. Panascopic 
Books, for example, have illustrations 
that spring up when the volumes are 
opened. Tip & Top Books contain 
illustrations with movable parts and 
stage setting backgrounds. Pop-Up 
Books are each devoted to a single 
fairy-tale with three dimensional illus- 
trations in double-page format. Model 
Play Books have covers that fold back 
to fashion a model of a house, garage, 
etc. The firm publishes books that 
feature designs printed on special paper 
that can be colored so that the com- 
pleted sheet resembles stained glass 
windows. 

Herbert Nagourney, vice president of 
Basic Books has formed Sculpaper 
Products, Inc., which will issue “Paper 
Plays.” These are hobby packages for 
children, from which they can construct 
three-dimensional animals, paper mo- 
biles, masks and other creative objects. 
Designed by the sculptor, Paul Lobell, 


40 


these kits contain various colored 
sheets, sticks and an instruction book. 

Platt & Munk has re-issued its 
“Origami” box with an increased supply 
of origami paper, and has added colored 
cards and bamboo spears to the kit. 

The Golden Press affiliate, Guild 
Press, that issues Catholic books, is 
publishing a series of punch-out activi- 
ty books. Related to various religious 
figures and subjects, the books contain 
many punch-out figures in full color. 
Doubleday & Co., Inc. have issued a 
huge juvenile, the Hickory Dickory 
Clock Book, that has metal movable 
hands on the clock face, and a 32-page 
book in the base containing instructions 
and aids for telling time. 


MAGNUMS 

To indicate the large format of its new 
series, both Anchor and Dolphin call 
these paperbacks, magnums. The word, 
it will be remembered, is used in the 
wine trade to identify outsize bottles of 
champage. The first Anchor magnum 
will be issued in September at $2.45; 
the Dolphin magnum will retail at 
prices starting at $0.95. 


CROWELL-COLLIER BUYS LA SALLE 
Crowell-Collier Publishing Company 
has purchased 83 per cent of the stock 
of La Salle Extension University, at 
about $15 per share. This adds to 
Crowell-Collier’s reference publications 
a broad series of correspondence course 
materials in the high school and in 
various technical and professional fields. 
La Salle will continue to operate from 
its Chicago offices as a Crowell-Collier 
subsidiary. 


CROWELL-COLLIER CONSOLIDATES 
The Free Press of Glencoe, Inc. and 
Collier Books, the paperback depart- 
ment, have both moved their offices to 
60 Fifth Avenue, thus uniting Crowell- 
Collier’s operating quarters. 


HEATH EXTENDS TEXTBOOK 
PUBLISHING 


A new company, Textbook Associates, 
Inc., has been formed by E. K. Georg 
Landsberger to work with D. C. Heath 
in producing college textbooks at the 
undergraduate level in various fields. 
Landsberger was formerly president of 
Landsberger Medical Books, recently 
bought by Appleton-Century-Crofts. 
The books produced by the co-opera- 
tion of Textbooks and D. C. Heath 
will be published by Heath. 





EDUCATIONAL PAPERBACKS 
IN COLUMBIA EXHIBITS 
Columbia University assembled nearly 
4000 paperbacks that have been usefyl 
to teachers and students, for exhibition 
during the current summer session, 
More than 70 publishers are represent. 
ed in the exhibit that was organized by 
Arnold Swenson, who directs the book 
department at Columbia’s bookstore, 
The exhibit occupied the rotunda of 
the Low Memorial Library, and js 
commemorated in a catalog. The dis. 
play demonstrated the enormous help 
quality paperbacks have been in mak- 
ing available for educational groups 
classics in many diverse fields. 


PAPERBACK SERIES EXPANDED 

BY NOTRE DAME PRESS 

After a trial start last year, the Uni- 
versity of Notre Dame Press has en. 
tered the paperback field with scholar. 
ly reprints and originals. The series, 
called Notre Dame Paper Books, will 
be retailed at $1.95, 


INCREASED CALL FOR 

LIBRARY SERVICES 

State library agencies have reported to 
the American Library Association’s 
eightieth annual convention in Chicago, 
in July, that the call on libraries for 
books and services was at an all time 
high. 

The upsurge in use of the libraries 
by the public is creating a number of 
problems and may require new policies 
if libraries are to meet the challenge. 

Among the indicative statistics is the 
fact that more than 21 million persons 
living in suburbs are without library 
services, and that 25 millions are re- 
ceiving inadequate service. John T. 
Eastlick, Denver Public Library sug- 
gested that part of the difficulty was 
that libraries were tied to municipal or 
county units. This self-sufficiency in 
isolation concept was inadequate in the 
present situation, he pointed out, and 
recommended that new political-geo- 
graphic paterns, based on regions to 
be served, were more realistic. 


IMPROVED QUALITY NOTED IN 
CANADIAN BOOK DESIGN 
The quality of Canadian book design 
is steadily rising, according to a pre- 
liminary report on Typography 61, the 
fourth annual selection of the best in 
Canadian typography. 

Frank Davies, editorial art director 
of Maclean-Hunter Publishing Co., 
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Allan Fleming of Toronto, and Frank 
Lipari of Montreal judged the books. 

“The traditional run-of-the-mill book 
is beginning to stir,” Davies said, “and 
many old-fashioned publishers are only 
just missing acceptance through some 
small details. But there are some won- 
derful books in this show, which are 
as good as any books produced any- 
where in recent years.” He noted that 
he and his fellow judges were virtually 
unanimous in their selections. 

The competition is divided into three 
categories: book design, printing for 
commerce (annual reports, letterheads, 
brochures, etc.), and magazine and 
newspaper design. 


BOOKS IN THE COLD WAR 


Congress is currently debating a very 
considerable extension of the Interna- 
tional Media Guaranty program, This 
little known but important weapon in 
the battle for men’s minds is by no 
means a give-away arrangement. Its 
basic principle is to make it possible 
for dollar-short countries to buy Ameri- 
can books in their own currency, which 
the U. S. government then converts to 
dollars to pay the American suppliers. 


W. ARTHUR COLE 


W. Arthur Cole, authority on the 
graphic arts, and long-time managing 
director of the Photo Engravers Board 
of Trade, New York, died recently. He 
had been a president of the American 
Institute of Graphic Arts. 








EXECUTIVE CHANGES 





Gordon M. Jones has been elected 
chairman of Row, Peterson & Co., 
Evanston, Illinois textbook publishers. 
He is a former president of the Ameri- 
can Textbook Publishers Institute. M. 
B. Hite succeeds him as president of 
the company, having been executive 
vice president since 1942. 

+ 
Sidney B. Kramer, senior vice presi- 
dent of Bantam Books, Inc., was named 
a director of Bantam, which is a sub- 
sidiary of Grosset & Dunlap, Inc. 

* 
Ellane Ebbeson Hoose has been ap- 
pointed art and project production edi- 
tor at Hawthorn. She has been with 
Hawthorn since its founding in 1952. 
Joan Denman, formerly assistant pro- 
duction manager at Hawthorn, has 
been promoted to associate editor. 

* 
Frank H. Crump has been named art 
director for the reference book division 
of the Crowell-Collier Publishing Co. 
He will supervise art for Collier’s En- 
cyclopedia and other reference books. 
Crump was formerly art director and 
manager of the production department 
of Cahners Publishing Co., Boston. 

e 
Harrv Marks has joined W. H. Free- 


man & Company as production mana- 


ger. He had been with the University 
of California Press, and before that 
with the Oxford Press in England. 


C. Robert Green is the new manager 
of premium and subscrivtion sales at 


World Book Publishing Company. 
. 


John A. Waters has been appointed 
general manager of Time, Inc. book di- 
vision, with responsibility for business 
management and direction of its opera- 
tions. He had formerly been assistant 
to the advertising director of Life Maga- 
zine. 
* 


Melvin Brisk is the new president of 
Quadrangle Books, Inc., Chicago. For- 
merly he was editorial bureau chief of 
the Topic Publishing Company’s Chi- 
cago offices, having been a reporter for 
various press associations for 15 years. 


In our June issue the functions of two 
new executives at Kingsport Press were 
inadvertently switched. Paul R. Scott 
is the vice president, director of pur- 
chasing, and R. W. Schwab is the vice 
president in charge of Eastern sales 
division. 









































INDEX of BOOK MANUFACTURING ACTIVITY 
Based on Confidential Casing-In Statistics Furnished By 20 Firms to J. K. Lasser & Company Exclusively for BOOK PRODUCTION 
*Units reported in thousands and tenths thereof. 000’s omitted. 
1958 1959 1960 
ontie iin ensiine 1961 as compared with 1960 
reported® reported* 
JANUARY 16,677.8 15,790.5 16,683.1 JANUARY up 21.8% 
FEBRUARY 15.548.1 15,889.7 16,798.6 | FEBRUARY up 16.6% 
MARCH up 24.4% 
MARCH 16,714.4 18,592.8 18,996.6 APRIL up 6.0% 
APRIL 16,481.9 18,858.2 19,821.0 pane up 15.6% 
UN ; 
MAY 16,709.2 17,646.5 19,450.1 see 
JUNE 15,148.7 18,521.3 21,084.1 
JULY 12,641.2 14,014.2 13,900.7 
AUGUST 17,660.4 19,192.5 21,542.6 Six months accumulated 
SEPTEMBER 16,488.9 17,322.1 19,896.2 total, 1961 over same 
OCTOBER 18,452.3 18,950.5 19,398.3 six months, 1960— up 
NOVEMBER 14,643.8 14,732.5 17,331.4 14.2% 
DECEMBER 13,760.4 16,207.9 17,860.1 
12 MOS. TOTAL 190,926.3 205,718.7 222,762.8 
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CITATIONS FOR CREATIVE DESIGN 


















The judges: Everett McNear, noted Chicago 
painter and designer; Robert Eganhouse, 
graphics and packaging director, Aluminum 
Co. of America; and Don Smith, graphic de- 
signer, formerly director of graphic design 
Latham-Tyler-Jensen. 






Books and bound materials playing stronger role as communications media for ideas, 


Design in Chicago Printing show emphasizes new trend as book winners increase. 


Tee 34TH ANNUAL exhibition of Design 
in Chicago Printing, chosen and spon- 
sored by the Society of Typographic 
Arts, was held at the Art Institute of 
Chicago from May 20th to June 30th. 
Titled the Eye and Industry, this year’s 
STA show stressed the role of printed 
communications in the American econ- 
omy. One expects, from such a title, 
an exhibition mainly devoted to adver- 
tising, packaging, annual reports, and 
other printed commercial pieces, in 
which books are apt to be slighted; on 
the contrary, there were more, and bet- 
ter books, in this year’s show than in 
any other recent one. 

The jury, made up of Everett Mc- 
Near, painter and free-lance designer; 
Robert Eganhouse, graphics and pack- 
aging director of Alcoa; and Don Smith, 
former director of graphic design at 
Latham-Tyler-Jensen, considered some 
thousand pieces designed and printed 
in the Chicago area before selecting the 
175 which they considered for exhibi- 
tion quality; of these a full dozen were 
books. 


Design for trade success 


The University of Chicago Press, which 
placed four titles among this year’s 
Fifty Books, also led the Chicago field 
with three books. The Press, in recent 
years, has placed increased emphasis 
on design, especially for books which 
might profitably succeed in the trade 
market. John Goetz, production man- 
ager, has instituted a policy of farming 
out a considerable portion of the list 
to free-lance designers, and of using 
illustrations where it stands a chance 
of increasing sales in the bookstores. 


By James Wells, NewBerry Liprary 


The University of Chicago books in- 
clude a paperback edition of its 3- 
volume set of the Greek tragedies, with 
covers by Jane and Ed Bedno and 
typography by Greer Allen; a mono- 
graph on Gericault, designed by John 
Goetz, with an oblong shape dictated by 
the album of drawings at the Art Insti- 
tute of Chicago which it reproduces, 
and a History of Metallography, also 
designed by Allen, which exemplifies 
the intelligent handling of a difficult 
problem, the design of a learned book 
which is both functional and handsome. 


Textbooks also lead 


One has grown accustomed to the high 
quality of university press books, and 
expects no less. A pleasant surprise, 
however, was the excellence of the text- 
books in this year’s selection. 

The present reviewer was especially 
pleased with Row, Peterson’s The Amer- 
ican People: Their History, designed 
by Bruce Kortebein and produced by 
Kingsport, a model of sensitive and 
sensible use of visual material to en- 
hance both comprehension and appear- 
ance. The maps, charts, and _ illustra- 
tions are fresh and unhackneyed; what 
is more, they have been integrated with 
the text so that they are relevant and 
close at hand. The binding, with its 
repeat pattern of cuts epitomizing 
American history, is specially attractive. 

Rand McNally’s Geography of the 
Old World, designed by Gordon Hart- 
shorne and illustrated by David Stone 
Martin, under the art direction of Chris 
Arvetis, is likewise notable. 

Two privately printed books were 
among those chosen by the jury, one 
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being Twelve Poems, designed and 
printed, and illustrated by William 
Kaulfuss as part of his M.S. thesis for 
Illinois Institute of Technology. Mr. 
Kaulfuss’s little book, an experiment 
jn accentuating the mood of Stevenson’s 
poems through expressive typography, 
is fresh and stimulating, so much so 
that one wishes his talents were em- 
ployed in book design rather than ad- 
yertising and packaging. His book is 
the product of a one-man team; the 
other privately printed volume, I Am 
Fa-Ying, employs the multitudinous 
talents of R. R. Donnelley and Sons 
Lakeside Press; designed by Doug 
Lang, with illustration by George 
Suyeoka and Norm Christiansen, it is 
as one would expect, impeccably print- 
ed and produced. 


The role of printed communications in our society is truly an 
overwhelming one. The responsibility of the communicator has never 
been greater. In an age where our position in the world is con- 
stantly being challenged and attacked, the role of the printed word 
and picture deserves closer attention. 

Those who are charged with producing this mass of printed 
material must come to realize the potential of their efforts. The de- 
signer must learn to be more selective and more critical of his judge- 
ment, to insure that he is creating to impart meaning and under- 
standing as opposed to the mere projection of personal taste. 

Our economy is undergoing drastic changes. The vast world of 
business is in the grips of a new industrial revolution—automation. 
The success of this revolution and the ability of our economy to 
adjust to it and to accomplish the necessary human reorientation is 
to a certain measure the task of communications. How successfully 
the communicator performs his task is an important aspect of our 
continuing survival as a free and expanding society. 

Tue Eye & INnpustryY—the communicator and the economy has 
never been a more essential marriage than it is today. 


Exhibition Chairman, STA Robert E. Vogele 


Representative 
Selections 


PracticAL ENGLISH: Publisher, 
Career Institute; designer, Chris Ar- 
vetis; Illustrator, Chris Arvetis; com- 
position, Rand McNally & Company; 
plates, Milwaukee Offset Service Corp.; 
printing and binding, Rand McNally & 
Company. 

co 


GREEK TRAGEDIES, Vols. 1, 2, 3: Pub- 
lisher, University of Chicago Press; art 
director, Greer Allen; designer, covers 
—Bedno Associates; text—Greer Allen; 
composition, Herman Typographers; 
Monsen Typographers, Inc.; printing, 
Photopress, Inc.; binding, W. B. Conkey, 
Div. of Rand-McNally. 
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I aM FA-YING: Publisher, Maud Link- 
er; art director, Walter Howe; designer, 
Doug Lang; illustrator, cover—George 
Suyeoka; body—Norman Christiansen; 
complete book manufacturer: R. R. 
Donnelley & Sons. 


GericauLT: Publisher, University or 
Chicago Press; designer, John B. Goetz; 
illustrator, Theodore Gericault; compo- 
sition, University of Chicago Printing 
Dept.; plates, Meriden Gravure Co.; 
printing, body—University of Chicago 
Printing Dept. 


GEOGRAPHY OF THE OLp Wor~p: 
Publisher, Rand McNally & Company; 
art director, Chris Arvetis; designer, 
Gordon Hartshorne; illustrator, David 
Stone Martin; complete book manufac- 
turer, Rand McNally & Company. 


EpucaTion IN America: Publisher, 
Row, Peterson and Company; art di- 
rector, Fritz Seyfarth; designer, Philip 
Kaplan; composition, Monsen Typog- 
raphers, Inc.; printing and binding, 
Robert O. Law Company. 


Art Directors CLus or CHICAGO 
ANNUAL: Publisher, Art Directors Club 
of Chicago; designer, John Massey; 
composition, Frederic Ryder Company; 
plates, Midwest Lithoplate; printing, 
Gregg Moore Company; binding, Spin- 
ner Brothers. 


BroLocy—Inquiry Into Lire: Pub- 
lisher, Mentzer, Bush and Company; 
art director, Edit, Inc.; designer, Wil- 
liam Nicoll; illustrators, Beck, Black- 
mun, Goode, LaSalle, Sawa; composi- 
tion, American Typesetting Corpora- 
tion; plates, American Typesetting Cor- 
poration; printing, Manz Corporation; 
binding, John F. Cuneo Company. 


History or MEeETALLOcGRAPHY: Pub- 
lisher, University of Chicago Press; art 
director, John B. Goetz; designer, text, 
Greer Allen; jacket, Norman R. Wolfe; 
composition, University of Chicago 
Printing Dept.; printing, Photopress, 
Inc.; binding, Brock & Rankin. 


CONFIDENTIAL catalog: Publisher, 
Kimberly-Clark; art director, Gordon 
Fisher; designer, Carl Regehr; illustra- 
tor, Carl Regehr Design, Inc.; composi- 
tion, Runkle-Thompson-Kovats, Inc.; 
printing and binding, Hillison & Etten 
Company. 
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WHAT DOES IT COST TO 


MAKE A BOOK? 


When a financial analyst gathers her daily 


articles into a bound volume, she naturally 


wonders about the economic facts behind the 


finished product. And the public is astonished. 


Sylvia Porter 


Syivia PoRTER IS A PROMINENT colum- 
nist whose daily discussions of the eco- 
nomic scene “Your Dollar” are carried 
by many newspapers. Recently she 
has been honored by long profiles in 
Time, and other periodicals for the 
clarity and pertinence of her analyses 
and evaluations of economic and finan- 
cial factors directly affecting the Ameri- 
can public. 

Now her book, “How to Get More 
for Your Money” has just been pub- 
lished by World Publishing Company, 
and Mrs. Porter turned her attention 
to the facts of financial life in book 
publishing in her daily feature which 
was released by the Hall Syndicate for 
use on June ninth. 

Her book sells for $3.95. She asked 
World to break down this price for her. 


Says Mrs. Porter: 


“My question stunned the publishers, 
for no author had ever asked it before 
and if this tale has been printed, I’ve 
not seen it. World, though, gave me the 
breakdown and here goes with figures 
about which I suspect many of you 
have long been curious. 

“The retail price, I repeat, for my 
284-page books is $3.95. 

“Of this total, the bookseller or job- 
ber distributing the book gets an aver- 
age of 43 percent, or $1.70 at the very 
start. This seems a steep percentage 
but industry says it’s fair and there’s 
no doubt that the distributor is crucial 
to a book’s success. 

“This leaves World a gross share of 
$2.25 per book which breaks this way: 

“For manufacturing—including set- 
ting type, printing, paper, binding, all 
labor—73 cents; 
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“For general overhead—salaries of 
people working for World, the office, 
light, telephone, heat—2%4 per cent of 
the book’s list price or close to 10 cents 
per copy; 

“For advertising and promotion to 
make you aware of the book and want 
to buy it—10 per cent of the list price 
or 40 cents; 

“For me, the author, 15 per cent of 
the list or 5914 cents. 

“This comes to a total of $1.82 which 
subtracted from the gross of $2.25 
leaves World a net share of 43 cents 
profit per book. Because World printed 
a lot more of my book than the usual 
first printing, its expenses are prorated 
over a larger number of copies and 
thus its net of 43 cents is higher than 
average. 

“How, then, does this shape up? On 
the surface, it doesn’t. While World 
already has passed the break-even point, 
43 cents per copy is hardly going to 
make anybody in that house smugly 
prosperous. As for me. if I had to 
depend on 59 cents per copy for food, 
clothing and shelter, I'd be a mighty 
thin, poorly dressed, miserably housed 
individual (and incidentally, taxes are 
surely going to shrink my take!)” 


Reaction by the public 


This breakdown has now been read by 
many hundred thousand Americans 
who have no previous information about 
the costs and profits in book publish- 
ing and book manufacturing. It would 
be in accord with human nature if 
many of them carried away and re- 
tained the notion that every book sold 
nets the publisher 43 cents (despite 


Mrs. Porter’s careful qualification that 
this is a higher than average return), 
And probably many of them will re- 
member the 73 cents that go to the 7 
manufacturing sector—and recall it as 7 
more than the author gets and _ lots 
more than the publisher gets. 

It would be further in accordance 
with the national passion for compari- 
sons, for individuals to hunt around for 
an equivalent figure. And many mar- 
ginal readers may decide that every 
time they buy a book they pay the 
manufacturer alone, nearly as much as 
they spend for the total admission to a 
neighborhood movie. 

Or the comparison might be with the 
price of two popular magazines or even 
of the non-quality paperbacks. Is it 
possible that instead of thinking of the 
importance of volume sales in deter- 
mining price, they may vaguely reflect 
that book manufacturing has not yet 
moved into the contemporary world of 
mechanization and production line out- 
put? 


What are the facts? 


How representative are the figures 
Mrs. Porter uses? The manufacturing 
cost on art books is higher; the mark- 
up on textbooks smaller. It would be 
useful to have some industry-wide aver- 
ages available to cite when these figures 
are quoted by friends and foes, in con- 
versations and in other columnists and 
periodicals. Can typical figures be 
set up by categories; trade book, fiction 
and non-fiction; science and textbooks; 
art books; juveniles, and the like? 
Comments and analyses will be wel- 
come from our statistically-minded 
readers. 
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WEB OFFSET 








First in a series of detailed analyses 


of design and production factors in 


the manufacture of both newsstand 


wholesale and quality paperbacks. 


Ws OFFSET TALK seems to be reach- 
ing a crescendo among printers, paper 
mills and unions, but how does it all 
sound to the people behind the pur- 
chase orders—the publishers? 


In the past, web offset has been 
looked upon as the better mousetrap 
that wouldn’t fit through the doorway. 
It appears to be the perfect answer to 
the prohibitive letterpress costs for 
photo-and-text books, but when all the 
factors are considered, web offset has 
not yet delivered all the newsstand pub- 
lisher’s goods. Perhaps a brief discus- 
sion of the publisher’s requirements 
would help the industry to come to 
grips with the issues involved. 


Size is the controlling factor 


The size of newsstand paperbacks, 444 
x 714”, is not a designer’s prejudice, 
as many printers seem to believe. There 
are approximately 70,000 retail outlets 
scattered throughout the United States 
where the publisher sells. The book 
racks in those outlets are standard, and 
although the height of the books may 
vary slightly, the 414” dimension is 
critical. In case there is any sugges- 
tion that the retailers might be per- 
suaded to change their racks, I had 
better hasten to mention that it was 
the publishers who paid for those racks, 
and that the investment for the indus- 
try runs into the millions of dollars. 





William Kolins, production manager of 
Ballantine Books, has long studied the 
impact of new manufacturing tech- 
niques on paperback production. In 
this introductory article he reviews for 
the industry trends and challenges con- 
cerning the use of web offset in paper- 
back publishing. 


AUGUST, 1961 





Web offset has produced books in 
the proper size, but only at the cost of 
a 20% paper wastage. In the face of 
the bright, cheap groundwood papers 
now available for rotary rubber-plate 
letterpress, this is a distinct disadvan- 
tage. The paper problem is further 
complicated by a $.50 to $1.30 per hun- 
dredweight penalty on offset paper for 
the extra weight and sizing where flying 
pasters are used for automatic roll- 
changing. Net cost, let us say on 150,- 
000 of a 256 page book, seems to run 
about 5¢ per copy higher in offset. 

The lithographer’s retort to this 
niggling about prices will probably be 
that it isn’t fair to equate web offset 
with rubber-plate letterpress—after all, 
offset gives you pictures! Our lithog- 
rapher might even take the line—well, 
if these offset books can’t be manufac- 
tured at a cost which fits your 35¢ or 
50¢ categories, why not price them at 
75¢ or 95¢—after all, you get pictures! 


Effect of price changes 
The publisher, enmeshed in the com- 
plex system of distribution of newsstand 
paperbacks, might explain his attitude 
this way: The staple of the newsstand 
market is the 35¢ book. When you put 
out a 50¢ book, it must look 15¢ better 
and more saleable to your distributor, 
so that he will be able to convince the 
wholesaler, who will in turn influence 
the retailer to display it. A 75¢ book 
must look 40¢ better to the distributor 
and wholesaler, because if one pepper- 
corn of doubt that people will pay 75¢ 
for the book gets thrown into the dis- 
tribution mill, the books may never 
leave their cartons but be returned to 
the publisher for full credit. 

_Now, if the editorial mechanism is 
going to retool itself to create merchan- 
dise for web offset manufacture, divert- 


ing its energies from the letterpress 
merchandise which is currently doing 
well enough, there must be expectation 
of more success. If they are deprived 
of the 35¢ staple, but must consistently 
create merchandise of the 50¢ and 75¢ 
caliber, the editorial mechanism is 
strained unreasonably. Any publisher 
must think twice about imposing such 
a limitation on his editors—no base 
hits, just triples or home runs. 

There, basically, is the reason that 
web offset must compete costwise with 
rubber-plate letterpress if it is going to 
capture any appreciable share of paper- 
back printing. And the pictures? Well, 
there is no evidence in the marketplace 
that just any book with pictures will 
sell. Pictures or no pictures, the suc- 
cess of web offset books (like any 
other kind) will depend on the crea- 
tion by the editors of inspired mer- 
chandise. I might inject here that the 
same thing applies to inside color. Un- 
less color is tied in to inspired editorial 
merchandising, it is a futile gimmick. 
So, we are back to editorial retooling: 
asking the publisher to divert his edi- 
torial mechanism to the creation of 
books that require a larger investment 
and that meet more resistance in his 
distribution conduits. 


The immediate future 

A brighter segment of the horizon was 
pointed out in an article in Book Pro- 
DUCTION two months ago about the 
plans of Process Lithographers, Inc., 
for a plant with a Levey blanket-to- 
blanket web offset press with ribbon 
folder. This press will deliver a 454 
x 64%” book, which meets the critical 
width requirement and which may very 
well get the business. However, the 
64%” height is closer to the old-size 
paperback, and the trend is toward 
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Continued from page 47 


the “king-size” 71%” paperback. With 
one important exception (Pocketbooks, 
Inc., still uses this size exclusively), 
newsstand publishers who were using 
the smaller size are dropping it, prob- 
ably because it competes badly on the 
racks. 


Shipping problems 


Another aspect of this company’s plans 
that will raise problems, if they seek 
business generally in the newsstand 
publishing industry, is their projected 
plant site—somewhere in the East. At 
present about 75 per cent of these 
paperbacks are printed rubber-plate 
letterpress in Chicago, and each pub- 
lisher ships his monthly list of 8, 12 
or 27 books directly from the printer 
simultaneously, to economize on _ his 
shipping costs. Any book printed at a 
different time, or in a different place, 
must bear additional costs for shipping 
by itself. It must also entail additional 
promotion effort by the publisher and 
distributor, since it will come to the 
wholesaler as a single, and he must 
be sold on giving it special handling. 
Certainly there is little chance that 
any of these publishers will make a 
complete switch to web offset to elimi- 
nate these multiple shipping charges— 
all of them have enormous investments 
in their back lists on rubber plates, 
which they continually reprint. How- 
ever, there was nothing definite in the 
article about the kind of trade Process 
will seek, so perhaps none of the above 
problems applies to their operation. 
A new publisher in the newsstand field 
would be free of these limitations. 


Publishing realities restated 


But the established newsstand pub- 
lisher—what will sell him on web off- 
set? Of first importance is a cost that 
is in line with rubber-plate letterpress. 
Second, is an editorial breakthrough in 
his own house which the publisher be- 
lieves merits a maximum effort. By 
this I mean, not an idea for a single 
book, but a format for a line of books 
which the publisher feels will gang 
into long-range, multi-print sales. Third, 
developments in the process itself— 
closer approximation of present book 
size, cheaper paper, etc. In anticipa- 
tion of any of these occurrences, the 
web offset printer should keep in close 
contact with publishing production 
men, who, after all, realize that they 
will gain from increased competition 
between processes. 
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Trends 


in Photocomposition 


[x MANY WAYS, book publishers would 
expand their use of photocomposition 
if its development had taken it more 
into the realm of the composition oi 
difficult texts than into that of display 
types. For over a decade, they have 
turned to cold-type composition houses 
like ours to do this work using the 
Vari-type, Justowriters and IBM ma- 
chines. We, in turn, have looked to 
photocomposition to give us a better 
tool to set the difficult and complex 
manuscript. 

Photocomposing machines would fit 
well into the shops specializing in cold- 
typesetting of manuscripts for lithog- 
raphy. We have mastered parallel 
techniques—strip-in corrections, make- 
up on light tables, reductions and en- 
largements, submission photoprints, 
negatives and acetate proofs. 


Kinds of copy 


Most of such work using some form 
of cold type is the production of ma- 
terial that must be read—manuals, 
symposiums, data sheets, complex sci- 
entific manuscripts—material that is 
important to a group of limited but 
essential readers. The runs are usual- 
ly small, the composition problems 
large and the budgets tight. But with- 
out these data sheets or manuals, or 
without the correct seven-point figure 
in a column of figures, the necessary 
information to keep industry humming 
will be lacking. 

Book publishers have looked to pho- 
tocomposition as another aid, as a 
better tool in this vast field of publica- 
tion. They visualized photocomposing 
machines with good type designs, an 
array of special symbols, of typewrit- 
er speed in composing and, most im- 
portant, economy in composition. It 
is our feeling, based on a study of ex- 
isting machines, that a great many 
were created and designed to do a 
better job in a phase of graphic arts 
where they weren’t particularly needed. 
Outside of the field of newspaper com- 





Photocomposition, filmsetting, and cold 
type are currently absorbing topics of 
discussion among publishing produc- 
tion managers. A tremendous growth 
potential in book manufacture is seen 
by many experts. As an example of 
some thought-stimulating trends and 
possibilities in photocomposition we 
present these comments by Milton 
Strumpf{ of Strumpf Associates, Inc., 
N.Y.C., well-known for his familarity 
with photocomposition. 


position, photocomposing machines a 


have not dealt with the problem we 
hoped they would solve—the composi- 
tion of tough, technical manuscripts 
at costs lower or even equal to con- 
ventional methods. 

Perhaps it is time to state what the 
industry needs and expects when it 
shops for photocomposing machines, 
Primarily, they must be versatile ma- 
chines that can set complex techni- 
cal, scientific and tabular matter. They 
should be machines that can mix types 
quickly and easily. The body types 
should be from six point to fourteen 
point disregarding display types com- 
pletely if they can’t be conveniently 
incorporated. 


The machine sought 


The photocomposition units we would 
purchase would operate from a type- 
writer keyboard, enlarged to encompass 
special symbols—a keyboard such as 
the Monophoto or the Photon has. It 
will produce tape—magnetic or paper 
—and a paper proof that can be read 
and corrected before the tape goes into 
the reproducer—such as the ATF Type- 
setter system. The speed of composition 
will be limited only by the skill of the 
compositor and the reproducer should 
have a speed ratio of at least twice the 
rate of setting. The film or paper 
should be long enough to produce a 
number of galleys without reloading. 
For development, the reproducer should 
have a simple mechanism to cut the 
film or paper into practical lengths of 
12 to 14 inch galleys for easy handling 
in the darkroom. Corrections should 
be simple strip-ins such as used in cold- 
type organizations and by the Foto- 
setter system. 

In brief, everything exists to meet 
our needs, but not in one machine. 
And, tremendously important to us, the 
machine must be within our means. 

These standards may be severe, but 
we feel they are necessary. Photo- 
composition hasn’t taken its rightful 
place in the graphic arts because the 
designers and manufacturers forgot a 
bread-and-butter basic—there must be 
need for job the machine can do. 

We have that need. Much important 
work is still being published in type- 
written form because of time and 
budget limitations. Cold-type is do- 
ing a herculean job in this phase of 
essential composition but it would wel- 
come more refined tools. This is the 
economic and technical challenge that 
photocomposition should answer. 
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A SALES FORCE that sets a torrid pace 
for its plant production team to follow 
has erupted from the new ownership of 
the Philadelphia Bindery, Inc. The 
Quaker City plant, the oldest and 
largest trade bindery in the Delaware 
Valley, is a 60,000-square foot, two- 
shift beehive of activity located at 3rd 
& Lehigh Ave., Philadelphia. 


On August 1, 1960, Howard E. 
Friend, who had been sales manager 
since 1949, bought the Philadelphia 
Bindery from Louis D. Weissgerber, 
who had been president for 29 years. 
The latter will serve on the new Board 
of Directors. 

Mr. Friend is now president and 
treasurer, and Thomas A. Warner is 
vice president and secretary. 


Pittsburgh Bindery, 1627 Penn Ave., 
Pittsburgh 22, heretofore owned by 
The Philadelphia Bindery, has been 
sold outright to William Weissgerber, 
a nephew of Louis D. 


Sales through service 


How does the sales force at Phila- 
delphia Bindery set the pace for its 
production people? To begin with, the 
plant does just about every type of 
binding extant, at one time or another. 


Howard Friend sums up the story in 
this way: “Our company has tried to 
give the salesmen something extra to 
sell in terms of service (3 shifts), 
quality (a quality control supervisor 
on each shift) and reliable promises 
(organized scheduling program). Hav- 
ing established this advantage, the 
salesman is required to sell at the 
estimated price, no concessions. We 
get the just dollar for our services. 
This pricing policy is fortified by 
five ‘Idea Executives’ who constitute 
the sales force. Their background 
stems from at least one year in the 
estimating department where they be- 
came cognizant of true costs. To see 
to it that the salesman continues to 
apply his practical knowledge of costs, 
the salesmen are compensated on a 
profit plan.” 


AUGUST, 1961 


Conveyor belts speed pamphlet production. 





Modern machines spur prompt deliveries. 


SUCCESSFUL SALES STRATEGY 


Creatively they can suggest the way 
a book, catalog or promotion pamphlet 
can be handled to do the best job. They 
discuss details of design, production 
and materials based upon a background 
and knowledge of the plant’s equip- 
ment, machinery and talent for adapt- 
ing machinery to sometimes new and 
even startling uses. 

“These executive salesmen have dem- 
onstrated enthusiasm and they’re vital- 
ly interested in our project: The Phil- 
adelphia Bindery,” Friend goes on to 
say. “They are setting the pace for 
the rest of the team, and it’s a hot one. 
The salesmen are in the process of 
forming a distinguished clientele—cus- 
tomers who are willing to pay a little 
more at the outset in return for guar- 
anteed high quality work and service 
(and no headaches) throughout all the 
years of the customer-plant relation- 
ship. In effect, the salesmen say: The 
price is a little higher than you may 
find elsewhere, but after the first touch 
of the drill, it’s painless. You'll love 
it. There are values to be transmitted 
over and beyond price consideration.” 


Plant ingenuity 


Vital to the fulfillment of customer 
orders brought back by these busy 
“idea executives” is a resourcefulness 
in the plant operation. Philadelphia 
Bindery has that, exemplified largely 
in the person of Henry Kopacz, proj- 
ect engineer. An example, perhaps a 
minor one, of the value of this binder’s 
interest in methods developing is the 
following: An estimate was given on 
a job to the eflect that, in one shift, 
with eight workers, 800,000 cards could 
be turned out. Kopacz thought it over 
and devised a procedure whereby with 
six people he turned out 114 million 
cards. His practice is, when feasible, 
to take machines and adapt them, by 
tooling, to entirely different purposes. 

Friend, a highly personable individ- 
ual, is unmistakably enthusiastic about 
his new venture as an entrepreneur. 
“TI intend to keep all my friends,” he 
says, earnestly, “in all categories. 


Howard E. Friend, 
PHILADELPHIA BINDERY, INC, 


That automatically demands most en- 
lightened management—now and in 
the future. 

“ I want particularly to thank Louis 
D. Weissgerber and his brothers for 
bringing Philadelphia Bindery u» to 
its present position.” 

A new concept of the bindery busi- 
ness was introduced, according to 
Friend, when Philadelphia Bindery in 
1937 aggressively promoted “mechani- 
cal” bindings and other innovations in 
what came to be known as sales tool- 
ing—sales aids designed to help in- 
dustry salesmen tell their story more 
effectively. Today, loose leaf binders 
and specialties account for approxi- 
mately one-third of the company’s sales. 
The rest is trade binding, including 
mounting, finishing, die cutting, Kleen- 
Stik, etc. 

Friend envisions a future with many 
new bindery innovations, particularly 
more efficient materials handling and 
quality control going far beyond pres- 
ent industry standards, he says. His 
“idea executives” will spearhead this 
program with an intensified selling 
effort. 

Innovations go hand in hand with 
trends, of course. A strong customer 
demand trend in the past five years 
has been for vinyl as covering material. 
And more money is being put into dec- 
oration, even at the expense of the 
other materials involved. 

“Actually,” says Friend, “these de- 
velopments are partly the result of our 
sales talk, for we believe in them. For 
example, we recently suggested litho- 
graphed and varnished covers to per- 
mit half-tone illustrations in process 
color on cloth. Another instance ot 
attention to decoration was the applica- 
tion of actual steel and aluminum to 
covers in place of regular leaf stamp- 
ing, to give a genuine metallic appear- 
ance. 

“We had to figure out methods of 
applying these substances, including 
the freezing of the covers to release 
the metal from areas it wasn’t intended 


to be in.” continued on page 50 
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SUCCESSFUL SALES STRATEGY 


Philadelphia Bindery trains its own 
workers, exclusively—gets none other- 
wise. Two men on the production staff 
spend 50 per cent of their time train- 
ing and screening personnel. A strong 
influence on the morale of the working 
force is an effective communication 
system, by zones, between top manage- 
ment and the plant people. For ex- 
ample, if business in the plant is slack 
and there is a tendency for employes 
to leave for other jobs, management 
conducts a survey of the entire industry 
in the pertinent geographical area and 
finds that business is off all over. A 
“Fireside Chat” message put on the 
bulletin board (a medium which is 
utilized extensively) passes the word 
along and cuts down resignations. 
When conditions improve, this informa- 
tion is passed along, also. 

“Two weeks ago,” said Friend, “a 
girl who works on our night shift 
phoned early in the afternoon to say 
that a new printer had opened in her 
neighborhood. Would we want to send 
a salesman?” 

Though the years, certain jobs per- 
formed for industry stand out in 
memory as being unique, bizarre, or 
nervously unforgettable. An order for 
books measuring about 52 x 28”, Wire- 
O-bound, was made up for Armstrong 
Cork Co.’s showrooms. Then the bind- 
ery sold displays to hold the books. 

One Saturday night an order came 
in for about 20 million receipts to be 
given to trolley car passengers. (These 
would entitle them to a refund on a 
fare increase.) On Monday morning 
the receipts were in the hands of the 
riders. 

One job, completely designed, pro- 
duced, and serviced by the bindery’s 
salesmen, was an educational kit for 
youngsters, which had to contain as- 
pirin (representing the drug industry), 
paper clips (steel industry), etc. 


Reserved production capacity 


Down in the basement at Philadelphia 
Bindery is an area called Bindery C. 
Here are stored all smaller machines, 
temporarily out of use, that can be put 
on skids. Many of these machines, 
and others, are altered and adapted to 
new applications when jobs require 
it. A map folding machine was 
adapted to “trick” folding and made 
to do up to nine accordion folds paral- 
lel, plus two right angle folds. 

Another achievement of Kopacz, the 
product engineer mentioned earlier, 
was the conversion of a ruling machine 
to a Kleen-Stik application, in which 
the trail of the sticking tape goes 
through the air back and forth like a 
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multiple clothesline until the tape be- 
comes extremely tacky. It is then ap- 
plied to the stock. 

Also in the basement, and operating 
merrily, is a Sheridan gatherer, a ven- 
erable machine which in 1920-30, for 
another employer, was working on 
some of America’s leading newsstand 
magazines. 

The reinforced concrete building, on 
two acres of ground, is served by a spur 
of the Reading Railroad. 


Family tradition 


Philadelphia Bindery was founded by 
George J. Weissgerber on Benjamin 
Franklin’s birthday, Jan. 17, 1899, 
which may help to endear it further 
in the hearts of Philadelphians. The 
original location was on Broad St. be- 
low Vine. As the area’s printing in- 
dustries grew, the bindery kept pace. 
Each of its successive moves—to 12th 
and Race, 512 Race, 3rd and Vine, and 
to the present location—was necessi- 
tated by the expansion of facilities and 
the increase of services. From a work 
force of 20 in 1900, the number of em- 
ployes has increased to 200 at present. 

Much of the firm’s growth came 
under the management of the founder’s 
three sons. In addition to Louis D., 
there was George W. C., secretary and 
plant manager until his retirement in 
1958. L. William was vice president 
until retirement in 1956. He passed 
away that year shortly after retiring. 

Recognition of the Philadelphia 
Bindery’s extensive production capacity 
came in World War II. “Philly” Bind- 
ery was called on to deliver parts and 
maintenance manuals directly into the 
glove compartments of all military 
trucks being built in the Philadelphia 
area. Nine million copies of the Red 
Cross first aid books were bound and 
shipped on a crash schedule. Produc- 
tion has been maintained on a two- 
shift-per-day level since 1941 and is 
now three shifts. 

Howard Friend started at Philadel- 
phia Bindery as a salesman in 1937. 
He graduated from Wharton School of 
the University of Pennsylvania in 1938. 
A member of Sigma Kappa Phi (the 
Evening School Honor Fraternity), he 
is an Elder in the Presbyterian Church. 

In 1949 he became manager and has 
been allied with general management 
in recent years. In the ‘30’s it was 
unusual for a trade bindery, serving 
principally printers, to have outside 
salesmen. Friend was a pioneer in 
this area, and through his efforts, the 
bindery made great strides in introduc- 
ing services directly to the advertisers 
and agencies. 





DUN & BRADSTREET MERGER 
WITH REUBEN H. DONNELLEY 
Dun & Bradstreet Inc. and Reuben 
Donnelley, Corp. the well-known busi 
ness service companies have announced 
a merger. Dun & Bradstreet specialize 
in providing management and publica. 
tions with information of credit ratings, 
sales, marketing and finance. Reuben” 
H. Donnelley sells classified telephone: 
directory advertising and publishes 
business and professional magazines, 
It is understood that the merger, sub. 
ject to director and stockholder ap. 
proval, will offer two shares of Dun 
Bradstreet common stock for each share. 
of Donnelley common stock. he 
Reuben H. Donnelley Corp. is not to be” 
confused with R. R. Donnelley & Song’ 
Company, Chicago book manufacturers, > 


BOOK CRAFTSMEN MOVE id 
Harvey Satenstein, president Book® 
Craftsmen Associates, Inc., has an) 
nounced the removal of their offices to § 
more commodious quarters at 156 Fifth: 
Avenue, New York 10, N. Y. The om™ 
ganization has retained its former tele. 
phone number for the convenience of” 
local callers. 7 


NEW NAME FOR NYEPA 


By a unanimous vote, Printing Indus: | 
tries of Metropolitan New York, Ine, = 
has been selected as the new name ™ 
for the New York Employing Printers > 
Association. Starting with September ” 
11, 1961, the familiar initials will be % 
replaced by PIMNY. é 


COMPOSING ROOM, INC 

ADDS PHOTO-COMPOSITION 
A new division, the Photo-Composing | 
Room, has been established by Compos- ~ 
ing Room, Inc. Located on the floor © 
above the offices of the parent company 7 
at 130 West 46 Street, New York City, 7 
this division will use Monophoto equip- ~ 
ment for quality composition. Mono- © 
photo makes available such English 7 
faces as Bembo, Imprint, Centaur, 7 
Century No. 1, Plantin, Gill Sans = 
Medium, Bell and others. It is believed ~ 
that used in combination with the type ~ 
already available at the plant, these will 7 
provide greater design flexibility, par 7 
ticularly in the field of science and text- 7 
book production. 


NEW OFFICERS AT DARBY 


Edwin B. Hundley has been elected | 
president of the Rufus H. Darby Print © 
ing Co., Washington, D. C., to succeed 7 
Otis H. Johnson who becomes chair- © 
man. Hundley had been vice president 
of marketing at Cullom & Ghertner, 
Nashville, Tenn. 

O. Edward Johnson was named ex- 
ecutive vice president, manufacturing 
and A. O. Wooldridge, business man- 
ager and personnel director. 
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Catalog, a noun derived from the Greek, was used in 
the English language as early as 1460. Its meaning has 
been expanded to include a book or pamphlet, often illus- 
trated, listing titles, articles for sale, etc. It is arranged 
by subjects, frequently annotated with explanatory notes 
or brief particulars. 


CHANnGcEs in the format of the catalog over the centuries 
reflect the charcter of available materials, and industrial 
skills. They represent the intellect and aims of the indi- 
vidual authors. Now, as then, the catalog’s strength lies 
in its function, and freedom of use by the sponsor. Its 
birth is not dependent on public endowment, nor its dis- 
tribution dependent on dollar expenditure by the recipi- 
ent. These facts make the catalog a powerful and endur- 
ing entity. 

To compile, produce, and merchandise a catalog requires 
not only a monetary investment but also time and effort. 
Strictly a reference book, the catalog may have short or 
long term value tailored to its sponsor’s purpose. The 
external function is to sell merchandise, services and/or 
ideas. Its internal purpose is for record/reference. 
The functions, external and internal, are molded to suit 
the sponsor’s needs. There is latitude in design, content, 
and format. Mobility and range of choice in each area 
equal the combined knowledge, experience, and creativity 
brought to the problem. The catalog is often the only 
point of contact with the customer. It is a show-case 
for the product to be sold, the attention compelling device 
engineered to sell ideas and services. Success is based 
on the complex inter-related factors which constitute sale 
strategy. 

The initial response to the catalog is the recipient’s reac- 
tion to its physical appearance. This establishes the 
“IMAGE” of the sponsor; it should mirror the prestige 
of the company; the quality of its merchandise or serv- 
ice. Success of the catalog depends on skilled prepara- 
tion. There must be co-ordination of every one of the 
component elements. 

Now the unique role of the Catalog Binder can be ap- 
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THE CATALOG and the ROLE 
of the CATALOG BINDER 


praised. He must have the capacity to act simultaneously 
as 1—mentor to his customer, and, 2—technician and 
supplier of the physical product. 


1. The Mentor offers: 
a. CREATIVE ABILITY 
b. Broad TECHNICAL KNOWLEDGE of materials 
and manufacturing methods. 
c. Extensive EXPERIENCE with catalog successes 
(and failures). 
2. The technican/supplier is: 
a. The architect to the catalog buyer. 
b. The builder who constructs the product. 


The Catalog Binder is the practical visionary, alert to 
new trends, new designs, new materials, and new proc- 
esses. He is a CREATIVE CONSULTANT whose experience 
is a major factor in the success of the catalog buyer’s 
objectives. The decisive role of the Catalog Binder ‘is 
evident in the burgeoning growth of this multi-million 
dollar market. 


To best serve our industry Book PropucTion Magazine 
is publishing this CaTaLoc Propuction GuipE. It has 
been so compiled and arranged that it can be used in 
many ways: 

1. A basic REFERENCE-INFORMATION MANUAL, 

2. A TRAINING-AID FOR SALES AND PURCHASING 

STAFFS. 
3. A SELF-ADVERTISING SALES TOOL. 


A plan which makes the CATALoc PropucTIoN GUIDE 
available for use in your sales promotion and merchan- 
dising, is described on page 22 A, “A Sates Toou For 
THE MULTI-MILLION DOLLAR CaTALoG MARKET.” 


It is our opinion that the CaraLoc Propuction GUIDE 
is a step forward in the service BooK PRopuUCTION Maga- 
zine renders our industry. Use it! 
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Design concepts in the production of 


catalog and similar bound materials 
such as sales promotion and training 
manuals are undergoing rapid trans- 
formation. With the growth of the 
economy, the marketing responsibil- 
ity of the catalog has been steadily 
increasing. Design, layout, and 
function are now recognized as pow- 
erful factors in the success of the 
catalog. Changes in design concepts 
reflect the increased importance of 
the catalog and its role in marketing. 

What are these changes? What 
should the specifier/buyer use to 
guide him? To find out, we have 
interviewed national designers prom- 
inently identified with highly suc- 
cessful catalogs. Their findings and 
recommendations are summarized 
below. Additional significant and 
penetrating observations made by 
prominent designer-participants in 
BP’s survey, appear on the following 


pages. 
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NEW TRENDS 
IN CATALOG DESIGN 
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There is greater awareness and appreciation of the 
value of creativity and excellence in design. 


Catalog publishers are depending more upon the 
design recommendations which influence the selec- 
tion of editorial text and illustrative materials. 


The catalog is assuming more of the techniques 
of an educational device. Design skills are re- 
quired to interpret and present heretofore unknown 
processes and products. 


Color is being used more extensively, primarily 
for functional rather than decorative purposes. 


Increasing emphasis upon illustration and creative 
art forms. 


Expanding supplementary use of catalogs for di- 
rect mail, sales training, display, and other ex- 
tended purposes. 


Harmony and unity of basic concept are more 
strongly favored in design relationships. 


Designers and catalog specialists are achieving pro- 
fessional status. The catalog binder, in particular, 
is taking a more aggressive role; his manufactur- 
ing abilities are vital in successfully expressing the 
catalog design concept. 


Time pressures are encouraging greater reliance on 
the catalog as a purchasing guide by business and 
industry. 


Corporate image and identity continue to mount in 
importance as integral design elements. 
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JACK GOLDEN 


Designers Three 


NEW CONCEPTS 
IN CATALOG FORMAT 


4 ATALOG DESIGN in the last few years has benefited from the fact that manufac. 
turers have become more aware of the values of aesthetics. The manufacturer 
now feels that design is an integral part of the catalog; consequently, he is leaving 
a bigger part of the catalog in the hands of the professionals and the result is 
a better catalog all the way around. 

A better catalog is a result of a more simplified, uncluttered catalog format 
with the product line logically presented to make it easier for the buyer to read 
and understand. I think I can make a general rule: the less complicated the 
catalog, the more successful it will be. 

Indexing, or a proper sequencing of the product line, plays a great part in 
logical presentation. We’ve found that indexing is becoming more of a designer’s 
problem because successful indexing is the clue to simplified design. 

We don’t design a catalog for design’s sake; design has to be functional. The 
secret to good design is understanding; understanding the manufacturer, his 
product and his market. It follows that good catalog design is a merchandising 
essential. We feel that design is so linked up with merchandising the product 
that it seems like a natural outgrowth. 

Because there is a growing market for highly developed products, part of 
proper merchandising is the use of the catalog as a medium to educate the 
buying public. In a Hi-Fi catalog we just published, for example, we found our- 
selves writing a primer on electronics and building component Hi-Fi. This was 
necessary to develop consumer understanding of the product and its use and 
thereby increase the merchandising effectiveness of the catalog. 

This has led to another trend—the text of a catalog has become part of the 
catalog design. We have found that catalogs which used to be designed around 
copy a few years ago are now having copy fit to the overall design and purpose 





of the catalog. 





LESTER HARRISON 


Lester Harrison, Inc. 


T HE TREND as we see it is to place the catalog designer in 
the role of a catalog consultant. Our clients have come to 
depend on us to use our experience to tell what will and 
what will not sell. We, on the other hand, find ourselves 
keeping records of various products and product categories 
to discover merchandising patterns. 

As a result of this, the catalog has become a tool to up- 
grade the store. For example, if our surveys show that slips 
at $8.95 sell better than slips at $3.95 during the Christmas 
season, we will advise our clients to feature this item on 
their catalog pages. 

An essential in catalog design is faithfulness to the aura 
of the store. To tie the look of the catalog to the look of the 
store, we use as much local color as possible such as featur- 
ing local landmarks as page spots; we locate as much of the 
fashion merchandise as we can within the store; and we 
work in the decor of the store on the cover of the catalog. 
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Organization is another important aspect of catalog design. 
More and more, designers are laying out their pages by 
department, by sex, by price, by age. Editorial matter is 
being presented more subtly and accurately to make order- 
ing by mail easier. 

Another trend, if you can call it that, is the one toward 
making the catalog a quality production. We, ourselves, are 
doing more books by offset on offset paper just because the 
art work looks better. Though it may cost a little more, 
catalog publishers don’t mind the expenditure for two 
reasons: first, the catalog is a prestige item and has to differ 
from the day-to-day look of newspaper advertising. Second, 
the catalog has a six-week life—normally being in the maga- 
zine rack or on the living room table for future reference 
for future shopping trips. The publisher knows that if his 
catalog is to be a guest in his customers’ living rooms, he 
has to design it so that it will be a welcome guest. 
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ROBERT PEASLEE 
Mayshark, Keyes, Inc. 


A TREND that has affected us is the increasing use of bound 
signatures for loose-leaf catalogs. We do many of these cata- 
logs printed and bound in 16- or 32-page booklets which are 
then punched for inclusion in dealers’ catalogs. These sec- 
tions are often color coded for simplicity in locating a 
specific line. 

A great adjunct to design is the increasing reliance on 
the professionalism of the designer and his ability to pro- 
duce a catalog that is expressive of the company’s image and 
its products. 


AL ROSS 
Ross Advertising Art 


tos TREND in catalog design as we see it is toward a more 
simplified type of catalog with reduced text matter. Com- 
bined with this is an emphasis on design that is more pro- 
nounced than ever before. 

Design is nothing more than the proper use of the proper 
illustrations. If you let the picture tell the story, the prod- 
uct will actually sell itself. The biggest problem in this type 
of design is in arranging the presentation to eliminate as 
much confusion as possible. 

Many catalog designers, in attempting to play up each 
product, seem to forget a basic tenet of design, that is, that 
all display is no display. Big headlines, volumintus de- 


HENRY KURT STOESSEL 


Stoessel Studios, Inc. 


O NE TREND we've noticed particularly is in the use of a 
catalog as an educational tool. In other words, the catalog is 
not a listing of products but a systematic presentation of in- 
formation in words and pictures that reads like a book 
instead of a telephone book. A subtle development of this 
idea can be found in the use of a catalog to sell a product 
that must be used to make other finished products. Here 
the catalog is used as a think-piece. In these instances it is 
necessary for the catalog designer to do the thinking for the 
product designer—to lead the product designer into new 
applications to increase the saleability of the product. 

I suppose that to say there is a trend toward modern de- 
sign in the production of catalogs is to belabor the obvious, 
but it deserves mention. First, this is vitally important in 
the production of catalogs that are designed as think-pieces 
because you want to convey the impression that the ideas 
presented are new. This is a two-edged knife, however, and 
your design has to be well thought out and professionally 
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This does not mean design for the sake of looks alone. 
Design is a tool used to hold the catalog together as a unit. 
One very important trend has helped the designer to do this: 
companies have become willing to sacrifice page space to 
give the pictures room enough to breathe. Consequently, the 
designer can devote more space to tie together type, pictures, 
etc. Companies are also becoming aware of the newer type 
faces and are looking increasingly for the face that combines 
legibility with the feeling of youth and vigor. 





scriptions of the item and over-large type for prices all tend 
to take interest away from the picture of the item and ham- 
per it in its effort to sell itself. 

Another aspect of letting the product sell itself is the 
systematic, logical presentation of the products. The de- 
signer carries the reader’s eyes through the catalog—in that 
sense he controls the reader—and it is up to the designer to 
maintain the reader’s interest. 

Indexing is key word for logical presentation. It must be 
simple, understandable and suited to the purpose of the 
catalog. Remember, the less work you make the reader do, 
the more attention he is likely to devote to your product. 





executed; otherwise you end up with a hodge-podge that 
says nothing and does nothing for your product. 

In the design of catalogs, particularly those using modern 
designs, you have to be sure that three requirements are 
satisfied: first, does the design give the image of the product 
that the company wants to promote? For example, the de- 
sign for a catalog on tool steel alloys would have to be more 
technical and structurally sound than a design on plastics 
which has to appeal to the industrial designer. Second, the 
design has to present the company’s image properly—a 
company that wishes to be known as conservative would 
require an entirely different treatment than a company that 
wishes to be known as young and progressive—and almost 
all companies today want to look up-to-date. Third, you have 
to think in terms of the readers of the catalog. You’d design 
an entirely different catalog for a product designer who 
thinks in terms of shapes than you’d design for the general 
public where simplicity is the keynote. 
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T were ARE THREE PRINTING PROCESSES in general use for the 
production of text pages—letterpress, offset and gravure. 
Though each specific process has its own particular use, 
there are many instances where they overlap. The choice of 
printing process is one of the first decisions in catalog 
production and influences subsequent steps from typesetting 
to binding. 

There are six questions a production manager should ask 
himself before he chooses a printing process. 

1. How long will the print run be? 

Has a specific paper been selected in advance? 

What is the nature of the artwork? 

Is color to be used? 

How important is quality? 

How much and what is the nature of material to be 
reprinted from previous catalogs? 

The answers to these questions should clearly point to the 
printing process to be used. Where you deviate from the 
indicated path, you can expect to be disappointed either 
from a cost or quality standpoint. 


LETTERPRESS 


Letterpress is a relief printing process, that is, the printing 
image is raised above the level of the plate. After inking, 
the image is transferred directly to the paper. 

Letterpress printing direct from type and engravings is 
primarily used for shorter runs—from 5,000 to 20,000. Be- 
cause there need be no additional processing of the type 
and engravings for printing production, the process shares 
the advantage of being more economical in this range than 
any other. For long run printing, rotary presses using elec- 
trotypes or other plates make possible runs in the millions. 

The quality of artwork and engravings used for letterpress 
printing varies with the quality of the paper used for the 
process. Using the most economical paper (English finish, 
uncoated), engravings only to 110 line screen may be used, 
but very fine work is possible on supercalendered, blade- 
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PRINTING PROCESSES 











Letterpress type face: Note raised printed surface. 





finished papers. In some cases, difficulty may be experienced 
where many different kinds of artwork are to be run in the 
same form. Where posible, it is a good idea to group dif-- 
ferent types of engravings for printing in separate forms. 
This is an imposition problem which your printer can solve. 

Letterpress is very well adapted to color work in most 
cases because a very sharp halftone dot is printed. 

As the length of the print run increases into the hundred 
thousands, web offset or gravure seems to be preferred. 

Since original type and engravings tend to wear com- 
paratively quickly it is advisable that for long runs, electros 
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be made since this will insure that quality is maintained, 
When a revised edition of a catalog is published and stand. 
ing type and engravings in good shape are available, jt 
might be possible to print the catalog by letterpress, If 
changes are widespread and corrections appear on each page, 
however, it probably would be best to have the whole catalog 
reset to eliminate the contrast between old type and new. 


OFFSET 


Offset is a chemical printing process where the image js 
neither raised nor depressed on the plate. The image area 
will accept ink, but repels water; the non-image area accepts 
water, but repels ink. The ink is transferred from the plate 
to a blanket which in turn deposits it on the paper. 

Paper used for the offset process does not have to have the 
surface quality of paper used for letterpress. Savings may be 
effected by the use of more economical grades of paper. But 
offset papers must be able to withstand the moisture that is 
present in the process; and should be grain-long for greatest 
dimensional stability. 

Offset can print a great variety of types of artwork in 
the same form; so the process should be considered when- 
ever this condition must be satisfied. It can also print fine- 
screen half tones on coarser paper than any other process. 

Offset may be used to good effect when revised catalogs 
are produced. Where standing type and engravings or old 
electros are available, offset plates may be made by a number 
of processes to eliminate further wear. In addition, page 
sizes may be enlarged or reduced by photoprocessing. 

The price advantages of offset versus letterpress are fre- 
quently debated. As a general rule it cannot be said that 
any one process is inherently inferior to or less expensive 
than the other. The nature of the original artwork and 
composition, the quantity of illustrative material, and the 
paper chosen, are some of the many cost and quality factors 
which determine whether letterpress or offset is the quality 
process and/or the economic process, for the job. 


GRAVURE 


Gravure is an intaglio process, which means that the printing 
is done from an image below the surface of the plate. 

It is possible to get very fine quality from gravure, but 
the expense of making the plates is so great that its use is 
limited to long runs. 

Gravure paper is generally smooth finished, opaque and 
free of abrasives to furnish a good background for the rela- 
tively larger amount of ink used in the process and to pro- 
long plate life and to reduce the possibility of scratches. 
Gravure, like offset, can produce many different types of 
artwork on one plate. 

In color work, gravure is capable of very high quality 
because of the relatively larger size of the halftone dot it 
can print. This cuts down on the amount of white space 
between dots and generally makes a sharper reproduction. 
Gravure can be a high-quality process, but it can also be 4 
mass-production process for very long runs at a correspond- 
ing loss of quality. Gravure plates may be re-used for re 
vised editions only if they are used intact. Generally, the 
film negatives are stored and, in the case of revisions, 
changes are stripped in and new gravure plates are made. 
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Pauntinc PAPERS used in catalog production must have 
several characteristics independent of those required for the 
separate printing processes. First, they must have brightness 
and opacity enough to support the many illustrations that 
are needed; second, they must have strength enough to 
withstand repeated use; third, in many cases, they must be 
light in weight for economy in mailing, storage, etc.; and 
lastly, they should be low bulking, that is, the papers, when 
bound, should give between 300 and 600 pages an inch. 


LETTERPRESS 


There are four different aspects of letterpress paper to be 
considered: Finish, surface characteristics, compressibility, 
and ink receptivity and penetration. 

Finish. The most important consideration of letterpress 
papers is finish because it controls the fineness of the half- 
tone screen that can be printed. Letterpress papers range 
from antique finishes to high gloss coated finishes. For 
catalog purposes, any finish rougher than English finish 
should be avoided because it will not lend itself to the re- 
production of fine line illustrations. Papers to be considered 
and the halftone screen sizes to which they are suitable are: 
English finish, up to 110 lines; plate finish, up to 120 lines; 
super finish, up to 120 lines; coated dull finish, up to 133 
lines; coated gloss finish, up to 150 lines and coated high 
gloss, up to 175 lines. 

Surface Characteristics. This represents additional proc- 
essing done to the paper to improve its printing. The paper 
may be surface-sized, film-coated or pigmented. For catalog 
production, film-coated papers are probably most used. 

Compressibility. Paper used for letterpress printing must 
have good resiliency to print uniformly. The more com- 
pressible the sheet, the better it will conform to the rigid 
raised surfaces on the letterpress plate. 


Ink Receptivity and Penetration. A letterpress paper 
should have a surface possessing a high ink receptivity for 
good printability coupled with high resistance to ink pene- 
tration to reduce strike-through. 


OFFSET 


Finish. Offset papers, too, range from antique to high gloss 
coated finish. In offset printing, however, the finish of the 
paper does not control the fineness of the halftone screen 
because the rubber blanket from which the ink is trans- 
ferred to the paper readily conforms to papers with moder- 
ately irregular surfaces. Screens as fine as 300 lines may 
be reproduced on vellum finish paper though those above 
150 lines are not generally used in catalog printing. 

Surface Characteristics. Most offset papers are at least 
surface-sized. 

Water Resistance and Dimensional Stability. A paper with 
high water resistance is required to prevent the paper from 
absorbing too much water from the fountain solution that 
is used in offset presses. Dimensional stability .is likewise 
required to prevent stretching, shrinking and curling caused 
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PRINTING PAPERS 


by the water present and by the greater stress the paper 
undergoes in offset printing. 


GRAVURE 


Finish. Papers for gravure printing are characterized by 
relatively smooth surfaces. These include English finish, 
super finish and coated. 

Compressibility. Gravure papers must have resiliency to 
insure uniform contact between the cylinder and the surface 
of the paper. Uniform bulk is necessary for the same reason. 

Freedom from Abrasion. Freedom from abrading particles 
is important in all papers to insure long plate life but is 
vital in gravure because of the highly polished non-printing 
surface of the plate. The presence of abrasives may result 
in scratches which will pick up ink and appear as print. 


ESTIMATING PAPER 


After having determined the number of pages and the page 
size of the catalog it is necessary to estimate the amount of 
paper needed for the job. 

Since your page size has been selected, you can compute 
the size of the printed sheet after deciding whether the job 
is to be produced in 8-page, 16-page, or 32-page signatures. 
A 32-page signature will consist of two 16-page forms or 
plates, each of which has four page widths across, and four 
page lengths down. If, for example, your catalog consists 
of 844” X 11” pages, you might want to print it as a 32-page 
signature on a 46” X 35” sheet (4X 814%” and 4X11", 
allowing 14%” trim on top, bottom, and fore-edge of each 
page). Many printers and bookbinders supply free imposi- 
tion charts and booklets which explain and illustrate the 
various possibilities in detail. 

Then you must determine how many signatures will be 
needed to complete the job. Let’s say your catalog consists 
of 640 pages, this would mean 20 32-page signatures. To 
determine the number of sheets needed to print the cataleg 
you simply multiply the number of copies needed by the 
number of signatures. In our example, let’s say you need 
5,000 copies; this means you would need 100,000 sheets of 
46 X 35” sheets of paper to print the job. 

To be completely accurate, an allowance has to be made 
for normal wastage in the printing process. In general this 
is accepted to be five percent of the total job. In the 
example, this would mean an additional 5,000 sheets, or a 
total of 105,000 sheets in all. To this must be added an 
additional three per cent for binding spoilage, making the 
total number of sheets 108,000. 

The last step is to convert the number of sheets required 
to pounds, the unit in which paper is sold. Again, we will 
assume you will print the catalog on 50 pound paper (the 
weight of a ream of paper in the basis size 25 X 38”). By 
computing, a ream of paper 46 X 35” is found to weigh 
80 pounds. If 216 reams of paper are needed, the total 
would be 17,280 pounds of paper for the catalog. Following 
this same principle, you will be able to estimate the amount 
of paper needed for any catalog. 
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, BOOKLET OR PAMPHLET CATALOGS are produced with- 
out separate covers. For these, self-covers are obtained by 
planning the printing imposition so that title information 
and design come out on the first and last pages when the 
booklet is folded and stitched. 


The variety of separate cover materials starts with paper 
stock and extends through the range of cloth, fabric, synthe- 
tic fibers, pyroxylin-impregnated and pyroxylin-coated cloths, 
and various plastics, including vinyls. 


CLOTHS 


The basic cloth in book binding, grey goods, is a cotton 
fabric that is frequently starch-filled for improved strength. 
In recent years, cloth for book covers has been impregnated 
with pyroxylin for added wear and to provide a surface that 
will be suitable for printing beyond the traditional letterpress 
or stamped title data. Catalogs have utilized both the stand- 
ard book cloth in a vast variety of grades and colors, and the 
newer pyroxylin-impregnated cloths when extensive text, art 
work or illustration is specified for the cover. Often the 
pyroxylin-impregnated cloth is pyroxylin-coated after the 
printing, to insure longer wear for catalogs under soiling 
and abrading conditions, as when they are customarily used 
or handled in shop or production areas. Alternatively, book 
cloth is given a varnish or lacquer coating for the same 
protective purpose. 

Book cloth, and the impregnated fabrics have been utilized 
as cover materials for bound catalogs that are manufactured 
like the familiar hard bound book, but are also popular as 
coverings for mechanically bound (various types of plastic 
and wire binding, see page 13A), and more frequently, loose 
leaf bound catalogs. In loose leaf binding, the cloth is used 
for cases rather than in the cut flush style. 


PLASTICS, INCLUDING VINYL 


The advent of plastics for cover materials opened up a 
number of divergent lines of development. Various clear 
plastics that are available in semi-flexible or rigid forms 


are used as protective outer covers for mechanically bound © 


catalogs. These materials are similarly used with telephone 
style loose leaf bindings (see page 16A) to protect paper- 
bound catalogs and give them a more substantial appearance 
and longer life without the need for re-binding. 

As soon as it became available, vinyl developed popularity 
as an unsupported and supported cover material. Vinyl] is 
extensively used to provide a semi-flexible or rigid cover for 
mechanically bound or loose leaf bound catalogs. These 
covers can be readily stamped, embossed, screen process 
printed or appliqued. Flexible vinyl is very popular as the 
cover material for cases in loose leaf catalogs. Modern heat 
sealing equipment permits production line output of art- 
work printed vinyl sheets, reinforced with boards, to make a 
sturdy and attractive case. 


PAPER 


Catalogs that are designed as folders or pamphlets generally 
utilize paper covers and are saddle stitched or adhesive 
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bound. Frequently heavier grades of paper, known as cover 
stock, are used to produce a more impressive catalog. These 
grades are generally coated or glossy and can be used when 
illustrations are part of the cover design. Cover stock is 
available in colors so that an additional color is inexpensively 
added to the originally scheduled colors, or a black and 
white catalog can inexpensively be bound in a cover that 
adds a touch of color. Paper covers are readily used in 
production line output by being printed offset or letterpress 
to keep pace with the printing of the body of the catalog. 
Additional durability is frequently added to paper covers by 
a press run that applies clear varnish; more rarely the paper 
covers are laminated with a plastic film. These coatings 
protect the cover text and illustrations and provide a surface 
that can be sponged off to renew the freshness of the cat- 
alog, a factor of some importance when oil smudges and 
handling smears may be expected to develop because of use 
in production areas. 

Paper covers are frequently used when the catalog is de- 
signed for mechanical binding. Cover stock of the same 
grades as are preferred for adhesive and stitched pamphlets 
can be used with such bindings. More often, however, board 
is used as the cover material for mechanically bound cat- 
alogs. The grades of board include the familar chip or 
pasteboard, chestnut, kraft and other paper products of 
similar stiffness. Occasionally boards used in these bindings 
are varnished. 


CUT FLUSH COVERS 


A cover that ends flush with the text pages of the book is 
called cut flush. Usually pamphlets are cut flush. Many 
mechanically bound catalogs and some loose leaf bound 
catalogs are cut flush. The materials for cut flush covers are 
usually paper, modified paper boards or synthetic fibers. 
Often, the appearance of cut flush covers is made more 
elegant by processing the paper or synthetic fibers to simu- 
late leather or other traditional “prestige” materials. More 
rarely, semi-flexible or rigid plastics (including vinyl) are 
cut flush when used with mechanical or loose leaf catalogs. 
Cut flush covers are less expensive than casebindings of the 
same material, and eliminate a number of production steps. 


METALS 


Recent developments in very light weight extruded metals, 
and the availability of extremely thin sheets of aluminum 
and magnesium have suggested a new approach to some 
catalog designers. When sturdiness is compatible with the 
company image, catalogs have utilized polished metal for 
the backbone, particularly when the loose leaf binding is 
in the heavy duty category. With these visible metal back- 
bones and hinges, the design often specifies a metal edging 
around the usually uncovered board of the case. In addition 
solid plates of non-tarnishing, light weight metal are used 
as both cut flush and overhang covers for parts catalogs or 
as storage binders. The utilitarian overtones of metal covers 
or edgings suggest that they be used very selectively, and 
probably only when the company accepts utility and strength 
as part of its image. 
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P roPER CHOICE of catalog binding is one of the most essen- 
tial steps in the physical production of a catalog. This 
choice will determine almost every step in its processing— 
from page layout and design based on gutter margin necessi- 
ties—to imposition for folding and other bindery operations. 

The catalog production man has a choice of many different 
binding styles varying from the permanent case-bound book 
to the temporary or semi-permanent loose leaf or mech- 
anically bound book. This may seem like a large group from 
which to pick and choose, but each has its own specific use. 
Understanding that use will insure the proper choice of 
binding to allow the catalog to do its best possible selling job. 

Before a binding style is chosen, there are four questions 
a production man should ask himself. 1. What is the nature 
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of the information given—permanent, semi-permanent or 
temporary? 2. How often will the customer-purchaser use 
the catalog? 3. What is the frequency of issue of the cata- 
log? and 4. What is the nature of the job the catalog has 
to perform? 

In general the following rules will apply though many ex- 
ceptions are possible. Case-bound books are used when pres- 
tige is a factor and the information is fairly permanent. 
Adhesive-bound, saddle and side-stitched books, and mechan- 
ically bound books present information of a semi-permanent 
nature designed for frequent reference. Loose leaf catalogs 
are designed for frequent use; a great advantage is that they 
can be kept up-to-date by issuing separate sheets. Catalogs 
with transparent covers have frequent on-the-job use. 
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F OR MOST OF THE COVER MATERIALS utilized in catalog pro- 
duction, (see page 8A) purchasing practices have been long 
established. Since these materials are very widely used in 
bound book manufacture, this market has often set the 
standards for purchasing specifications. 


PAPER, CLOTH AND OTHER MATERIALS 


In general computations are easily made for quantities when 
various types of loose leaf binding or mechanical binding are 
to be used. Among the other materials used as catalog 
covers, paper stock and board are popular with mechanical 
bindings. Since mechanical bindings are usually made with 
cut flush covers, and exposed backs, the calculations for the 
amount of board or paper needed is simplified. The page 
height, and the page width, with allowance for the extension 
of the index tabs, if used, immediately give the dimensions 
of the cover stock. When various types of turned-edge cover 
materials are used, allowances must be made for the “turn- 
ins” on three sides of board for making the turned edge. 
These turn-ins add about 114 inches to the height of the 
sheet of cover material needed for each case. The calcula- 
tions for the width are essentially the same as in the example 
worked out for vinyl, with an allowance for the turn-ins re- 
placing the allowance for the heatsealing lips. Other factors 
must be considered with still other styles of binders. In each 
instance the calculations for the sheet size are best made 
in consultation with binder who will do the work. 

The boards used in casemaking and for cut flush covers are 
usually ordered by the binder as part of his operaton. The 
calculations for the total amount of board stock that will be 
required and the most suitable grades for the binder may 
safely be left to him. His basic know-how will determine 
the sizes in which he buys the boards for minimum waste 
when cut to size on his bindery cutters. If special effects are 
required by the design, these should be discussed with the 
binder so that his familiarity with the ranges of available 
materials will indicate whether the proposed qualities can 
be obtained or might have to be specially produced at a 
prohibitive cost. 


VINYL 


Standard vinyl plastics are packaged in continuous rolls 
ranging from about 60 yards to 100 yards, depending upon 
the thickness or gauge of the material. The rolls are general- 
ly 48” or 49” wide, although mill runs will usually be made 
up in special colors or to a specified width when the order 
involves 1500 yards. 


Manufacturers usually aim at 100 pound rolls so that a 
016 gauge vinyl, 48” wide would be about 80 yards long. 
At .018 gauge, the roll would come to 70 yards, and at .020 
gauge about 60 yards. Vinyl is rolled under tension and 
therefore shrinks a little when unwound and cut. It is 
customary for the binder to cut the sheets a fixed amount 
longer than the use size specified and store the cut sheets 
for several days to allow for the complete shrinkage to take 
place before using them in case-making. One factor in 
choosing the correct gauge for a given case is the decorative 
process that will be used, (stamping, embossing, appliqueing, 
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screen process or other). The binder should be informed of 
the proposed technique so that he can advise as to the grade 
and quality to specify. 


ESTIMATING REQUIREMENTS 


The variation in roll width and roll length is convenient for 
the publisher. It enables him to purchase in the dimension 
most economical for his use of the material, cloth, paper, 
synthetic fibers and plastics with minimum wastage for the 
size of the case he has planned for his catalog. The bindery 
that is given the work will generally analyze the require. 
ments for the case and suggest the appropriate roll width. 

Whatever the material, the determining factor is the size 
of the board that must be used. To arrive at the board size, 
start with the trim-size height of the book (the height of the 
pages). To this must be added the narrow margins (the 
“squares”) of the case that extend above and below the text 
pages. These customarily vary from 1/16 to % of an inch. 
The width of the board, because of the backbone and case- 
making process, is usually 4% to 14 inch Jess than the trim. 
size width of the pages, plus the square or overhang. But 
if the catalog is to be indexed, it is necessary to allow for 
the width of the index tab. For example: if the trim size is 
8% X11”, the boards would work out to 83% X 1114” or 
834 X1114” if 3% tabs are used. 


When vinyl is the selected material, to calculate the size 
of a sheet needed for one case with this board size, add about 
lg inch for the lip, top and bottom for the heatsealing 
method. In this illustration, the height of the cover material 
for the case would be 11% inches. (1144+1%4+ 1%) The 
width of the individual sheet involves a few additional calcu- 
lations. Start by doubling the board width, to include the 
front and back of the book. To this must be added enough 
material to cover the backbone in the closed position, (say 
114” for the joints in the cover between the boards and for 
an inch ring binder), and an % for the lip at each end. In 
our example this would work out to 834 doubled = 17%; 
plus 1144; plus 4 or a total width of 19”. 

















In the heatsealing process, the inner cover is formed by 
a second sheet of vinyl instead of endpapers; so that each 
case requires two sheets 11144 by 19”. On this basis it is 
possible to arrive at an approximate figure for the amount 
of materials needed for a specified number of cases. The 
binder will order the vinyl in rolls that will result in the 
least wastage (perhaps just a little wider than 48” so that 
four 1144” sheets can be cut in the width). 


BOOK PRODUCTION 








by 
ch 


nt 
he 
he 
at 






COVER 


Tue COVER, as the user’s first contact with the catalog, has 
generally had special attention from the designer and pub- 
lisher. Various techniques and approaches familiar in other 
fields of book manufacturing, have been utilized to give the 
catalog immediate impact and lasting interest. 


COVER MATERIALS 


For cover materials, the catalog utilizes the full range of 
cloths, woven and non-woven fabrics, pyroxylin-impregnated 
and coated cloths, latex materials, plastics, paper cover stock, 
and many others. Much use is made of new cover develop- 
ments since advanced techniques have greatly extended the 
possibilities for producing attractive and decorative catalog 
covers for loose leaf or mechanical binding with these ma- 
terials. 


PRINTING PROCESSES 


On paper stock, including the cover stock grades, both offset 
and letterpress printing can readily provide two or four 
color text and illustrations. These printing processes can be 
used, with some limitations, when various cloths, fabrics or 
plastics are the cover materials. Frequently the company’s 
trade mark and a view of its plant or home office can be 
faithfully reproduced by these processes as part of the cover 
design. On short runs, excellent decorative effects can be 
attained by using screen process. This technique is satis- 
factory with most cover materials, and adds pleasant effects 
by using vivid “daylight” inks, and bold art work. Utilizing 
the fact that screen process can put down a heavy layer of 
ink, relief and depth effects can be obtained. This process 
should be kept in mind for its additional advantage of being 
able to turn an error into a new part of the decoration or to 
add an element overlooked in the original design. Covers 
are occasionally decorated by use of two or three processes 
to profit by the economies and special capabilities of each. 


STAMPING 


Stamping, in gold, silver or aluminum is a traditional and 
popular technique that has been adapted to machine methods. 
The letters of the desired text, the symbols or designs, are 
set up in a press and a roll of gold or other foil is fed so 
that the metal layer is strongly and clearly stamped into 
the cover material. The heat and pressure of the press act on 
the adhesive base of the metal foil to form an enduring bond 
with the cover material. Originally used with leather bind- 
ings, stamping gives excellent results on most cloths, plastics 
and the paper synthetic fiber materials used to simulate 
leather. Stamping and embossing are often used together. 


EMBOSSING 


Embossing is a method of depressing the surface of the 
material to show a clear imprint of a design. Blind embos- 
sing depresses a solid area for subsequent decoration, as 
for example, by stamping within this frame. 

The embossing die is generally made of brass and has the 
design cut into it in reverse. A counter die, in concave-con- 
vex relation to the embossing die is generally required. The 
embossing die is set in a press that brings it against the 
cover material which rests on a table, over the counter die, 
so that between the two, the design is permanently imprinted. 
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DECORATING TECHNIQUES 


A standard use of embossing in catalog work is for the 
reproduction of the corporation symbol, logotype or trade- 
mark, even when other processes are used on the rest of 
the cover. Economies are sometimes possible by having the 
embossed trade mark run off in quantities on cover sheets 
that will be available over a period of years. 


TECHNIQUES WITH PLASTICS 


As vinyls have become increasingly popular for cover ma- 
terial on catalogs, applique has been brought back into 
favor as a decorative technique. Applique involves adhering 
a design or design part to the surface of the cover. It had 
been a hand process of some use in extra finishing on costly 
leather bindings. Modern machines for the mass production 
of vinyl covers are capable of appliqueing fairly intricate 
designs as one of the stages in heatsealing a vinyl case. 

Vinyls and plastics permit excellent use of overlay designs. 
Overlays are produced by having the design printed, by a 
suitable process, on the surface of an appropriate material; 
the design is then covered by having a transparent plastic 
bonded or adhered to the cover material. In this way the 
design may be delicate art work, in color, or even reproduc- 
tions of color photographs, printed on the proper material, 
and then protected for long service by overlaying. 


TOOLING 


In cover work, tooling refers to grooving or indenting the 
material. Originally a handcraft process that used a battery 
of stamping and pressing tools on leather, similar effects are 
now attained by ingenious use of machines and dies. Blind 
tooling indicates that the indented design is not filled in 
with a color or foil. To a large extent the skillful use of 
embossing achieves, on a production line basis, some of the 
appearance of tooling. 


SUPERFINISHING 


Some of the traditional techniques of hand-tooling elegant 
leather bindings have been adapted to contemporary produc- 
tion-line cover decorating. The style known as superfinishing, 
often used on catalogs and yearbooks, involves creating an 
overtone on a grained surface. This is done by spreading a 
color over the complete area and then wiping off so that it 
remains only as a tint in the valleys of the grain. This 
technique may be used on cloths or synthetic fibers that 
simulate leather and on plastics that are given a grain- 
patterned surface. Frequently, the cover is padded by an 
under layer of felt (or foam vinyl, with plastic cover mate- 
rials), between the outer surface and the inner board, to add 
to the superfinished elegance. 


SUMMING UP 


The very wide variety of cover decorating techniques avail- 
able for contemporary catalogs gives the designer great 
freedom in developing pleasing and memorable effects. The 
decision to use one or another cover material may somewhat 
restrict the decorative possibilities. Quite properly, then, 
the designer and the publisher may choose to work the 
other way, and start with the impact they desire the cover 
to make, before deciding what the cover material is to be. 
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Fx WIDESPREAD POPULARITY of mechanical bindings is due 
primarily to their relatively. inexpensive nature, and the ease 
with which they may serve as binders of assorted single 
sheets. The common characteristic of most mechanical bind- 
ings, whether made of plastic or wire, is their ability to per- 
mit the complete free-turning of individual pages, usually 
in a free flat-opening style. A great many have additional 
loose leaf characteristics in that individual sheets may be 
readily removed or inserted as required. 

The dividing line between “loose leaf” and “mechanical” 
is somewhat softened by these characteristics, and quite 
often individual plants and manufacturers may categorize 
their products in different terms. Some brand names, such 
as Agrippa, Geb Ring, Multi-Band and many more, are usu- 
ally regarded as loose leaf products, and therefore not in- 
cluded here. In the case of others, such as Circlelock, Gill 
Metal, and a few more, illustrations have been omitted either 
because the binding is not as yet available on a widespread 
national basis, or the binding has an extremely specialized 
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rather than generalized use for catalog work. 

Mechanical binding is a service performed by a great 
many trade binders and loose leaf binder manufacturers. The 
“metals”, whether of plastic or wire, are manufactured by a 
relatively small group of firms which then sell the individual] 
parts, or lease the right to manufacture, to the trade and 
loose leaf binder. 

Some mechanical bindings are made available to the gen- 
eral public, particularly when the means of insertion is rela- 
tively simple. In most cases, however, sound equipment and 
skilled personnel are needed for the various punching, as- 
sembling, and inserting operations needed for a good me. 
chanical binding. 

There are 24 bindings illustrated in this section, with per- 
haps about a dozen more loose leaf bindings close to 
“mechanical.” Names and addresses of trade binders who 
are able to produce a wide variety of mechanical bindings 
are listed in the “Mechanical Binding Sources” column pub- 
lished monthly in Book Propuction Magazine. 
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ALTERATIONS: a.a. 

AUTHOR’S ALTERATIONS 

By custom, the corrections and changes 
the author or publisher wants made 
after the copy has been faithfully set. 
These are differentiated from errors in 
setting that are the responsibility of the 
printer to correct. A.A.’s are made at 
the author or publisher’s expense. 


ART AND 

ART WORK 

This overall term usually covers photo- 
graphs, drawings, hand lettering and 
other means of illustrating the catalog. 


BACK UP 


To print the reverse side of a sheet 
already printed on one side. The first 
side printed is called the “white” side, 
to distinguish it from the “back up” 
side. 


BASIS WEIGHT 


Paper is bought and sold in reams of a 
given sheet size; but also by pounds. 
Individual sheets of book paper are 
identified by the weight, in pounds, of 
the standard ream, or 500 sheets, meas- 
uring 25 X 38 inches. Hence, if a ream 
of paper this size weighs 50 pounds the 
sheet is said to be 50 lb., with the word 
“substance” cited or implied. This is 
the basis weight, since all paper is re- 
ferred to this 25 X 38 inch size in de- 
termining weight. Other stock, includ- 
ing board, is calculated from another 
size, which would represent a different 
base weight. 


BLEED 

Laying out illustrations or art work so 
that they run to the very margins of 
the page in one or more direction. 
Specified to the printer as “bleed,” they 
will extend into the trim-size of the 
printed sheet. 


BLOW UP 

Enlargement of photograph, illustration 
or (rarely) text. The opposite, pre- 
paring of a smaller scale copy, is a re- 
duction. 


BLUEPRINT 


This is usually the form a proof takes - 


when work is prepared for offset. It is 
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TERMINOLOGY 


The many crafts that work together to produce a catalog have found 


it indispensable to agree on the fixed meanings of recurring concepts, 


the photo print of the lithographer’s 
negative, to be corrected as page proofs 


would be. 


BOARD 

Commonly regarded as a rigid or semi- 
rigid paper composite, and used to sup- 
port various cover materials in case- 
making, or as a cover material in cut 
flush binding. Various types: binders 
board, chestnut board, chip board, paste 
board, press board are used in catalogs. 


BOOK PAPER 

Most grades of paper for books and 
catalogs to differentiate from newsprint, 
carbon papers, tissue, bond and other 
stocks. 


CASE 

The cover for a book: consisting of the 
cover material, its support, (such as 
boards, if used) the backbone and the 
hinges. 


CONTINUOUS TONE 

The original art work or photograph 

usually has tonal gradations of black 

and white in a continuous range. 
These tonal gradations are the more 

faithfully conveyed in the half-tone by 

use of a sufficiently fine screen. 


CUT 

The conventional word for the actual 
physical reproduction of the illustra- 
tion or art work, mounted and ready to 
use in the printing process. By loose 
extension often used for the photo’s 
place in the lay-out. “We'll use a cut 
here.” 


CUT FLUSH 


Flush cover 

The state of having a one-piece cover of 
about the same dimensions as the text 
pages. Commonly used with paper 
covers; occasionally used with synthetic 
fibers that simulate leather. Often used 
with adhesive, mechanical binding or 
loose leaf binding. 


DUMMY 


The process of pasting up individual 
page lay-outs with the galley proofs 
and the proofs of the cuts or art work. 

Also, the complete array of page lay- 
outs assembled to form the book as it is 
to be printed. 


FOLIO 

1) The dummied page or its proof, as 
differentiated from the galley proofs, 
2) The number on the page identify. 
ing its place in the sequence of pages 
in the catalog. 


FORM 

The complete arrangement of type for 
printing one side of a sheet in letter. 
press is locked into firmness in a form. 
Form is therefore often used to repre- 
sent all the text that goes on one side 
of sheet: hence, 8, 16, and 32 page 
forms. 

Since the sheet will be printed on 
both sides, the signature will have twice 
as many pages as the corresponding 
form. 


GATHERING: COLLATING 

The operation of assembling folded 
signatures in the correct consecutive 
order. Collating is the operation of as- 
sembling single sheets in the correct 
order. Frequently the terms are used 
interchangeably. 


GLOSSY 
A photograph of clear quality that can 
be used to make a photoengraving. 


GRIPPER EDGE 

The edge of the printing sheet that is 
held by the feeding mechanism as it 
goes through the press operations. Im- 
position must make allowance for the 
reduced printing area along the grip- 
per edge. 


GUTTER 

The inner margins, as formed by the 
double page, or spread. Various bind- 
ing styles require different widths of 
gutter. In saddle stitched work, the 
booklet will open flat in the center and 
narrow gutters are possible. In side- 
stitched work, the booklet will not open 
as flat; if the gutters are too narrow 
it will be difficult to read the words at 
the bound end of the page. Occasion- 
ally, on spreads, the art work may run 
across the gutter. 


HALF TONE 


An illustration for reproduction that in- 
volves graduated shades of gray from 
black to white; and that therefore is 


BOOK PRODUCTION 





adequate for reproduction of portraits. 
The plate or photo-engraving is pre- 
pared with the use of screen of various 
fineness. 


IMPOSITION 

Various arrangements of the text pages, 
on both sides of the sheet, are possible 
that will give the correct sequence 
when the sheet is folded. Imposition is 
the technique of placing the text pages 
for the most economical use of the 
paper and/or the simplest folding and 
printing steps. 

Imposition has to take into account 
the trimming of the signature, and the 
allowance for a binding edge. Cus- 
tomarily, the binder will supply the 
printer and his client with suggested 
impositions for these economies and 
for the efficient use of his equipment. 


INSERT 

A page, card, illustration or even sig- 
nature, that is added to the body of the 
book or publication to be bound with it. 


LAY-OUT 

The arrangement of a page or double 
page, to show the position of the text, 
the style and position of the headlines 
and minor heads, the illustrations and 
captions. 

Lay-outs are designed in rough, and 
then, as the text, the headings and the 
illustrations are available, are dum- 
mied, or pasted up to the final approved 
page dummy. 

Since the user will see a double page 
as a unit, lay-outs are usually designed 
and dummied as a “spread” or double 
page; even when the pages are other- 
wise unrelated. 


LINE CUT 

An illustration for reproduction that 
involves only black and white—no 
shades of gray: charts and outline fig- 
ures are satisfactorily reproduced in 
line cuts—as distinguished from half- 
tones, where shades of gray make it 
possible to reproduce portraits. 


LOGOTYPE 

The name of the company in its stand- 
ard characteristic design used for iden- 
tification in advertising, letterheads, etc. 


PHOTO-ENGRAVING 

A plate made from an art work or pho- 
tographic original to be used for print- 
ing reproductions. 

In letterpress, these are made sep- 
arately, generally on zinc or copper 
(preferred for quality on good paper). 

In offset, the photo-engraving be- 
comes part of the complete plate that 
includes the text matter. Zinc plates 
are commonly used. 


PROGRESSIVE PROOFS 

n color-process printing, the set of 
proofs, made by the engraver, to show 
each color plate separately, and then 
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the combination. The numbered order 
of the proofs is a necessary guide for 
the printer. 


PROOFS 

In general, an early version of what the 
final printed material will be. In prac- 
tice, when type has been set, a few 
copies are printed by hand on a “proof 
press” and are supplied as_ galley 
proofs on long sheets that do not indi- 
cate the separate pages. Corrections 
and alterations are marked on the gal- 
leys. One copy, usually on colored 
paper, is used to paste up on page lay- 
outs to dummy the page. Page proofs, 
folios, are usually furnished for further 
checking. REPRO proofs are on glossy 
stock for use when photocopying is re- 
quired for reverses or other purposes. 


REVERSE 

REVERSE PLATE 

A plate made so that the parts that are 
usually black will print as white, and 
the parts usually white will print as 
black. Often used for category sub 
heads, which then print with the type 
in white on a black background, to vary 
the format and catch the eye. 


RUN-AROUND 

The width of text lines may be varied 
to permit illustrations to break the 
solid columns of type. The text “runs 
around” the art work; instructions to 
the printer specify the number of lines 
of each pica width, and the lines at 
which the pica width changes. (“First 
four lines 13 picas; next seven lines 
6 picas; rest of text 13 picas.”) 


SADDLE STITCHING: SIDE STITCHING 


In saddle stitching the wire staples are 
driven through the back fold of a book- 
let that can then be opened flat. In side 
stitching the staples are driven through 
the correctly assembled sequence of 
signatures at their back or binding 
edges; the book does not open as flat 
as in saddle stitching. 


SCREEN: photoengraving 


Glass, ruled with vertical and horizon- 
tal lines, is used between the original 
illustration and the plate that is to be 
etched. The tiny boxes formed by the 
cross-lines screen the transmitted light 
so that the later stages of processing 
the plate reproduce with acceptable 
accuracy the shade tones of the orig- 
inal. Screens are identified by the num- 
ber of lines to the inch. The greater 
the number, the finer the degree of 
shading that can be conveyed. In print- 
ing catalog illustrations the screens 
range from about 120 to 200. 


SIGNATURE 

Printing processes usually call for 
sheets.to be printed as a unit with a 
varying number of individual pages on 


each side. This sheet, correctly folded 
to bring the pages into sequence, be- 
comes a signature. In practice, 8, 16 
and 32 page signatures are standard. 
Imposition selects the arrangement of 
the text pages on the sheet to minimize 
waste of paper. 


SKID 

Platform, usually of wood, made so 
that lifting devices can be pushed un- 
der it for easy handling and moving. 
Skids are generally square and to a 
standard size for stacking. They trans- 
port the loads of paper from the blank 
sheet, through the printed sheet, 
through the folded signatures, and 
other book manufacturing operations. 
Familiarly, a skid stands for a skid 
load. As, a job may run to six skids 
of printed sheets. 


SPOILAGE 

Trade customs have established the 
percentage of spoilage allowed for at 
each stage of the process. This varies 
with the size of the run. Printing us- 
ually calls for an over-run of about 5 
per cent, to allow for spoilage on a run 
of 5,000. Bindery spoilage for the 
same run may be 3 per cent. Allow- 
ances may vary from plant to plant. 


SPREAD 
DOUBLE SPREAD 


A left and a right hand page taken to- 
gether form a spread. Often it is pos- 
sible to regard them as a unit and lay- 
out the spread so the story and/or 
illustrations involve both pages. 

A center spread, or the double page 
at the center of saddle stitched books is 
considered prime space, and carries a 
premium value, to the publisher or an 
advertiser. 


TINT BLOCK 

A solid plate that is used to print a de- 
sired intensity of color at a given point. 
Tint blocks may be used to obtain col- 
ored borders, set off areas of a page or 
stress the text by having it appear on 
a colored background. 


TRIM SIZE 

The size of the page after binding and 
trimming. The lay-out or dummy is 
usually made on a sheet that has the 
finished page size lightly indicated on 
it. The printing is done on sheets that 
have wider margins than the finished 
page. After folding and binding, the 
assembled book is trimmed on three 
sides. The text area is always smaller 
than the trimmed page that must in- 
clude the three outer margins. 


VIGNETTE 

A half-tone with a background that 
blends gradually with the surface of 
the paper, instead of ending abruptly 
at the border of illustration as in most 
“square cuts.” 
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B inpinc MECHANISMS for loose leaf range from the simplest 
prong fasteners or screw posts that hold together sets of 
hole-punched sheets, to the powerful assemblage of springs, 
posts and metal backs that make an elaborate binder for 
carefully designed catalogs. 


The essence of loose leaf binding is that individual sheets 
or signature units, may be removed or added. With few ex- 
ceptions (spring back or clamp pressure) the pages are 
punched or slotted for use with rings, posts or prongs. 
Usually, the binding mechanism is part of a binder or cover; 
so that the sheets become part of a loose leaf book. Often 
the binders are full cases, with the loose leaf mechanism an 
integral part of the backbone of the case. For some purposes, 
the binders consist of detachable front and back covers, 
united only by the binding devices. Often, with such detach- 
able covers, the binding mechanism is fixed to one cover and 
locks into the other, making the binder and the contents 
a book-like, firm unit except during the actual process of 
adding or removing sheets. 


Loose leaf binderies are often called on for the familiar 
three ring format because this is the type best known to the 
public. However, modern binderies have available to them a 
range of binding metals and mechanisms that they can util- 
ize to make up novel and refreshing binders to the custom- 
ers’ design. The publisher and his staff should feel free to 
begin with the effect they want, and discuss feasibility with 
their binding specialist, rather than to assume the standard 
patterns limit the possibilities. 


Some loose leaf binding mechanisms would permit the 
catalog to lie open flat without being held. If this is a quality 
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LOOSE LEAF MECHANISMS 





SPRING BACK 


of importance to the user, the catalog designer should select 
the several bindings that feature this aspect. 


Consideration must be given to the elements that will add 
to the final thickness of the binder. In addition to the bulk 
of the paper, allowance must be made for the number and 
thickness of the separator or index sheets between sections, 
If the permanence of the binder warrants it, the individual 
pages may be reinforced at the binding holes, and these rein- 
forcing strips also add to the total thickness. 


Often the catalog is improved as a sales tool by the use 
of sheet guards. These are made of heavy stock and go be- 
tween the sheets and the cover, to prevent excessive wear that 
the pages at the front and the back of the binder would 
regularly encounter by being in more direct contact with the 
binding metals. These pages are also subject to more wear 
by acting as protectors for the inner pages. Some binding 
mechanisms include shielded areas where the prongs or rings 
emerge, for the protection of the adjacent sheets. 


The ingenious variety of binding techniques, and the many 
variations within these basic classes, assures the catalog 
buyer he can readily find a loose leaf binder entirely appro- 
priate for his special needs. The illustrations sample the 
range of loose leaf mechanisms and key to the familiar term- 
inology in the trade. It must be remembered that various 
suppliers and binderies use different names for very nearly 
the same devices; and that the distinction between some 
of the classifications is vaguely established. In fact, there is 
some overlap in usage for many of the groupings and even 
a no man’s land between loose leaf and mechanical as dif- 
ferentiated binding systems. 
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Since THE CATALOG HAS BEEN DESIGNED to provide the cus- 
tomer with every aid in ordering from the company, indexing 
the contents is practically a necessity. The tempo of mod- 
ern business is such that the data, expertly organized, prop- 
erly titled and easily identified through indexing, is more 
likely to attain the desired “constancy of use.” 

Well-designed indexing adds to the attractiveness of the 
catalog, efficiently guides the user to the data he wants and 
conveys an unmistakable sense of thoroughness. An analysis 
of index practices and styles, and illustrations of the basic 
categories follow. 

Almost all contemporary catalog indexing uses extended 
tabs. The thumb, or recessed, index is rarely found, even 
in book style catalogs. Extended tabs are either part of an 
index sheet that is also a section separator, or attached as 
extensions of body matter pages. Modern, pressure-sensi- 
tive adhesives have greatly facilitated the use of attached 
tabs that have a transparent pocket for the insertion of the 
index word or phrase. However, most catalogs utilize index 
guide sheets with the word or phrase pre-printed on both 
sides of the tab so that wherever the catalog is opened, the 
tabs function as a handy guide. The printing is protected 
against soil and wear by adhering a transparent plastic film. 

In loose leaf and mechanically bound catalogs, the index- 
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Style No! Style No.2 Style No3 
POSITION 


The way the catalog will be held in actual use must be de- 
cided so that the tab readings, in, out or vertical, are correct- 
ly specified. 





INDEXING-TABBING STYLES 
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ing may further contribute to the attractiveness of the vol. 
ume by using color to add to the orderly organization of the 
contents. Color is introduced by using variously colored 
acetate tabs to mark the different sections of the catalog, or 
with different color sheets for the separator indexes. 

Tab extensions are available as 14, 34, and 1% inches, 
The 3%” tab, familiarly called 44” is selected for about 95 
per cent of all catalogs. In a sufficiently large catalog, 
the major sections may be keyed with a specific color, in- 
troduced by a 14” tab, while subsections within that section 
are indexed with 3%” tabs of the same color. 

For most catalog runs above 500 it is economical to have 
the index sheets printed and tabbed by specialists. This 
customer service utilizes special machines that print the 
phrases for all the different tab positions on an untabbed 
sheet, then cut away all but the selected tab, on the speci- 
fied number of sheets for each position. A third step then 
applies the protective film over the tabs. 

Reinforcements of the binding holes are usually specified 
if much use-wear is expected. These are available as small 
plastic additions at the holes, or as a plastic strip along the 
full length of the binding edge. 

Suggested applications are noted with the illustrations of 
the various types of contemporary indexes. 


TRANSFORMERS 


SWITCHGEAR 


HOUSINGS CONDUCTORS 


TAB CUTS 


The size and number of tab cuts varies with the number of 


subjects; letters or numbers are often used to supplement the 
indexing words. 
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INSERTABLE TABS 
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S. M. McGUIRE 


Sanus M. McGurrE, vice president 
of Micmac, Inc., Denver, Colorado, 
and author of the “Check Chart for 
the Catalog Buyer,” has specialized 
in “creative communication” through 
a career that included owning a con- 
sultation service, managing a radio 
station, directing publicity for J. C. 
Penney and various national ladies 
wear companies. Most recently she 
has directed the Gold Bond Stamp 
Company into a new concept of cata- 
log merchandising, and is presently 
involved in producing several cata- 
logs whose art and printing purchase 
costs will exceed two million dollars. 
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Book Production wishes to thank the 
following whose judicious guidance, 
sound advice, and generous contribu- 
tion of illustrations and information 
helped make the CaTaLoc PropucTION 
GuipeE a substantial and dependable 
tool for the binder and his customers. 


Agrippa Products, Inc. 

C. J. Aigner Co. 

American Loose Leaf Corp. 

Beaverite Products, Inc. 

Book Metals Corp. 

Boorum & Pease 

Buchan Loose Leaf Products 

Designers Three 

Dilley Mfg., Co. 

W. E. Edwards Co. 

Elbe File and Binder Co., Inc. 

Ezyindex Products Co. 

Fisher Bindery, Inc. 

General Binding Corp. 

General Tire and Rubber Co., Plastics 
Division 

Glenfield Plastics, Inc. 

Kamket Corp. 

Latex Fiber Industries 

Lester Harrison, Inc. 

Loose Leaf Metals Co. 

Loose Leaf section, PIA 

Luckett Loose Leaf Ltd. 

Mayshark & Keyes, Inc. 

Members of BP’s Advisory Council 

National Blank Book Company 

National Paper Trade Association 

Oxford Paper Co. 

Plastic Binding Corp. 

Publishing Production Aids 

Ross Advertising Art 

Spiral Binding Co. 

Stoessel Studios 

Tauber Plastics, Inc. 

Tenacity Mfg., Co. 

Trade Binders Section PIA 

S. D. Warren Co. 

Wilson-Jones 

Vinyl Fabrics Association 


INFORMATION SOURCES 


The catalog buyer who wants to locate an expert in any of the special crafts in 

the graphic arts, may well start by contacting the national association for that 

group. They will be pleased to provide him with the names of reputable and 

competent members in his region who will dependably undertake his assignments. 

Advertising Typographers Association, 461 Eighth Ave., New York 1, N. Y. 

American Institute of Graphic Arts, 5 East 40th St., New York, N. Y. 

Art Directors Club (Chapters exist in most big cities) 

Book Manufacturers Institute, 25 West 43rd St., New York, N. Y. 

Industrial Photographers Assn., 1050 Broad St., Newark 2, N. J. 

Lithographers and Printers National Assn., 1026 Connecticut Ave., N.W., Wash- 
ington 6, D. C. 

Loose Leaf and Blank Book Mfrs. Association, Murray Vernon, Pres., 801 Newark 
Ave., Elizabeth, N. J. 

National Assn. of Photo Lithographers, 230 West 41 St., New York, N. Y. 

Printing Industry of America, 5728 Connecticut Ave., N.W., Washington, D. C. 

Text Paper Manufacturing Group, 122 East 42 St., New York 17, N. Y. 
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A CREATIVE SALES TOOL* 
in the Multi-Million Dollar 
-.- Catalog Market 


|. WOULD BE difficult to name a business enterprise or a 
professional service that does not utilize catalog products 
in one form or another. Paradoxically, the magnitude of 
the market represents a formidable sales obstacle. This is 
due to the multiple types of business involved, the diverse 
personalities directing their activities and the paucity of 
creative sales tools. 


Book Propuction Magazine has 1esponded to the challenge 
of this paradox. The CataLoc Propuction GuImDE in the 
preceding pages is, in essence, a sales tool for the catalog 
supplier. Its usefulness in providing the customer with basic 
reference material is an essential ingredient in successful 
merchandising and sales promotion procedures. 


To demonstrate the effectiveness of this creative sales tool, 
try this: 


m@ Mount your advertisement (on page 2A) on the in- 
side front cover. 


Now, it is ready to go to work for you. 


Then, have your representative show it to several cat- 
alog publishers prospects on his service schedule. 


Be prepared to receive requests for it. 


Why? Because the catalog publisher concentrates 
on the end result; he wants a job well done, at rea- 
sonable cost. He depends on the expert in technical 
processing, for guidance and production of his cat- 
alog. 


The CATALOG PRODUCTION GUIDE eliminates 
confusion in communicating ideas and specifications. 


ae 


When you project it in use, you can anticipate many dive 
ways of building the “IMAGE” of your company as a sup 
plier of materials/services. If you are a bookbinder, a 
may decide to include the CataLoc Propuction Gute ing 
binder that 1) demonstrates your specialties; 2) inelu¢ : 
merchandise samples; 3) accommodates additional ¢ 
literature. Personalized, its ownership and longevity is furs” 
ther insured for you. | 


A unique plan which puts the CataLoc Propuction Gume 
to work for you is ready for your consideration. For infor 
mation, please write Book Propuction Magazine, 404 Park 
Ave., New York 16, N. Y. 


Visualize, in action: a personalized tool, in constant 
use—when a catalog is conceived, specified and man-_ 
ufactured. 4 


The specifier/buyer’s repeated exposure to your ad- 
vertisement is assured. The benefits that will ac 
crue, in goodwill and sales, are inestimable. 


This GUIDE is now your silent salesman; makes ye , 
selling job easier; more productive; less costly. 


You are the expert, the source of information, the 
mentor. 3 


Your assistance will be sought; your role as the Crea- 
tive Catalog Consultant, firmly established. 





You will also find the CATALOG PRODUCTION GUIDE useful in training new 
sales personnel, and as a refresher for seasoned men. 


* “Imagineering its usefulness, increases its effectiveness.” 
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Your company’s printed messages and 
pictures about products, prices or procedures, 
deserve the prestige and protection of 
NATIONAL BLANK BOOK’S 
MODERN, VINYL DECORATED COVERS 


Virgin viny] plastic is first choice for decorated covers, and speci- 
fied by over half of National’s catalog customers. Virgin plastic 
outlasts all other plastics . . . reclaimed or intermediate grades. 
Almost a limitless range of decoration possibilities . . . silk screen- 
ing in one to four colors or more . . . 3-Dimensional applique of 
your name or trademark in plastic, electronically welded on the 
cover ... traditional stamping and embossing. For modern design 
with built-in durability and economy, specify a National virgin 
vinyl plastic binder for your next catalog, manual or handbook. 


<< # ae 
‘ wo BP” Bue 


INiationaL BBLankx EXook cComPANY _—= 
Dept. Holyoke, Massachusetts 


Please send Planning Manual for aid in designing loose-leaf binders with 
decorated covers ("| 


Have your representative call 





PROTECTIVE COATINGS FOR BOOKS 


_ New coating techniques provide added protection for lithographed book covers. Here are 
the factors to consider in determining their effective use. 


W urn, IN 1946, A MIDWEST text- 
book publisher decided to substitute 
a colored lithographed picture on a 
school textbook instead of stamping 
the conventional identification on the 
book cover, he probably didn’t realize 
that he was starting a_ revolution. 
Nevertheless, that’s about what hap- 
pened, and ever since, a constantly 
growing group of converters, fabric 
mills, ink makers, coaters, and book 
manufacturers have employed this new 
technique for book binding. 


In the “early days,” performance 
requirements for protective coatings 
to be applied to lithographed book- 
cloth were very simple. Essentially, 
they consisted of furnishing adequate 
abrasion protection of the imprinted 
image. In some cases, there was the 
additional stipulation that the coating 
be invisible and lustreless and that it 
should not change the appearance of 
the lithography. 

Since, at that time, the application 
of lacquers and top varnishes to in- 
dividual cased-in books was an es- 
tablished technique, (employing both 
hand held and gang spray equipment 
—a book at a time) there were early 
attempts to use this same procedure on 
the lithographically decorated: finished 
books. This was soon abandoned in 
favor of the present process which 
applies the coating to large press- 
printed sheets of lithographed book- 
cloth before case-making—a procedure 
which was then quite new and unfa- 
miliar in the book binding art. 

In this new process, pyroxylin im- 
pregnated fabrics were used exclusive- 
ly at the start. After lithographing, 
the cloth was coated with lacquers on 
sheet varnishing machines. It was soon 
apparent that there was not only a crit- 
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ical relationship between coating ma- 
terial, cloth impregnant, and _ litho- 
graphic inks, but there was also a 
large technical area here which was 
not thoroughly understood. At that 
time, there were no reliable methods 
for assuring that the proper lacquer 
film thickness was being applied, nor 
were there adequate methods of test- 
ing weight of coating applied, nor of 
evaluating the magnitude or kind of 
protection which textbook covers real- 
ly needed. Also, the nature of the 
coatings themselves created brand new 
problems in the bindery, especially as 
related to the adhesives used in at- 
taching fabric to the boards, and in 
those casing-in operations where high 
temperatures and pressures were en- 
countered. 


Research programs needed 


Now, this situation was equally obvi- 
ous not only to the Book Manufactur- 
ers’ Institute, but to the publishers, the 
suppliers, and most of all to the book 
consumers—the schools. Hence, it was 
realized that detailed studies -would be 
needed to control the various impor- 
tant factors in this new process. 

First, an optimum abrasion resist- 
ance threshold had to be established. 
The converters who were to engage in 
the actual application of these protec- 
tive coatings needed to know how to 
control their operations and evaluate 
their results. Committees were formed, 
and long and careful studies were un- 
dertaken involving base cloth, litho- 
graphic inks, coatings, and adhesives. 
This work has extended over several 
years, and many areas of uncertainty 
have been explored, methods have been 
established, and testing procedures es- 
tablislied. As a result of these com- 
bined efforts, lithographed and coated 


Edward I. Shavitz of Perfect Finish- 
ing Co., New York, and Charles E. 
Fawkes, Pyroxylin Products, ‘Inc., 
Chicago, Ill., give the book industry 
the benefit of their years of experi- 
ence in this detailed analysis of the 
role of protective coatings in book 
manufacture. Both Mr. Shavitz and 
Mr. Fawkes have long been promi- 
nently identified with research and 
development in this important field. 


book cloth is today a carefuly engi- 
neered bindery component. 

Shavitz’s company, Perfect Finishing 
Co., N. Y., is one of many closely asso- 
ciated with the application of coatings 
which are presently specified in this 
field. The coating materials now em- 
ployed on lithographed book cloth are 
most generally lacquers or varnishes 
of the cellulose or synthetic resin type. 
The process is now being extended to 
include not only lithographing of 
pyroxylin impregnated cloth, but vinyl 
impregnation of woven fabrics, and 
even simulated textures produced by 
the new non-woven fabric processes 
and by impregnated paper structures. 


Advantage of coating 


The present range of coating materials 
may be glossy, or lustreless. In addi- 
tion to the original requirements (lim- 
ited to the protection of the image from 
abrasion) the user of coated _litho- 
graphed bookcloth gets some important 
bonuses. The lacquered surface is 
washable, grease proof, and resistant 
to perspiration and fungus growth. It 
is water shedding, and neither the inks 
nor the color of the base fabric will 
crack or bleed. Crayon, ink, and pen- 
cil marks can be scrubbed off without 
leaving any mark or stain. The lac- 
quered surface is available in any de- 
gree of lustre, presents a smooth pleas- 
ant touch to the hand, and is odorless, 
tasteless, invisible and non-toxic. 

Although originally envisaged for ap- 
plication to textbooks, this process is 
now penetrating into other important 
parts of the book production field. It 
is used extensively on the covers of 
work manuals, greasing charts, cook 
books, catalogs, loose leaf notebooks 
and other situations where a bookcase 
has to have maximum stamina. 


















BRIDE AND BABY ALBUMS 


ARE BINDERY’S BOON 


Deluxe wedding albums and consumer products 


promote Brooklyn bindery’s long-range growth 


Just ENTERING its twentieth year, the 
Camille-Majestic organization marks its 
success as a manufacturer of albums 
and other specialties of mechanical 
binding by moving into greatly ex- 
panded new street-level quarters in 
Brooklyn, N. Y. 

Its growth through two decades re- 
flects the company’s skill in adapting 
its products to the shifts in consumer 
taste. Originally the Majestic Loose 
Leaf, Inc. (founded by Harry LiCastri, 
deceased; now managed by Anthony 
Tucker, v.p.) was set up to manufacture 
loose leaf binders in the standard vari- 
eties used by industrial and commercial 
consumers. But after about three years 
of slow steady growth during which time 
many different market possibilities were 
investigated, the Camille Co., Inc., a 
wholly owned subsidiary, was formed 
to concentrate on popular consumer 
products such as wedding and photo- 
graph albums. 


Steady growth 


Since then Camille has grown enor- 
mously. In the trade language, the con- 
sumer lines are classed as amateur or 
professional. Three series are offered 


Stamping Identification on Box Flats 






in the amateur line: The first is an 
album of familiar black sheets on 
which the photos are mounted directly. 
The next series offers acetate sheets 
folded over to form pockets for in- 
sertions of photos, back to back. The 
highest priced item in the amateur 
series is atop grain cowhide album with 
moire lining. 

The professional line begins with an 
embossed or gold-stamped album with 
a minimum of 6 reversible inserts (for 
12 photos back to back). The screw 
post binding permits building up with 
separately purchased inserts and ex- 
tenders for the posts, to keep up with 
the developing family experiences and 
events. 


Camille’s market consists of social 
stationers, camera shops. department 
stores and similar outlets that sell fine 
albums to the public. Its most impor- 
tant line is wedding albums. Camille 
has developed the category so that 
it contains beautiful luxury items bound 
in top grade cowhide, fine leather or 
rich looking plastics. The bindings in- 
clude various multi-ring styles, and 
modifications of screw-post techniques. 


Finishing Covers Just Before Cleaning and Assembly 






Anthony Teds 


Joseph Di Filipgs 


In place of the simple heavy sheets 
on which photos are mounted by past- 
ing or with “art corners”, Camille has 
developed attractive pockets, shielded 
by acetate, into which the photos can 
readily be inserted, back to back, if 
desired, for easy viewing protected from 
the wear of affectionate handling. 


Product improvement 


The concept of the acetate pocket 
is not new. But Camille’s management 
has worked out a number of attractive 
improvements in design and organized 
production into efficient steps for pro- 
ducing them at a competitive cost. The 
street-level quarters were chosen be- 
cause of the advantages of work areas 
free of stairways and elevator shafts. 
The premises, obtained by consolidating 
the space formerly occupied by three 
garages, is large enough to allow for 
uncrowded lay-out of the various sub- 
assembly lines and the necessary equip- 
ment and supplies. 

Basically, the work flows in two pro- 
duction lines: one toward the comple- 
tion and assembly of the soft materials; 
the other contains the steps that process 
the metal parts of the binder. 
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Completing Inserts Before Album Assembly 
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The pasteboard base is ingeniously 
trimmed so that either a narrow bor- 
dered frame or one of the more in- 
tricate pocket frames is produced. 

Sheets of a good grade of white 
paper are similarly cut to size and die 
cut to match the board frames. At 
several tables for in-line production, 
the white sheets are wetted with glue 
by machine, on two or three edges 
(according to the type of pocket) 
glued to the board frame, given facing 
sheets of acetate, covered with gleam- 
ing white plastic, bonded and ironed 
by passing through iron rollers and 
moved to the section that has been 
assembling the album covers. The 
better quality pockets are sewn with 
cloth vinyl tape for the luxury albums. 


Craftsmanlike production 


For the higher grade leather albums, 
the sheets of leather are machine-skived 
and pre-scored on a Krause. Then glue 
is applied and the case is made by the 
turned edge method. The top of the 
line uses leather of an attractively 
grained rich mahagony color. These 
elegant covers are further enriched by 
gold stamping on a Kolbus that em- 
bosses such phrases as “Our Wedding” 
and gold borders. The smaller gold 
stamping machines apply the popular 
phrases when gold borders are not 
used. There is even a very small 
device that will add the names of the 
bride and groom as a service feature. 

Occasionally silk screen decorations 
are added. One series features an em- 
bossed chapel as part of the cover 
design. Camille-Majestic has the facil- 
ities to do its own silk screening, but 
finds it satisfactory to have this work 
sent out to be done by specialists. 
There are occasional requests for 
jackets to protect the albums and this 
final stage is done on an electronic 
heat-sealing machine. 


Music added! 
At one time Camille was featuring 
“musical” albums as a deluxe item. 
The wedding albums would play “Here 
comes the bride” when the volume was 
opened, and the baby picture album 
would play “Rock-a-Bye Baby.” 
Joseph A. Di Filippo, general mana- 
ger and Martin Gambine, production 
superintendent, attribute some of the 
success of Camille to the company’s 
ability to develop attractive elements 
within the general field of commemora- 
tive albums. Various production line 
short-cuts in the making and assem- 
bling of the inserts and pockets help 
retain a competitive advantage. 
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MECHANIZE 


PRODUCTION OF 
MANIFOLD FORMS 


Business Forms Production Doubles in 


Value in Five Years as Market Expands 


New DATA on equipment for the print- 
ing and finishing of manifold business 
forms has been made available in the 
“Economic Summary—Printing and 
Publishing and Allied Industries” re- 
port issued by the Business and Defense 
Services Administration, U. S. Depart- 
ment of Commerce. 

The information comes from a 
special 1959 survey of 1,634 establish- 
ments in 10 industries, conducted for 
the purpose of obtaining information 
that would be needed in a national 
emergency. Limited to plants having 
50 or more employees, the survey 
covered equipment that was in place 
in these plants at the end of 1958. 

Continuous form presses in the sur- 
vey totaled 652, more than twice the 
number of unit set presses (323), 
which were three times as numerous 
as salesbook presses (107). 

Manifold business forms — special 
forms used in conducting a business— 


are produced in single or multiple sets 
and are carbonized, interleaved with 
carbon, or otherwise processed for mul- 
iiple reproduction. 


Because of the special characteristics 
of the presses used to produce manifold 
forms and the need to identify facilities 
that produce each type, the surveyed 
plants were asked to report their equip- 
ment by kind of form manufactured, 
rather than by process used, within the 
broad category of rotary presses for 
either letterpress or lithographic 
process. 


Gross sales of the manifold business 
forms industry have almost doubled 
in five years, according to a market 
survey just concluded by the Business 
Forms Institute, the industry’s principal 
trade association. Sales in 1960 totaled 
$450,000,000 as compared with $250,- 
000,000 in 1955 and $425,000,000 in 
1959, 













































Manifold Business Form Manufacturing Equipment in Place, 1958, 
in Establishments With 50 or More Employees 
U. S. total ; ‘ U. S. total 
Kind of equipment in survey Kind of equipment in survey 
Unit set presses, single web: Continuous form presses: 
Cylinder circumference: | | BASSE ey Set eee Saree eee 48 
17" cell ee 5. 108 Other, single web: 
20” ‘and tale oe 102 Cylinder circumference: 
Unit set presses, multiple web: 13” and smaller 33 
Cylinder circumference: ot eee 37 
11” and smaller .................. 14 | REAR ae Tchr rere 168 
UR ice rE ee 76 a2” end terqer 323 
20” ed Meme assis 23 Other, multiple web: 
Salesbook presses, single web: Cylinder circumference: 
Cylinder circumference: 11” and smaller 0... 21 
21” and smaller .................... 14 7” end later... so 17 
22” throwgh: 33” 222s 15 Rotary collators: 
42” and larger .................. 12 6 or fewer spindles ............ 167 
Salesbook presses, multiple web: Over 6 spindles 305 
Cylinder circumference: Automatic sheet collators 103 
22” and smaller ................... 53 jEstablishments with facilities for 
. 0 Grete 97°... 13 spot carbonizing _. _.............. .... 37 
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WHAT'S 





IN SUPPLIES AND EQUIPMENT 


Want More Information? 
Circle Reference Number on READERS SERVICE CARD (facing back page) 








New Paper Covering Machine 
Designed for Short Runs 


A new paper covering machine, de- 
signed for the application of paper 
covers to Smyth sewn, side stitched, or 
side sewn books, has been developed 
by Universal Bookbindery, Inc. The 
machine may also be purchased through 
Slade, Hipp and Meloy Co. The new 
machine, designed primarily for short- 
run work, is rated at 500 books an hour. 

The machine normally requires two 
operators for covering side-stitched and 
side sewn books—one to glue the covers 
and one to feed the machine. On sec- 
tion sewn books, an additional oper- 
ator is required to rub down the books 
as they come off the machine. e 531 


Asher & Boretz Announces 

New Supported Vinyl 

Lamolite, a new supported vinyl for 
loose leaf and novelty binders, is being 
produced by Asher & Boretz, Inc. The 
company says the new product offers 
more surface resistance than a com- 
parable weight in pyroxylin at a lower 
cost. Lamolite is available in 44 colors 
and 12 grains. Sample books and 
other information are available. e 532 


Faratron Has Two New Sealers 

for Loose-Leaf Binder Production 

Two new automatic machines, specifi- 
cally designed for the automatic pro- 
duction of vinyl loose-leaf binders, have 
been announced by Faratron. The first 
is a roll-fed machine which automatic- 
ally inserts and positions up to six 
chipboards between the layers of 
plastics. The machine will produce 
about ten binders a minute. 

The second machine is an electro- 
mechanical turntable with automatic 
hopper and trays which has been de- 
signed for sealing binders that have 
to be pre-decorated. It also works in 
conjunction with a standard six K. W. 
heatsealer, incorporating turntable drive 
mechanism which is at all times posi- 
tively engaged to eliminate all chances 
of overriding or improper indexing. 
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Papekote Has New Coating Process 
for Paper, Plastics and Textiles 


Papekote, Inc., has announced the pK 
process for rendering all types of paper 
peelable upon lamination. Using the 
pK process, a new gummed sealing 
tape has been made whereby the user 
can knock down the carton, peel the 
tape away and then reassemble and re- 
use the carton, repeating this process 
at least 15 times. The pK process is 
also finding applications in labels and 
similar products. 

Another new product is Paprotex, a 
vinyl copolymer in water which, when 
wiped, brushed or roller applied on 
paper, will render the surface grease- 
proof, waterproof and stain proof. The 
company says that book covers become 
virtually permanent with the use of 
this product. e 534 


Portable Skid Turner 

A portable skid turner, which will turn 
a skid loaded with wet sheets in about 
two minutes, has been developed by 
Hydro Skid Turner Corp. The skid 
turner is an adaptation of an ordinary 
skid lift. The machine is powered by 
a battery-operated source, is available 
in sizes for the largest presses, and 
may be made stationary. e 535 


Disposable Drill Announced 

Woodward Research Company 

A non-clogging drill, priced so low that 
it doesn’t pay to re-sharpen it, has been 
developed by the Woodward Research 
Company. The drill is manufactured 
in two pieces, shank and disposable 
bit. The company says that the bit is 
designed to eliminate 95 per cent of 
the chip restriction and that a special 
hardening process produces a choke- 
less, self-sharpening drill. 

The drills are manufactured from 
high tensile aircraft alloy steel; though 
they were designed as a “throw away,” 
they may be sharpened in the conven- 
tional manner. They are available in 
sizes from 144” to Y”. e 536 


Gear Track Conversion Unit Fits 
All Light Tables 


The Foster Manufacturing Company 
has developed a precision gear track 
register unit for light tables to allow 
greater accuracy in art, layout, strip- 
ping scoring and design. The device, 
which is custom built to fit any com- 
mercially made or home-made light 
table, is designed to convert them to 
precision register tables. It is avail- 
able in 12 standard and custom sizes. 


(left) Faratron sealer 
(right) Printax cutter 
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Challenge Has New Multiple 

Spindle Paper Drill 

Challenge Machinery Co. has an. 
nounced a new type of multiple spindle 
paper-drilling machine, the model 
EH-3. The machine is designed for 
plants in which a large part of the 
drilling work is standard three-hole 
4Y,” spaced. The unit has three ad- 
justable drilling heads for all hole 
spacing from 314” to 414” and is 
equipped with a standard side guide 
with an automatic trip. The company 
says hole spacings as close as 1,” can 
be obtained on consecutive holes and 
index drilling can be done three holes 
at a time. By removing the extra hol- 
low drills, single and two hole drilling 
work can be done. 

The model EH-3 also has an hydraul- 
ically operated drilling head which op- 
erates at 30 strokes a minute. All sizes 
of drills from 14” to 34” can be han- 
dled with three spindles or up to 14” 
with one or two spindles. e 538 


Additions to Perforator Line by 
American Printing Equipment 
American Printing Equipment & Sup- 
ply Co. has announced two new addi- 
tions to its perforator equipment. The 
Rollem Mobile automatically perforates, 
creases and slits simultaneously or 
singly on paper, covers, cardboard or 
corrugated plastics up to 1” thick. The 
Rollem friction feeder is utilized when 
the processing must be done away 
from the press; it feeds from the bot- 
tom of the pile, allowing replacement 
of stock at the top. e 539 


New Paper Cutters 

In 31” and 54” Sizes 

Printax paper cutters are now available 
in new 31” and extra-wide side table 
54” sizes, according to an announce- 
ment by Amsterdam Continental Types 
and Graphic Equipment, Inc., New 
York, importers and distributors of the 
Printax machines. The two new cut- 
ters, both incorporating a wide range 
of advanced engineering features in- 
cluding hydraulic clamp, gearless “Cy- 
clodrive,” electromagnetic clutch and 
magnetic tape programming, have en- 
larged the line of Printax paper cutters 
to six models. The Printax is also avail- 
able in 30”, 36”, 42”, and a standard 
54” size. 








Fairchild to Introduce 

Paper Handling Equipment 

The Fairchild Camera and Equipment 
Corp. has announced that it will manu- 
facture paper handling equipment 
through a business machines division in 
Cleveland, Ohio. The equipment will 
include collators and folding machines. 
The first products are due to be mar- 
keted in September e 541 


New Pyroxylin Bookcloth Developed 

by Canadian Industries Ltd. 

A new pyroxylin bookcloth in a range 
of 28 colors has been developed by the 
Fabrikoid division of Canadian Indus- 
tries, Ltd., for the Canadian book pub- 
lishing trade. The new bookcloth called 
PX-77 is suitable for foil stamping and 
offset and letterpress reproduction. The 
colors, selected by Frank Newfeld, a 
leading Canadian book designer, are 
said to be softer than those traditionally 
used for book binding. e 542 





New Product Literature 








S. D. Warren Issues Guide for 
Selecting Printing Papers 
A new book designed to help the pro- 
duction man to pick the right paper for 
most printing jobs, has been published 
by the S. D. Warren Co. This “Guide 
for Selecting Printing Papers,” shows 
examples of how type, line engravings, 
halftones and process color will repro- 
duce on 21 different types of paper. 

e 543 


Simpson Lee Offers Swatch Book 

Layout and Design Pads 

Simpson Lee Paper Company has an- 
nounced that it has available swatch 
books with samples of its complete 
range of text and cover papers. In 
addition it is offering 121% x 20” layout 
and design pads. e 544 


Steel Strapping Machine Described 

by Inland Wire Products 

Inland Wire Products Company has 
announced that it has available new 
product literature on its models FAWM 
and FBA automatic steel strapping 
machines. The machines were recently 
unveiled at the National Packaging 
Exposition in Chicago. Both machines 
are designed to provide automatic rein- 
forcing and bundling for all types of 
shipping containers, and packages. 
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Wire Stitcher Bulletin Offered 

by Acme Steel Co. 

Acme Steel Company has prepared a 
compact bulletin illustrating and de- 
scribing its complete line of wire stitch- 
ers. The bulletin introduces eleven dif- 
ferent models and incorporates a com- 
prehensive specifications table. e 546 
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News Notes 














G. S. Dively 


J. S. Spragg 


George S. Dively, chairman and presi- 
dent of Harris-Intertype Corp., has re- 
ceived an honorary “Doctor of Engi- 
neering” degree from the Case Insti- 
tute of Technology. Dr. T. Keith Glen- 
nan, president of Case, cited Mr. Dive- 
ly’s contributions to industrial manage- 
ment, engineering, higher education 
and corporate citizenship in making 
the presentation. 


Joseph S. Spragg has been named vice- 
president of the Ernest Payne Corp. 
The appointment was announced by 
Ernest Payne, president of the company. 
Mr. Spragg has served the corporation 
for nine years as comptroller; more 
recently concentrating on the letter- 
press division of the firm. 


” 
T. W. & C. B. Sheridan Co. has an- 


nounced plans to expand the manufac- 
turing capacity of the Sheridan Iron 
Works, a wholly owned subsidiary in 
Champlain, N. Y. Two additions will 
be made to the present factory build- 
ings to provide an additional 13,800 
sq. ft. of manufacturing and assembly 
space. 
2 


The Mead Corp. and M. Lowenstein & 
Sons, Inc., have announced that they 
are looking into opportunities for joint 
expansion in the textile field through 
the combined use of techniques of both 
concerns. M. Lowenstein produces 
printed cotton fabrics. One of the 
fields to be examined by the two firms 
was that of nonwoven fabrics, for which 
cellulose is used to produce a fabric 
with many of the qualities associated 
with cottons and other textiles. 


Robert J. Snyder, formerly sales 
manager of the Plastics Division of 
Plymouth Rubber Co., Inc., has re- 
signed his post to become a manufac- 
turers’ representative in New England 
and upper New York State. Mr. 
Snyder will represent Plymouth Rubber 
in this area. 


The P. H. Glatfelter Co. has established 
a new service office at 1415 West 47th 
St., LaGrange, Ill. William B. Lupfer 
will manage the new office. 
e 

Mead Corporation, paper manufac- 
turers, has opened a new and a half 
million dollar research facility at 
Chillicothe, Ohio. 


Crown Zellerbach Corp. and Time, Inc., 
have announced a $25 million expan- 
sion program at their St. Francisville, 
La., coated paper mill. The expansion 
will double the mill’s capacity to about 
160,000 tons a year. 


The Adhesive Division of the Cudahy 
Packing Co. has moved its headquarters 
to 221 N. LaSalle St., Chicago 1, I. 
J. N. Schell, manager of the Cudahy 
By-Products Division, will be in charge 
of the new office. 


John A. Gehling has been named vice- 
president of manufacturing for the In- 
tertype Company, a division of Harris- 
Intertype Corp. Prior to joining Inter- 
type, Mr. Gehling was a vice-president 
of the White Sewing Machine Corp. 


The Aluminum Company of America 
(ALCOA) has named William S. Mc- 
Chesney vice-president for commercial 
research and market planning and 
Samuel J. Simmons, Jr., vice-president 
for industry sales. 

* 


The Nygren-Dahly Co. has announced 
the closing of its temporary Green Bay, 
Wis., press plant. This facility, which 
did development work on its new flexo- 
graphic press, will be incorporated into 
the company’s production lines in Chi- 
cago. 
e 


Ilya Scheinker, Mechanical Engineer- 

ing, New York, has moved to larger 

quarters at 656 Broadway, New York, 

N. Y. The company manufacturers 

electromechanical jogging machines. 
e 


Fred J. Maudsley has joined the Poly- 
graphic Company of America, Inc. Mr. 
Maudsley brings 31 years of litho- 
graphic sales experience to his new 
position. 

7 


John W. Kirkpatrick, director, vice- 
president and secretary of the Chandler 
and Price Company, died July 13. Mr. 
Kirkpatrick was widely known through- 
out the graphic arts. He was a direc- 
tor of the National Printing Equipment 
Association and a member of the Cleve- 
land Club of Printing House Craftsmen 
and the Printers’ Supplyman’s Guild. 
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NEW STITCHING EFFICIENCY FOR 
BOOKBINDERS AND PUBLISHERS! 


Extra-Strength 





As Fine as its Wind... the Best Wind in the Industry! 


Product uniformity, never before possible on a disposable spool, provides 
the rigid, almost indestructible 10-lb. Speed-Flo plastic spool with a 
faster, smoother, kink free, camber free and uniform cast feeding from 
coil to stapling head...results in more dependable and trouble-free 
stitching of magazines, catalogs, pamphlets and other types of book- 
binding. Time losses due to spool changing and wire breakage are drasti- 
cally reduced; end-of-spool waste and snarling are eliminated. It can be 
used on any machine now using the 5-lb. spool. 


Extra-strength Inland Speed-Flo Wire is also available on 5-lb. spools, 
Wire Swift coils and 25-lb. spools. Galvanized er liquor finished in all 
popular gauges of round and flat wire. Special flats available. Also special 
wire for spiral binding, book matches, etc. 


INLAND S?/FD-7Z0, ROUND STEEL STRAPPING AND MACHINES 


Bind or reinforce bales, bundles or boxes of printed materials. Strapping in a 
wide variety of gauges; galvanized or coppered; in 5- to 500-lb. units or coils. 
Machines, including the fully automatic models, are available on lease or 
sale agreements. 


For further details, samples, catalog sheets and prices, write today. 








MECHANIZATION TREND IN 
OVERSEAS EDITION PLANTS 


The use of automatic in-line operations 
for book manufacture is steadily gain. 
ing ground at a surprising rate in Euro- 
pean edition plants, according to Ber. 
tram Wolff, of H. Wolff Book Mfg. Co, 
who recently returned after a study 
tour of edition binderies in England, 
Scotland, and Wales. 

“Gluing up and lining up as a com- 
bined operation,” Bert Wolff said, 
“seems to be a popular technique. Rib- 
bons and book marks are often applied 
mechanically, and there is a decided 
trend towards continuous operation by 
the use of conveyors and book handling 
devices to link machines together. To 
an American binder the extent of me- 
chanization in European plants, and 
the use of labor saving devices, is both 
surprising and stimulating. Many 
ideas are adaptable to our own manu- 
facturing conditions.” 


ALAN S. BROWNE RESIGNS 
POSITION IN BOOK PLANT 


Alan S. Browne has resigned as vice 
president of Alan S, Browne, Inc., book 
manufacturing plant in Brattleboro, 
Vermont, following a disagreement on 
principles and policies with U.S. Hoff- 
man Machinery Co., the parent com- 
pany. ) 

He had founded Alan S. Browne, 
Inc., in 1951 as a small complete plant 
doing 3,000 books a day and occupying 
21,000 sq. ft. Today the company pro- 
duces 50,000 books per day and occu- 
pies 260,000 sq. ft. “The company,” 
Mr. Browne said, “after a difficult 
growth period is now on a firm basis 
and should under the proper conditions 
enjoy further growth and prosperity.” 

In addition to having formerly organ- 
ized A. S. Browne, Inc., as a book 
printing plant which was later sold to 
H. Wolff Book Mfg. Co., Mr. Browne 
was also associated with the Macmil- 
lan Company from 1937 to 1951. 


MIEHLE ADDS 54/77 OFFSET PRESS 
TO CHICAGO TRAINING CENTER 


The Miehle Co., Div. of M-G-D-, has 
installed more than a quarter of a mil- 
lion dollars in press equipment in its 
Chicago technical training and educa- 
tion center. The latest is a 2-color 
54/77 offset press. 

The Miehle training center operates 
a regular school that is open to all 
qualified pressmen and service person- 
nel at no charge. The courses are or- 
ganized to fit the needs of a particular 
group and are scheduled for their con- 
venience. Courses are open to person- 
nel of printing firms that want their 
personnel to change over from letter- 
press to offset or to become familiar 
with a new press. The pressman need 
not come from a printing house that 
has Miehle equipment. 
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100th ANNIVERSARY OF GPO 
FEATURES ILLUSTRATED HISTORY 


The Government Printing Office cele- 
brated its 100th anniversary on June 
27 with a dinner at Harding Hall, 
Washington, D. C. The guest list in- 
cluded members of Congress, represen- 
tatives of the printing-industry organi- 
zations and employees of the GPO. 

An illustrated commemorative book 
of 164 pages printed, bound and pub- 
lished by the GPO, effectively captures 
the interesting history of the organiza- 
tion’s operations in war and peace. It 
is technically a well-executed sewn 
book with paper covers, available from 
the Superintendent of Documents, 
Washington 25, D. C. for one dollar. 


CHICOPEE BOOKBINDERS 
VOTE TO JOIN UNION 


At an election conducted bv the Na- 
tional Labor Relations Board. the em- 
ployees of the New England Bookbind- 
ery, Inc., Chicopee, Mass., voted to be 
represented hv the International Broth- 
ethood of Bookbinders, AFL-CIO. 68 to 
11. Contract negotiations will start as 
soon as the binderv emnloyees elect 
officers for their local (48). and choose 
a wage committee. 


Emil L. Wirth, 72, former chairman of 
the board of Gane Bros. & Lane. Inc., 
died recently. His career with Gane be- 
gan in 1906 as bookkeever and ended 
after 48 years of service with his re- 
tirement on March 1, 1954. 


Henry C. Marcionette, 51, vice-presi- 
dent and general manager of the Stan- 
hope Bindery, Inc., died suddenly July 
10. Mr. Marcionette had been a past 
president of the Bookbinders’ Guild of 
New England, a member of the Book- 
builders of Boston, and a veteran of 


World War II. 
. 


Edward L. Matchan, vice-president of 
the Heinn Co.. died June 7. He was 
52. Mr. Matchan had been vice-presi- 
dent of the company, which manufac- 
tures loose leaf binders and sales 
equipment, for the past three and half 
years, 


Harold Monroe, 65, bindery superin- 
tendent of George McKibbin & Son.. 
Brooklyn, N. Y., died June 30. He had 
also served as bindery superintendent 
for Kingsport Press and had long been 
active in the Bookbinders Guild of 
New. York and other associations in the 
bookbinding field. 
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/ The NEW ROSBACK JET ‘20’ Slot 

/ Rotary Perforator has many firsts in the field. 

Resback Jebd0 First fully Automatic Small Air Wheel Suction 

/ Shipped Completely Feed Perforator. 
Assembled. 


Production Speed on full size 20” sheet 
New Design Strike Gate 

for Accurate Strike Pat- up to 12,000 per hour. Up to 20,000 per hour on 
torn. smaller sheets. Production speed up to 7,000 on 


Air Wheel Feed for Pos- Strike Perforating. 


itive Feeding of Sheets. 


All Grease-Sealed Anti- 
Friction Bearings for 
many years of Service. 


Indicator Light will light when pile reaches 
proper operating level. 


All Operator Controls are within easy 
reach of Operator on one side of Machine. Ma- 
chine can be placed against wall to save space. 


Variable Speed Control. 


F.P. ROSBACK CO. 
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Craftsmen Convene to Review Production Techniques 


Orn Aucust 6-9, THE 42ND ANNUAL 
convention of the International Associ- 
ation of Printing House Craftsmen was 
held at the Palmer House in Chicago. 
Host for the occasion was the Chicago 
Craftsmen Club that was celebrating 
its own fiftieth anniversary. 


Michael Imperial was _ formally 
elected president of the IAPHC which 
now has 117 local clubs with nearly 
17,000 members. Imperial started his 
graphic arts career as bindery foreman 
in Lynn, Mass. In 1935 he became 
bindery foreman of the A. L. Garber 
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CHANDLER and PRICE / MODEL-3 


144” x 22” 


Super Heavy Duty Automatic Press 


Extra rugged construction which has 
always been a dominant feature of 
Chandler and Price Super Heavy 
Duty Presses has been further am- 
a in this NEW Model-3 Super 

eavy Duty Automatic Press. In 
addition, many new features which 
assure faster production and greater 
operating ease have also been in- 


corporated. 


These include: 

e Outboard bearings for flywheel shaft 
attached to main frame. 

® sotary pump with separate motor. 


e Automatic stop with clutch and 
brake. 


e Platen impression control. 
Delayed action register mechanism. 


Two large diameter flywheels. 
Larger sheet. 

Faster speed. 

Constant speed motor with built in 
mechanical variable drive. 
Increased strength back shaft. 
Improved ball bearing delivery slide. 
Improved design feed table drive. 
Increased diameter wrist pins. 

\%” cutting plate—standard equip- 
ment. 

All feeder controls—left front of press. 
Gripper bar cam eliminated. 
Improved feed bar adjustment. 
Adjustable selective feed table drive. 
Elimination of crank shaft. 

Tapered sleeve type flywheel. 


Pile height feeler mechanism re- 
designed. 


Write for descriptive circular A-119 


THE CHANDLER AND PRICE COMPANY 


e101 018) Carnegie Avenue ° 


Cleveland 3, Ohio 


Manufacturers of dependable printing presses and paper cutters 
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Co. in Ashland, Ohio, and then for 
Skinner-Kennedy Co. in St. Louis. In 
1950 he became manager of the Finish- 
ing Departments, Calendar and Adver. 
tising Specialties Division of the com- 
pany. 

Various workshops and clinics were 
highlights of the working sessions, in 
a determined effort by Gradie Oakes. 
and the Chicago Convention Committee 
to provide a top-notch share-your-knowl- 
edge program covering typography, off- 
set, letterpress and the bindery. 

James L. Harrison, Public Printer, 
gave the keynote address Sunday eve- 
ning, on the appropriate topic “New 
Frontiers for an Essential Industry.” 


Share-knowledge program 


The Offset Clinic, held Monday morn- 
ing was moderated by Thomas P., 
Mahoney, Inland Lithograph Co., Chi- 
cago. The speakers included J. Tom 
Morgan, Litho Krome Co., Columbus, 
Ga.; Harry R. Baldwin, Champion 
Paper & Fibre Co.; and C. R. Williams, 
Densichron Div., Welch Scientific Co., 
Chicago. The offset clinic session re- 
sumed after luncheon with G. W. Bas- 
sett, Miehle Div. M-G-D, Chicago; B. 
Offen, B. Offen & Co., Chicago; and 
Richard Dunbar, Inland-Magill-Wein- 
sheimer Corp., Chicago, as speakers. 

The Typographic Clinic, early Mon- 
day evening under the general direc- 
tion of Howard .N. King, Maple Press, 
York, Pa., featured as speakers Charles 
J. Felten, Messenger of the Sacred 
Heart, New York City; A. R. Tom- 
masini, Univ. of California; R. Hunter 
Middleton, Ludlow Typograph Co., 
Chicago; and Burton Cherry, Burton 
Cherry & Associates, Chicago. 


Bindery Clinic 

The Bindery Clinic was also held 
Monday evening with Arthur C. Blum- 
enthal, W. F. Hall Printing Co., as 
moderator. The speakers were Allan 
B. Fry, W. F. Hall Printing Co.; Ar- 
thur S. Colton, Conkey Div., Rand Me- 
Nally & Co.; E. H. Wolfe, Barrett Bind- 
ery Co., Chicago; James B. Blaine, 
John F. Cuneo Co., Chicago. 

Except for a brief morning business 
session, Tuesday was devoted to plant 
visits that included tours of W. F. Hall 
Printing Co., Process Color Plate Co., 
Rand McNally & Co., Robertson Photo- 
Mechanix, Inc., Chicago Litho Plant 
Graining Co., Harris-Seybold Co., Hei- 
delberg Eastern, Inc. and R. W..Bor- 
rowdale Co. 
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75 Years of Advances in Typographic Composition 


Sixx 75TH ANNIVERSARY of the invention 
of the Linotype machine by Ottmar 
Mergenthaler is being celebrated this 
year by Mergenthaler Linotype Co. As 
part of the anniversary celebration the 
company has embarked on an extended 
promotion program designed to inform 
the trade, and the general public, of 
new techniques and equipment in high- 
speed composition and graphic arts 
production. Motion picture films, plant 
visitations, and trade group meetings 
are some of the methods by which the 
educational program will be conducted. 


Since the first linotype machine was 
put into service for newspaper work, 
the concept has been progressively im- 
proved to increase composition speed 
and diversify its range for the composi- 
tion of text and headline matter. Among 
the new models are various tape-oper- 
ated machines that can attain a speed 
of 12 lines a minute on straight text 
matter of a sort that predominates in 
trade and text books. These teletype- 
setter operated machines, and standard 
manually operated models, have en- 
abled the book, pamphlet, and catalog 
publisher to keep composition costs in 
line with other production expenses. 


Linofilm operation 


A particularly important product of the 
company’s research and development 
program is the Linofilm system of pho- 
tocomposition. This involves a_ key- 
board that produces a punched tape 
and a typewritten proof. 


As many as 18 “grid” fonts, the 
equivalent of more than 72 magazines 
of hot-metal matrices, are instantly 
available to the operator. The key- 
board is a modification of the conven- 
tional typewriter keyboard with banks 
of control buttons for type selection, 
justification, centering, and spacing. 


The tape is used in the photographic 
unit to reproduce the text of film in any 
type face from 6 to 36 points. 


Filmsetting techniques 


At the photographic unit in the com- 
pletely automatic Linofilm, the tape 
activates the apparatus to bring the 
copy into focus, line by line. Each line 
is rigidly positioned horizontally so that 
extremely sharp images are produced, 
at a rate of about 15 lines a minute. 
The resulting image is a “right-reading” 
positive, on either photographic film or 
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on paper which may be used as a 
reproduction proof. 

Corrections are made by feeding the 
tape of the corrected line into a correct- 
or unit with the tape of the original. 
The error line is automatically cut out 
and the new line automatically sub- 
stituted for it. This device is also used 


to set running heads or captions into 
the body of the text at any point. 

Make-up is achieved on a separate 
composer unit that can enlarge or re- 
duce the image from the photo unit, 
turn it at an angle, insert white spaces, 
and generally permit completion of lay- 
out work for final photographing. 
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or textbooks 
that are 


BOUND 
to take 









EMINWAY 
a BA RTLETT 


NYLBOND’ 


NYLON THREAD 


Gives textbooks more strength 
less bulk « tighter bindings 


From binding room to classroom, bindings stitched 
with Heminway & Bartlett’s NYLBOND Nylon 
Thread can more than take the rough and tough 
handling they’re bound to get! No other thread 
matches NYLBOND Nylon Thread for strength and 
abrasion resistance. It is stronger per gauge than 
cotton...cuts down smashing... gives less bulk and 
produces tighter bindings. 


Economy? NYLBOND Nylon Thread gives more 
yards per pound than ordinary thread = 
... keeps breaks down...production up! . 
Why not write today for free 

samples for your own tests! 


SEAMS BETTER BECAUSE IT IS BETTER 


ey 


Avie an] 
WING ONCA 


*Trademark for DuPont's polyester fibre 
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For Fast, Accurate Work 
For More Production Per Worker 


GAUGES AND TURNING- IN 
EQUIPMENT FOR CASE-MAKING © 





Write 
for Complete 
4 Models Details 


MODEL DT shown with Model GE Gauge. This makes a 
complete case-making machine. One operator can finish 
the case with a maximum saving of time and floor 
space. Base of machine is 36” long by 31” wide. 
Wringer rollers are 16” long. 


. . greatly improved and redesigned for added pro- 
duction . . . It is now possible to turn-in BOTH long 


sides of the case AT ONE TIME .. . An entirely new 
CORNER TUCKING mechanism using a new plastic to 
which glue will not adhere has been added. 


Merz-Vonder Haar Co. 


809 WALNUT 
CINCINNATI 2, OHIO 
of CASE-MAKING EQUIPMENT FOR BOOK BINDERS 
CHECK BOOK AND COVER MANUFACTURERS 


fw! GLUER 
STEIPPER 


PRODUCES GLUED BOOKS FASTER 

















Specially designed for gluing off the 
backs of Smyth-sewed books. Greatly 
boosts quality output. Speeds variable. 
Two girls produce minimum of 3,000 7 
books per hour glued and stripped. Ca 
pacity 144” thick 18” long x 14” wide. 
Applies gummed or ungummed streteh 
cloth or paper tape for rounding and 
backing operation. Eliminates applying 
super and glue drying time. Ruggedly 
built. Simple to use. Write for details 


Brackett STRIPPING 


BOOK PRODUCTION A 


2 GIRLS 
DO BIG 
VOLUME 









TOPEKA, KANSAS 
MACHINE CO. 
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cOST CUTTERS 
TIME SAVERS 





Tue KNIFE IS THE HEART OF THE 
cutter. Even the finest new cutting 
machine, with electronic space and skid 
handling devices depends on tke quality 
of the knife for the quality of the work 
produced. 

Work that is nicked, ridged, cut out 
of square or drawn, generally results 
from a knife that is burred or not ade- 
quately sharp. There are two basic 





CUTTING 





clear wax is kept, dirt-free, near the 
machine. After every three or four cuts, 
the cloth is drawn the full length of 
the bevel of the knife. This has a 
double purpose: it clears away any 
grit or foreign matter that may have 
been picked up in the cutting; and it 
eases the cutting and preserves the 
sharpness by surfacing the knife edge 
with a very thin film of wax. 


knives. The cutting edges themselves 
are usually made of highly tempered 
alloyed steel with a fine dense grain 
structure to preserve the edge and 
lengthen the use of the knife before 
regrinding is needed. (This is of prac- 
tical importance since some plant su- 
perintendents estimate that man-hour 
and service charges for each dismount- 


° ee , ; Similarly, operators train themselves Mh grinding one Saetag Hen Tomount 
plete divisions of knife care. Obviously shop , : : ing of a knife amounts to nearly $50.) 
Is care is useless if the knife is not prop- to glance d — Pn — Bs: knife Often, this excellent steel edge is 
. . roove an je . 
es a erly edged. The first stage in knife . . . ey me “ si: ea ” bonded to steel that is softer and there- 
inigl care is therefore a standard arrange- pale re d nr ato ny y ber ee re fore more shock-resistant, which is an 
floor ment to have the knives picked up for : at = ie rs , edi cnee ‘ t 4 of important feature for a moving part 
wide. re-grinding on a frequent, routine a it. Waxing on Rend vy whee te that is constantly sustaining power- 
basis. The second stage is operator or ’ 4 -_ * driven impacts. 
: , a good way to make sure that shavings ; : 
shop care. This begins when the keen d ie lial. oll "é American companies are not alone 
pro- edged knife has been re-mounted. ne ee ee ee ee in turning out very satisfacior r 
long before they accumulate where they ; 8 soba par Sted. 
k bl knives. Some Eu:opean firms are mar- 
new Shop Hints may make trounie. Sera gre «os 
ic P keting in this country precision-ground 


eo] alle) 


Various shop hints have been proved 
helpful over the years. A fold of soft 
cloth that has been waxed with a soft 


Knife Quality 
Modern technology has made available 
specials alloys that result in excellent 


knives with excellent wear qualities 
that can be repeatedly re-ground for 
years of first-class service. 








Leather Speaks Volumes 


This leather-bound Gospel Book is at least 1200 years 
old. One of the most elaborate examples of Coptic leather 
binding, it dates from the seventh or eighth century A.D. 
Rediscovered in 1910 in Egypt, it contains a red leather 
center panel which, scholars believe, may have been sal- 
vaged from an even earlier volume. 


R 
mR 


From earliest times books have been bound in leather— 
first for simple protection, later as an art form, with the 
leather decorated in intricate designs. 


Leather bookbinding flourished during the Renaissance, - 
from the 15th to 18th centuries. Beginning in the 19th 
century, cloth was introduced, followed by other light, 
economical materials, including waterproof imitation 
leathers and synthetics. Over all these materials, leather 
has retained its crown. Today, as in the seventh century, 
leather is still reserved for the finest bindings. 





GANE HAS THE LEATHER TO FIT THE BOOK 


BUFFINGS - CALF - COWHIDE + FLESHERS - MOROCCO - 
PIGSKIN + SHEEP + SKIVERS - SPLITS. For over 114 years, one 
complete, dependable source for all bookbinding equipment 
and supplies. 


THE HOUSE OF 





GANE BROS. & CO. OF NEW YORK, INC. 
GANE BROTHERS & LANE, INC. 

BOSTON @ CHICAGO @ LOS ANGELES @ NEW YORK 
ST. LOUIS = SAN FRANCISCO m SEATTLE 








Established 1846 


Courtesy, The Pierpont Morgan Library 











Perfect Bind Short Runs 
of Books, Catalogs, 
Directories... 





Super Speeds 
BUFALO PERFECT BINDER 


Here’s the ideal production machine for the medium shop that 
wants to do sewing-less perfect binding without investing in 
big equipment...or for the bigger plant to do their short runs 
more economically. 

The Bufalo Perfect Binder handles runs from 10 up to 10,000 
efficiently, with speeds ranging to 500/800 per hour depending 
on book thickness. And the finished books are neater...more 
attractive...lay flat when open. 

Ten models are available in 13” and 18” (head-to-foot) sizes. 
Several are completely automatic; just place the books in the 
carriage clamp...lock...and the books travel through the grind- 
ing and gluing cycles at the touch of a switch. No need to pre- 
trim. You bind on the Bufalo...rub on the covers...then run 
the stacks through a 3-knife trimmer, or a cutter, and the job 
is finished. 

Build your business profits by offering your customers attrac- 
tive perfect binding on short runs. Get full details today! 


Prices range from $2100.00 to $4885.00 (f.0.b. Chicago) 


investigate the 


Back Presser... 


Rubs drawn-on 
covers fast! 


fl Write or call for full details! 


— OR 5B OD 5 a _ oD Op Op Shap ©. & on 


742:S. Sherman St. @ Chicago 5, | Phone: 922-1507 
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VA 
ELASTON 


GLASS CLEAR 
VINYL FILM 
7 Formulations 


Soft and Hard 
All Gauges 


















For 

e Loose Leaf 

e Office Equipment 
e Bookbinding 





RENOLIT 


RIGID VINYL 
& FILM 


Transparent 
Translucent 
Opaque 








U. S. Distributors 


AMERICAN RENOLIT CORPORATION 


419 Park Ave., South New York 16, N. Y. 
MU 3-0196 


















PUBLISHING 
PRODUCTION 
ANNUAL 1962 


Coming Up in 
December 1961 


Issue of 


BOOK PRODUCTION 


Magazine 





BOOK PRODUCTION 








> N 







COST CUTTERS 
fe ee See eS 





D amuine TRICKS OF THE TRADE in gen- 
eral apply to both single and multiple 
spindle machines, and to the foot and 
hand powered machines as well as the 
many electrically driven machines. 


In drilling, the operator must always 
remember that certain papers are more 
dificult for the drill to cut through 
than others. Soft papers such as mime- 
ograph and eggshell require the oper- 
ator to control the downstroke and re- 
tard it so that the drill has time to cut 
through the pile. Varnished and 
gummed papers, extremely dry paper, 
and of course paperboard, need similar 
speed control attention for adequate 
cutting of clean holes. If drilled too 
fast, these holes develop burrs that 
spoil the quality of the work. 


Care of drills 

A basic requirement to prolong the 
efficient life of the drill is use an end 
grained cutting stick. This stick should 








DRILLING | 


be set in the groove to which the drills 
descend, and come flush with the table. 
The stroke should be regulated so that 
at the completion of the downward 
movement the drills barely kiss the 
cutting stick, but have made clean holes 
in the bottom sheet of the paper pile. 
The cutting stick avoids having the drill 
come down against a hard surface that 
will dull and perhaps break the cutting 
edge. Cross-grained wood is not as 
satisfactory as end grained wood, since 
it dulls the drills too rapidly. 


Drills, in any event, should be sharp- 
ened after every two hours of actual 
use time. The cutting edge dulls quick- 
ly in heavy production, and at about 
two hours the holes begin to get ragged, 
the drills themselves tend to “bell” 
(belling is the flaring out of the cutting 
edge of the drill) or even break. The 
sharpening should maintain or restore 
the approved cutting angle of 70 de- 
grees for the drill’s inner edge. 


Chip removal 


The drills must be cleared of chips at 
frequent intervals. The practice should 
be made routine; and to facilitate this, 
a rod or nail of the proper diameter 
for easy insertion into the drill, should 
be kept handy to the drilling machine. 
Clearing out the chips by pushing the 
rod through the drill prevents them 
from becoming firmly set as the drill 
shrinks a little in cooling. 

Regular lubrication is, of course, 
necessary while the drilling operations 
are in process. But before storing 
them after use, it is important to clean 
the drills, clear them of chips, and 
coat them lightly with oil to prevent 
rust. A dry storage place is advisable. 
Before being put back into the ma- 
chines, it is wise to check once more 
to be sure that all the chips have been 
cleared out. And re-sharpen the cutting 
edge so that whenever it is put into 
service it has two good hours of work 
before it needs to be sharpened again. 





PRESTONG 


Dependable 
Consistent 

TOP 

QUALITY 
PERFORMANCE 








ORDER BY 


Tf] Germ 


» ARE GUARANTEED 


eo” 
. J /32” 


DRILLS 


FOR LIFETIME 








ALUMINUM 


SCREW POSTS 


AND EXTENSIONS 


QUICKER 


Immediate Delivery from Stock 


Samples on request More 
All sizes from 1” to 4 PROFITABLE 
Extensions: 2’’ and 1 Binding Jobs 





CHARLES LEONARD, INC. Tel: 


Mfrs. of Loose Leaf Devices and Stationery Specialties -TWining 
79-11 Cooper Ave., Glendale 27, N. Y. 4-6832 


ees §=Write for complete New Catalog qua 
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because they are the best of their kind— 
finest Danish steel made to the exacting 
specifications of an authority who de- 
voted 50 years to the bindery field—a 
mirror finish makes it easy for chips to 
clear and avoids choking and breakage — 
a cutting edge that stays sharp longer 
... replaced without question in event 
of defect of workmanship or material. 


TYPE A for use on Seybold, Wright, Lawson, Rosback 
TYPE B for use on Nygren-Dahly 
TYPE C for use on Climax, Challenge, Superspeed 


$4.65 ea....$4.20 ea. 12 or more 


(can be assorted sizes) 
Specify make of drill machine and diameter of drills 


DAVID W. SCHULKIND CO. INC. 
225 WEST 34th ST. « NEW YORK 1, N.Y. 
PEnnsylvania 6-8315 







































Buyers’ guide 


BINDERY SERVICES & SUPPLIES 





Acme Steel 


BOOK STITCHERS 


give you low cost wire stitches . . . bind 
two sheets to 2!/, inch catalogs. Call your 
dealer or write to Acme Steel Company, 











Chicago 27, Illinois 
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GRIFFIN, CAMPBELL, HAYES, WALSH, Inc. 

50 East 2Ist., N. Y. 10 17-19 East Hubbard St., Chicago |! 
In NEW ENGLAND—Marshall Son & Wheelock, Inc. 

82 Lincoln Street, Boston I1, Mass. 


BOOKBINDERS’ SUPPLIES 











BAUMFOLDER DIVISION 





Bell & Howell Company 
1540 Wood Street, Philadelphia 2, Pa. 





pay. A Complete Bindery Glue Service 
N Flexible Glues @ Pastes @ Padding Glues 
Synthetic Resin Adhesives 
MANHATTAN ADHESIVES CORP. 


425 Greenpoint Ave., Brooklyn, N. Y. 
Offices in Principal Cities 





GLUE by BURRAGE 


FINEST GLUE FOR BOOKBINDING SINCE 1898 


FLEXIBLE * CARBON SNAP-OUT » PADDING 


BURRAGE GLUE COMPANY 359 West Broadway, New York 13, N. Y. 















EAGLE METAL WORKS INC. 


Est. 1925 © 3627 36 St., Long Island City, N. Y. © ST 4-3057-8 
oa! manufacturers of various size 


RING METALS 
for LOOSE LEAF BINDERS 












wumypleis tine vt 
Genuine and Imitation Gold and Silver 
Pigment and Metallic Colors 


Gage ERERAL ROLL LEAF 


Manufacturing Co. 
HAvemeyer 9-6123 


= 85-03 57th A Elm t 
24 Karat Gold Leaf € fo<ron."tancaco ema Fiat. X. 


GEORGIA-BONDED FIBERS, INC. 


Newark, N. J. 
VINYL & PYROXYLIN COATED PAPER 


in weights from .010 to .080 
For The Bookbinding Trade 




















Electronic 


HEAT SEALING DIES 


Peterson Electronic Die Co., Inc. 
199 Liberty Ave., Mineola, N. Y. 











THE QUEEN CITY PAPER CO. 
Cincinnati Established 1868 Ohio 
BOOKBINDERS’ SUPPLIES 


Distributors for Distributors for 
INTERLAKEN MILLS DAVEY BINDERS BOARD 








ESTABLISHED 1892 
We specialize in 
every adhesive used in 
a bindery. 


SAMUEL SCHWEITZER CO, 


660 WEST LAKE ST., CHICAGO 6, ILLINOIS 

















Slade, Hipp & Meloy, Inc. 
729-733 West Lake Street, Chicago 6, Ill. 





Aluminum Binding Posts, Leathers, Binders’ Board, 
Perfect Roll Leaf, etc. 
Interlaken Cloth Du Pont Fabrikuid 








PEAK 
PRODUCTION 


IN HOT, HUMID WEATHER 
WHEN YOU USE 


e/AMERICAN ADHESIVE’S 


FAST SETTING & FAST DRYING 
GLUEING-UP & BACKLINING ADHESIVES 


wtiive 
Y 


—AmericanAdhesive 


MANUFACTURING COMPANY INC 








aucrte 
30 WAVERLY AVENUE. BROOKLYN 5. N Y.. MAin 4-4820 trode Mant 
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Flexible Glues & Resins 
Non-Warp & Pyroxylin Pastes 


“Better Binding for Better Reading 
thru Bestick”’ 


UNITED PASTE & GLUE CORP. 


40 - 42 Renwick St.. New York 13 e Tel. AL. 5-0116 



























WILSON JONES 


516 N. Spalding Ave., 122 East 23rd Street 
Chicago 12 New York 10 
VAn Buren 6-7400 GRamercy 5-6900 


LOOSE LEAF METALS 





BOOK PRODUCTION 

















Selection of Silk Screen inks 


W: HAVE DISCUSSED the qualities and 
characteristics of silk screen inks at 
length. But the choice of ink will be 
governed by the stock the client chooses 
and the use he will put it to. 


For example, children’s book covers 
must be light and bright and colorful 
—even edible. The loose leaf binder, 
on the other hand, is usually slanted 
toward. the industrial field and instead 
of the large, irregular splashes of color 
found in juveniles, we find permanent 
identification featuring precision, de- 
tail and small exact lettering. Text- 
book covers run the gamut of design 
from fine geometric designs for college 
algebras to large colorful scenes for 
grammar school geographies. All these 
books have ‘one thing in common: they 
must stand up year after year through 
hours of rough daily use and remain as 
appealing as the day they were printed. 


In order for these considerations to 
be met, it is necessary for the silk 





Richard Labov, Union Ink Company 
concludes his discussion of screen proc- 
ess inks. Part One appeared in the 
July issue. 


screen printer to take every precaution 
to insure fabric and ink compatability. 
Because of the wide variation in im- 
pregnated fabrics and vinyls, the best 
rule is to allow yourself ample time 
to test the ink. 


Testing 


Please, please, please, test. When you 
have a new stock; really, even a new 
batch of stock from your supplier 
where he might have made a slight 
“unimportant” change in the coating 
formulation—check it out. All you 
have to do is make a small test print 
and see how it dries. Usually you can 
tell the next day, but give yourself as 
much time as possible, for occasionally 
an ink may dry in 24 hours and re-wet 
24 hours later as the plasticizer in the 
plastic leeches out and attacks the ink. 
The printer always cries, “But I haven’t 
got time to test it.” There is a simple 
answer to that—you have time to do the 
job over again if it gets ruined. 

And for goodness sake, make sure 
that the ink is really dry before you 
stack it. An enamel (an oxidation 
drier) normally dries hard overnight. 
But a rainy day may slow it down. And 


if that enamel is only surface dry when 
you pile it, so-called “post heating” 
may occur. The oxidation continues 
in the pile and great heat may cause a 
fire or the colors may burn out. 


Conclusion 


It is true that ink selection may seem 
complicated since there are many dif- 
ferent surfaces and many different inks. 
But by applying the simple logic that 
we have outlined above, you will find 
out that it will not be difficult to choose 
right silk screen inks to obtain very 
satisfactory results. Results in some 
cases are superior to any other method 
of reproduction. 

And, if any questions arise, contact 
your ink supplier. He is eager and 
anxious to help you solve any prob- 
lems and has had repeated experience 
with most of them in this field. His 
laboratory is at your disposal. Occa- 
sionally you might get in a stock that 
does not respond well to the standard 
inks listed above. Send a piece of the 
stock to the ink manufacturer stating 
your requirements. He probably has a 
special ink to solve this special prob- 
lem. 








"AuTomMATIC CONTINUOUS Trim REMOVAL 
NOW AVAILABLE FOR YOUR 3-KNIFE CUTTERS, TRIMMERS, 





AND SIMILAR EQUIPMENT ! 


Enjoy better shop morale, produce 
higher quality jobs, eliminate ex- 
cessive cleaning costs, increase 
equipment life! Photo at left shows 
automatic disposal of trim from 


3-knife cutter, plus floor pick-up 
for fast, easy cleaning of entire 
area. In this installation, trim from 
entire shop is conveyed direct to 
a baler. 
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CLEVELAND 12, OHIO : 





aS ee: e 





"0 B.. P 
¥ “8 QJHi0 BPLOW MIPE CO. 










INTRODUCING THE NEW 
ATLANTIC PUNCHING & PERFORATING MACHINE 


This is a heavy duty 4-column combination machine that will punch slits, slots, holes, 
thumb indexes; die cut corners, shapes of all kinds; make scores for folds, boxes, etc.; 
perforate lines, stamps and patterns, Available with automatic spacing feeder. 


Ideal for stamps (perforate 100 at a time), tabulating cards, business forms, etc. 
Will perforate lines in a 14” lift of paper! Changing from one die to another is a quick, 
simple operation. 


Here’s a sturdy, versatile machine that will be a real money-maker for specialty 
printers, binders, box makers and forms manufacturers. 


Three sizes, 2644”, 35” and 48”. Write for complete details. 


ATLANTIC NUMBERING MACHINE CO., INC. 
4702 18th Ave., Brooklyn 4,N. Y. 5208 W. Pico Blvd., Los Angeles 19, Calif. 
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=) 0 ol. @ 4 9 a TRANSPARENT COVERS 


TAILORED TO MAKE YOUR NEw TiTLes SELL 


Acetate Sheets reinforced with colored edgi 
* Book Jacket , cree with edging to match publishers’ wrappers 
e Acetate Sheets prefolded or flat « Slip cases 


BRO-DART INDUSTRIES Devt st 
K 5, N. J. — LOS EL . " 
my 2-75 BRadshaw 22257 


SERVICES & SUPPLIES 
























@ COMPLETE COLOR SEPARATIONS e 
e FOR BOOK JACKETS e INSERTS e END PAPERS e 
e COVERS e CATALOGS e 


THE COMET PRESS, INC. 


New York’s Most Versatile Printing Plant 
200 Varick St., New York 14, N. Y. WA 4-6700 











"ca ~~—S* BOOK PUBLISHING PAPERS 


| DISTRIBUTED BY 


MILLBRAND 


Paper Company 
667 WASHINGTON ST., N. Y. 14 


“NORTHWEST. ne Ate FINCH, PRUYN 
Pedigreed Papers WAtkins 14 and Company 














SHORT RUNS of loose-leaf CATALOGS and Manuals by xerog- 
raphy (offset). Complete automated print bindery facilities. 


S€ Multiprint, Inc. 


230 West 17th Street, N.Y.C. +» WaAtkins 4-4983 











C. E. FINCK INDEXING CORP. 
157 Hudson Street, N.Y.C. 


CAnal 6-8063 . WaAlker 5-8447 
An entire plant devoted exclusively to better indexing. 






















ENGRAVING COMPANY, INC. 


MU 9-8585 
44 West 28th Street 



















| JACKET & PAPERBACK COVERS 
PerirLirfRLUEtIN 


42 East 19th Street, N. Y. 3, N. Y. ORegon 4-0707 
Books by Lithography Color Lithographers 














| HENLYN ENDLEAF 


IN STOCK — ON SKIDS 





31 x 42 — 110 — Gr. 31 3514 x 46 — 138 — Gr. 35% 
34 x 45 — 129 — Gr. 34 38 «x50 — 160 — Gr. 38 
LINDENMEYR-SCHLOSSER PAPER COMPANY 
11-12 53rd Avenue Long Island City, N. Y. EXeter 2-4400 





















BIG RUN Let CAREY solve it. Our unique Web- 
fed printing and paper facilities, 
plus round-the-clock operation meet 


PRINTING every deadline and at a surprisingly 


low cost. If your budget calls for 
PROBLEM? quality in one, two or four color 
* — printing—letterpress or offset-—call 
Arthur Friedman, sales manager, 
CALL CHickering 4-1000. 





CAREY PRESS CORP. 
CAREY 406 WEST 31st STREET » NEW YORK 1, N. Y. 











Pressmaster End Leaf 
HUMIDOR PACKED 
@ Meets most rigid BMI Specifications e Can furnish all 
necessary sheet sizes @ Samples and prices on request 
PAPER CORPCRATION OF UNITED STATES 
e@ 630 Fifth Avenue. New York, N. Y. 














OLYGRAPHIC COMPANY 


Modern Equipment: Single Color — 2 color 


4 Color Presses can print sheet sizes up to 52x76” 
310 EAST 45TH ST., NEW YORK 17, N.Y. MU 4-1200 





RUTTLE, SHAW & WETHERILL, INC. 


1215-17-19 Cherry St., Phila. 7, Pa. 
COMPOSITION AND PLASTIC PLATES 


Our Proofreading and Service Are Unexcelled 
N. Y. Office: Room 1306, 303 Fifth Ave., OR 9-7193 





TTA LINO-LOK Eaite 


A WIRE BINDING 
Pages lie flat—perfect alignment—cannot slip out. 


PIRAL BINDING CO., INC. 


0 Columbus Circle. New York. N. Y. @ Circle 5-122! 


BOOK JACKETS 


TURCK & REINFELD INC. 


iw West 25th St., New York 1, N. 7 




















WaAtkins 4-4636 





complete design and 


production services available 


PAPER COVERS 


BOOK PRODUCTION 
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INSURANCE FOR 
BUSINESS SURVIVAL 


From AN INSURANCE ANALYST’S view, the 
outstanding fact about the book in- 
dustry is that for the most part com- 
panies are relatively small. This is 
not at all a disparagement. On the 
contrary, it is generally a tribute to the 
vitality and creative drive of the few 
men who have gone into trade binding, 
album binding, loose leaf binding, and 
built up a thriving organization within 
two or three adventure-filled decades. 

But the very fact that these compa- 
nies are the creation of a dedicated 
executive team carries its own dangers. 
All of you have first hand knowledge of 
flourishing companies in your industry 
that simply withered away or deteri- 
orated pitifully when their original 
founders died. Sometimes it has been 
a superb plant superintendent; some- 
times the owner of indefatigable will; 
sometimes the fine collaboration of two 
partners, each indispensable to the 
continued growth of the business. 

The important point is that compa- 
nies need not die with the loss of their 
powerful moving executive spirit or 
technical genius. Proper understand- 
ing of the insurance plans that are 
protection against just such contin- 
gencies will go a long way toward 
assuring the continued prosperity of 
established binderies. The special type 
of insurance designed for this purpose 
is known as “key man” insurance. 


Key Man Insurance 


Most executives take for granted the 
necessity of insuring their physical 
business property against loss. Life 
insurance can be of invaluable assist- 
ance in helping to insure against the 
loss of production managers, or plant 
managers because of death. Surely it 
would be more attractive to receive a 
tax-free addition to the business surplus 
in the event of the death of a key man 
than the loss of a valued employee 
without a resultant business emergency 
fund; particularly when the firm might 
be faced with the prospect of the loss of 
credit standing and the need to hire and 
train a replacement. 

Fortunately, it is not necessary to look 


AUGUST, 1961 


by Richard F. Reid, Vice Present 
Rew, Couns & Co., Inc. 


at key man insurance as a “do or die” 
proposition. If the key man lives to 
retirement age, any cash value in the 
policy can be used to fund a deferred 
compensation arrangement for him. At 
any time prior to death or retirement, 
the cash value of the policy is consid- 
ered a corporate asset with the contin- 
gent benefit of building up the financial 
strength of the business. 


Proprietorship 


When a sole proprietor dies, his busi- 
ness generally becomes a part of his 
estate to be passed along to his heirs 
as quickly as possible, unless other- 
wise provided. Of course, there are 
many things that can be done: 

1—Business can be left to the wife, 

son or other heirs 

2—Sold to employees 

3—Sold to outsiders 

4—Continued by executors or 

trustees 

5—Liquidated 

Unless there is some plan, any of 
these solutions have the potential for 
trouble. Advance planning will pre- 
vent this trouble. Three essentials of 
a sound plan are a will, a purchase and 
sale agreement, or other plans for dis- 
posal or continuation of the business, 
and some method of financing the de- 
sired arrangement. Generally speaking, 
life insurance is the most desirable, 
and in many instances, the only method 
of making the necessary funds available. 


Partnership 


Operators of a partnership are un- 
doubtedly aware that in the absence of 
legal procedures to the contrary, a part- 
nership is dissolved by the death of a 
partner with resultant hazards to the 
continuation of the business and to the 
interests of the surviving partner or 
partners and the heirs of the deceased 
partner. For example, the “Liquidating 
Trustees” (surviving partners) gener- 
ally will not be permitted to do any 
new business but must wind up the 
affairs of the partnership unless they 
want to become involved in being per- 
sonally liable for any losses. An ade- 


Safeguard your company 
against the loss of key men, 
and business dissolution 
through death. Here are the 
steps to protect your 
company, yourself, 

and your heirs. 


quately financed buy and sell agree- 
ment providing for the purchase on a 
pre-arranged valuation of the deceased 
partner’s interest will help to prevent 
the indicated destruction. 


Corporation Life Insurance 


The small, closely held, corporation 
also has problems attendant to the 
death of one of the major stockholders 
which can be more satisfactorily solved 
with sound prior planning and life in- 
surance than in any other manner. As 
in the case of a partnership, there are 
many difficulties attendant to the death 
of a stockholder in a close corporation, 
including management or personnel 
clashes, credit impairment, transfer of 
the deceased stockholder’s stock to the 
executor or administrator during the 
estate settlement, etc. There is always 
the threat of possible liquidation or the 
prospect of selling at a loss. 


Personal Estate Settlement 


Although it is difficult to unneces- 
sarily divorce business affairs from the 
remainder of personal affairs, it is 
also important for men of means to 
arrange sensible estate plans which ac- 
complish important objectives. This 
means, in addition to a Business Con- 
tinuation Agreement, that there should 
exist a properly drawn will, that full 
consideration is given to the conse- 
quences of today’s rather punitive 
estate tax rates, that the necessary 
funds for carrying out the estate plan 
be provided, particularly where there 
might be needed liquid funds for the 
payment of any estate taxes, that ad- 
vantage is taken of current tax regula- 
tions applying in certain instances only 
to unique circumstances, such as the 
regulation permitting partnerships to 
elect whether to be taxed as corpora- 
tions, or the provisions of Section 303 
of the Internal Revenue Code permit- 
ting, under certain circumstances, the 
redemption of a portion of the stock to 
pay for administrative and estate set- 
tlement costs. Lifetime gifts and prop- 
erly arranged trusts ‘are other useful 
devices that are available. 
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COMPLETE BOOK MANUFACTURERS 
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ALUMINUM BINDING SCREWS, POSTS 


Elbe File G Binder Co., Inc. Fall River, Mass. 
Gane Brothers and Lane, Inc._____. 4115 Forest Park Blvd., St. Louis, Mo. 
G. B. Mtg. Co. 3332 Nostrand Ave.. Brooklyn 29, N. Y. 
Griffin, Campbell, Hayes, Walsh, Inc._..50 East 21st St., New York. N. Y. 
Leonard, Charles Inc. _....19-11 Cooper Ave., Gienaale 27, N. Y. 
Slade, Hipp and Meloy, Inc... 729 West Lake St., Chicago 6, III. 
United Screw & Boit tarpasaeiaa, ax * W. Cullerton St., Chicago 8, HL. 
Wilson Jones Company 09 S. Jefferson St., Chicago 6, Wh. 








AUCTIONEERS, LIQUIDATORS & APPRAISERS 
Printcraft Representatives __. 136 Church St., New York 7, N. Y. 
Morris Schwartz G Co. _.___.___.37 Warren St., New York 7, N. Y. 
White, Sidney. 229 Varick St., New York 14, N. Y. 








BACK NUMBER MAGAZINES 
Bindery & Library Magazine Supply...9015 Milwaukee Ave., Niles 48, Ill. 


BINDING POSTS-ALUMINUM & BRASS 
Ibe File G Binder Co., Inc. Fall River, . 
any Screw & Bolt Corporation - we W. Cullerton St., Chicago 8 » Wh. 
Wilson Jones Company 209 S. Jefferson St., Chicago 6, III. 








BRASS STAMPING & EMBOSSING DIES 
Allied Engravers, Inc... 552 W. Broadway, New York 12, N. Y. 
Art Engraving Co rp Box 636, San Antonio, Texas 
Schultz, E. C., & Co. 712 S. Federal St., Chicago 5, Ill. 











BRASS TYPE 
Kensol-Olsenmark, Inc. _..._.___.124 White St., New York 17, N. Y. 


CAMBRICS & HOLLANDS 


Dennison Mfg. Co 300 Howard St., Framingham, Mass. 





COATING-VARNISHING-LACQUERING (SHEETS OR ROLLS) 


G. A. Ackerman Co. 1320 S. 54th Ave., Cicero 50, Ill. 
Paper Converting & Finishing Co._.1101 S. Kilbourn Ave., Chicago 24, Ill. 





COVERS FOR THE TRADE 
Becktold Comp 
Kingsport Press 


y 1600 Macklind Ave., St. Louis 10, Mo. 
Nat’! Cover G Mfg. Co., Inc.. 


Kin, sport, Tennessee 
6727 S. Broadway, St. Louis 11, 











CUTTING STICKS (WOOD & PLASTIC) 
American Wood Type Mfg. Co._.42-25 9th St., Long Island City 1, N. Y. 


DRYERS: ELECTRIC, INFRA-RED 


Doyle, j. E., Co 1220 W. 6th St., Cleveland 13, Ohio 





ENDLEAF PAPERS 
Hobart Paper Co....._--.._._-_____111 W. Washington St., Chicago 2, Ill 


EXPORTERS-IMPORTERS 
Arnold Barsky Bookbinding Cloths, Inc 





15 Ferry St., N.Y.C. 


EYELETS: PLASTIC, TELESCOPIC 
Kirk F. J., Molding Co. 





Brook St., Clinton, Mass. 


FILING SUPPLIES & SYSTEMS 
Crownola Loose Leaf Prod., Inc..._.132 Greene St., New York 12, N. Y. 


GLUE POTS 


Hold-Heet Products Corp._.______905 Belmont Ave., Chicago 14, Ill. 


GOLD LEAF 
Ralph W. Grauert, Inc. __.____.__. 100 Gold St., New York 38, N. Y. 


GUMMING 
Paper Converting & Finishing Co.....1101 S. Kilbourn Ave., Chicago 24, Ill. 
Rexford Paper Co. _.....__-___. 3100 W. Mill Road, Milwaukee 9, Wis. 


INDEXES 
G. j. Aigner Co 426 S Clinton St., Chi Hl. 
Index Sieouthctunane ____..__2814 Clearwater St., Los Angeles 5. Calif 





INDEXING TABS 
Wabash Metal Products Co... ____. 1569 Morris St., Wabash, Ind. 


JAPANESE BOOKMAKING AND HANDMADE PAPERS 
Intercontinental Inspection Services, Ltd.-...C.P.0. Box 1539, Tokyo, Japan 


LAMINATING MACHINES 
Haas Laminator Corporation__..._.____.110 E. 31st St., New York. N. Y. 
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(No charge for Classification Heading) 
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LAMINATING SERVICE 


Arvey Corporation... 3500 North Kimball Aveune, Ne 18, Il. 
Arvey Corporation 300 Co: ommunipaw a, a deren City sae 
Mor-Gan Laminating & Foliating -* ky Ww. t., New York 

Paper Convertin i Finishing Co._.1101 S. Kiboas Ave., Chicago oe WN 
Rexford Paper Mi _.__-------3100 W. Mill Road, Milwaukee 9, Wis. 
Thompson Air Plastics 146 Second Street, Mineola, N. Y. 








LACQUERING AND COATING SERVICE 
Paper Converting & Finishing Co._.1101 S. Kilbourn Ave., Chicago 24, Ill 
Rexford Paper Co. _....._._._._..__...3100 W. Mill Road, Milwaukee 9, Wis. 


LEATHERS-GENUINE 


er Leather Mfg. Co, _..........._..419 Park Ave., So., 
a 


N. Y. 16, N. Y. 
Hoyt & Worthen 


eee Gare Railroad St., Haverhill, Mass. 


LOOSE LEAF BINDER MACHINERY 
Thermatron Div. of Willcox & Gibbs _.214 W. 39th St., N. Y. 18, N. Y. 


LOOSE LEAF BINDERS 
Kamket Corporation 





pits _.54 Winter St., Holyoke, Mass. 


Loose Leaf House. d156 W. Bist St., Los Angeles 7, Calif. 
LOOSE LEAF INDEXES 
Aigner Index Co., Inc, 44-16 23rd St., Long Island City 1, N. Y. 
LOOSE LEAF RINGS & METALS 
Crown Loose Leaf Mfg. Co. 552 West Adams St., Chicago, III. 
Eagle Metal Works, Inc.__3627—36th St. ,Long Island a ee Ms 
Leonard, Charles Inc... eens Ave., Glendale 2 : 
Tenacity Mfg. Co........Cooper & Hosea Sts., Lockland, Cincinnati’ 5. 6 
S. Ring inder Corp. ..........--...800 Acushnet Ave., New Bedford, Mass. 
Wilson Jones Company... => 209 S. Jefferson St., Chicago 6, Ill. 


PAPER CLEANERS 
Doyle, j. E., Co. 





1220 W. 6th St., Cleveland 13, Ohio 


PASS SOOKS & CHECK BOOKS 


Kunz, J. B., Co. Huntingdon, Pennsylvania 





PLASTIC BINDERS AND COVERS 
Dielectrics, Inc 159 Cochran St., Chicopee Fails, Mass. 





PLASTIC HEAT SEALING MATERIALS & EQUIPMENT 


Cosmos Electronic Machine es is daenan aaa’ 656 Broadway, N. Y. 12, N. Y. 
Royal E. Fisler Co. 1315 Cheshire Lane, St. Louis 19 
Guild Electronics Inc... 388 Broadway, New York 13, 


Thermatron Div. of Willcox & Gibbs___214 W. 39th St... Y. i8, N. Y 


PRESSURE ADHESIVE: 
(Kleen-Stik Strips and Spots) 


Commercial Bindery, Inc 854 Howard St., Detroit 26, Mich 





REBUILT EQUIPMENT SOURCES 
American Graphic fate Mchry Co., Inc., a Varick St., N. 14, N.Y. 
Gane Bros. G Lane, Inc 1335 W. Lake St., Chieti, Hi. 
Graphic Machinery Exchange.._._ 66 Prince St., Brookl yn, N. Y. 
Jones, James H. 808-810 W. Washington, Chicago, Ill. 
Payne, Ernest Corp 82 Beekman St., New York, A 
Printers Supply Co., Inc 10 White St., New York, N.Y. 
Quog Machinery Co., Inc.. .11 Barrow St., New York 14, N. Y. 
Spero, J. & Co., Inc 549 W. Randolph St., Chicago, HH. 
Stolp-Gore Co. 123 S. Jefferson St., Chicago, III. 




















SEALING MACHINES (AUTO.) SELF MAILERS 
Seal-O-Matic Mach. Mfg. Co...________...333 Hudson St., New York, N. Y. 
Thermatron Div. of Willcox & Gibbs___.214 W. 39th St., N. Y. 18, N. Y¥ 


SILK SCREEN PRINTING EQUIPMENT 
Commander Engineering & Pie Co., 4375 Duncan Ave., St. Louis 10, Mo. 
Denco Mfg., Inc. ____. Narragansett Avenue, “Morton Grove, Hl. 
Lawson Printing Machine Company 4455 Olive St., St. Louis 8, Mo. 


STATIC ELIMINATORS 
Statikil, Inc. 


. a 1220 W. 6th St., Cleveland 13, Ohio 
imco Co 


920 Walnut St., Lansdale, Pa 








STRIP GUMMING 
Paper Converting G Finishing Co._.1101 S. Kilbourn Ave., Chicago 24, III. 


TAPES: STRIPPING 
Rexford Paper Co... E3100 W. Mill Road, Milwaukee 9, Wisc. 


THERMOMETERS & PYROMETERS 


Wabash Metal Products Co 1569 Morris St., Wabash, Ind. 





WIRE, BOOKBINDERS AND SPIRAL 
Wilson Steel & Wire Company____.4840 S. Western Ave., Chicago §S, Ill 
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Mechanical 
Binding Sources 





Co ee _, See Slide-Ring 
pease’ Ss, eee . Spiral 
F _ Flex-O-Coil » Rees Spiralastic 
_ Gea: Geb-ring TO cceeeecihe Streamliner 
ee Sess aac Kamket Sw _. Swing-O-Ring 
eee Limited SARA Tally-Ho 
Li _...__._ Lino-Lok | eee 
Mb __.__. Multiband ~ Round-Rings 
Mr _._. Multiring Ts Tauber S-Ring 
se eteere: Multo r ARG Tauber Tube 
N _...___.. Nuplast i Tauber Twist 
Pa _..._.._.. Parallex Oe eines Wire-O 
ot Rae Plastico 

RR Round Ring *Other bindings 


NEW ENGLAND 


Burlen, Robert G Son 

301 Congress St., Boston... MMrPSwTThTtw 
Fisher Bindery 

74 Union Pl., Hartford, Conn._.MMrPRTW* 
Kamket Corporation 

54 Winter St., Holyoke, Mass. LIKSSpP 


METROPOLITAN N. Y. 
Brewer Cantelmo Co. 


116 East 27th St., N.Y.C._.._-__ CMPSwTh 
Joseph pi Inc. 
495 E. 4lst St., Paterson 4, N. J. P 
John M. ’ Gettler 
-  . Ea” 8 tl aaa ann PSw 
—_ ge Inc. 
ge Sag. 4 2 oe ae XP 


Spiral Sading Co. 

10 Columbus Circle. N.Y.C. 
CGKLLIMMrPPaSSpSwTtX 
Taubers Bookbindery, Inc. 


200 Hudson St., N.Y.C. 
CXMrMPRSISSpTrTsTTt 
Wire-O-Binding Co. 
200 Hudson St., N.Y.C._ cena 


EAST 
The Albrecht Co. 
211-213 S. Sharp St., Baltimore, Md 


CFPSwX 
National Publishing Co. ; 
24th & Locusts Sts., Philadelphia, A. = 


PThSw 
The Optic Bindery 
15 S. Frederick se, Baltimore 2, Md._ MW 


MIDWEST 


Becktold Co. ; 
i600 Macklind Ave., St. Louis 10, Mo. 


CMPW 
Blackbourn Binding, inc. : 
1821 University Ave., St. Paul 4, Min. 
XMSIW 
Commercial Bindery, Inc. 
854 Howard St., Detroit Mich 
FKLIMrPSSpRXMS! 
Spiral Binding Co. 


732 S. Federal St., Chicago 5, 
CKLIPSISSpX 
Twin City Wire-O 


750 Washington St., N. Minneapolis, Minn. 
MWTh 


— Binding & Finishing -, 
512 S. Peoria St., Chicago, III... MPSThW 


SOUTHEAST 


— Ruling & Bindi 
122 W. Bland St., Charoltte, N. C. 
MPSwSIXThMb 
J. M. Marbut Co 


419 Highland Ave., NE, Atlanta, Ga. 


MThWX 
SOUTHWEST 
Universal Bookbindery. Inc. 
800 Ave. B, San Antonio 6 
MMrPSwThw 
CANADA 
Villemaire Bros. 
840 William St., Montreal, Que...___ MW 


Rate: Listing, per line, 12 consecutive 
insertions $35.00 per YEAR 
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MAIL BOX # REPLIES e/o 
BOOK PRODUCTION 
4€4 Park Avenue South 
New York 16, N. Y. 





FOR SALE 





Cleveland Automatic Folder Model 00-22x28 
Cleveland Automatic Folder Model M 25x88 
Cleveland Automatic Folder Model K 39x56. 
Christensen Gang Stitcher 

Sheridan 20 pocket, 12x16 gathering mach. with 


side stitching & straight line covering mach. 


Smyth #2 Automatic Casemaker 
Murray Triple Liner and Headband machine 
50” Seybold Paper Cutter 


J. SPEKO & COMPANY 
549 West Rando'ph, Chicago 6, Illinois 
Phone: ANdover 3-4633 





_ 





Rosback Rotary Perforator 
36”, 5 wheels with motor _........__... $475.00 


Rosback 29” Foot Perforator . ...... $125.00 
Hickok Foot Power Paging Mach. 

with one 4 wheel and ore 6 wheel 

A ek aiseinss Saison OO 
Strip Caster with metal feeder _ 

and electric pot .. $450.00 


The Schreider “Printing “Company 
16 New Front Street, Pa'myra, Penna. 





3 Knife Trimmer, New, Original Cases; 13x20”, 
Heavy Duty. Sacrifice. Reply Box #861-400 c/o 
BOOK PRODUCTION, 404 Park Ave., South, 
New York 16, N. Y. 





EQUIPMENT WANTED 





Automatic Paper Feeder for a Hickok Ruling 
Machine. 54” with a Vari-Speed Pulley. Feeder 


and all parts must be in good working condition. 
Reply Box #861-200 c/o BOOK PRODUCTION, 
404 Park Avenue, South, New York 16, N. Y. 





HELP WANTED 





Experienced Library Rebinding Forwarder 
Wanted. Must be Fast and Neat. Excellent 
Conditions. Union Shop. Write Bindery, Library 
Association of Portland, 801 S.W., 


Portland 5, Oregon. 





Bindery Foreman—Book Publisher desires work- 


ing foreman experienced 
case binding. Permanent situation in expanding 
Southern concern for right man. Reply Box 
7861-300 c/o BOOK PRODUCTION, 404 Park 


Ave., So., New York 16, N. Y. 


10th Avenue, 





in high production 








FOLDER, CUTTER OPERATOR WANTED 
Competent Bindery man with at least six 
years experience, Age limit 40. Opportunity 
for advancement. Write giving salary ex- 
pected to Ridley Lewis, 1313 McKee, 


| Dallas, Texas. 











LOOKING FOR A NEW JOB? 


Journeyman to Executive 
Positions open all parts of U. S. in Book 
Manufacturing and Bindery Work (edi- 
tion, trade, blank book & commercial) 
GRAPHIC ARTS EMPLOYMENT SERVICE INC. 

Helen M. Winters, Mgr. 
Dept. BP-8, 307 E. 4th St., Cincinnati 2, Ohio 











FOR SALE 





SIMPLEX TIPPING MACHINE 


SIMPLEX TIPPING MACHINE 


SHERIDAN JUENGST Gathering, 
Stitching & Covering Machine, 35 
pockets, 12x16”, 6-wire stitcher, 
covering, A.C. electric equipment. 


SHERIDAN JUENGST Gathering & 
Stitching Machine, 15 _ pockets, 
9x12”, 3-wire stitcher & A.C, 
electric equipment. 


ROBERTSON BROS., INC. 
117 CEDAR LANE 
ENGLEWOOD, N. J. 

LOwell 7-0500 











FOLDING MACHINES 
BOUGHT AND SOLD 
AT 
GOOD PRICES 


GRAPHIC ARTS MACHINERY CO, 


P. O. BOX 293 
WINDSOR—ONTARIO 











39 x 52 DEXTER 189-A 
Late Style Cross Feeder 


BROWN FOLDING MACHINE CO. 


3767 Chester Ave., Cleveland 14, Ohio 











REBUILT PAPER CUTTERS 


75” Seybold Precision 36” National Hydraulie 
65” Seybold 10Z P.B.G. 39”, 41” Seybold Dayton 
51” Seybold Precision 34/2" 382" Oswego Auto, 
51” Seybold 10Z Auto. 51” Seybold Dayton 
41” 45 Seybold 10Z 357 Seybold Holyoke 


MAX BARASCH 
211 West 20th Street, New York, N. Y. 
WAtkins 9-2694 

















SITUATIONS WANTED 





Book Production Assistant seeks advancement. 
Young, formal education, with diversified prac- 
tical exper. Desires position with publisher or 
Reply Box 7861-100 c/o BOOK 
PRODUCTION Magazine, 404 Park Ave., So., 


manufacturer. 


New York 16, N. Y 





Get Full Production 


QUALITY PRINTING 
Without St 


Dowfe , PAPER CLEANERS 


A 
Write for Free Bulletin 





KENSOL 


GOLD STAMPING EQUIPMENT 
OLSENMARK ROLL LEAF 


SERVOL, BRASS G STEEL TYPE 


KENSOL-OLSENMARK, INC. 
124 White St., N.Y. 13, N.Y. CAnal 6-3384-5 











R. MARCHETTI & BRO., INC. 
* FINE BOOK GILDING x 


Gilt Edges © Red Under Gold ¢ Gilt Tops 
Spraying © Hand & Air Brush Bordering 
Beveling on Book Boards « Deckeling 








44 Bond St. New York 12, N. Y. 
ESTABLISHED 1916 GRamercy 7-5629 
TTT LL 

y 














DISPLAY RATES 
$14.00 per inch, 
Per Single Column 

12 times—10% discount 
6 times—5% discount 





NON DISPLAY RATES 
Minimum $5.00 

$1.00 per line 

Box jt—add’l 50 





E. C. FULLER CO. 


New York 7, N.Y. Chicago 5, Ill. 
28 Reade Street 720 So. Dearborn St. 


NOW AVAILABLE! 


Smyth No. 2 Case Making Machine 
Automatic or Hand Fed 


Smyth Triple Lining and Headbanding 
Machine 


Smyth Case Back Forming Machine 





Rebuilt with Factory made parts of 
LATEST DESIGN and bearing the 


same guarantee as a new machine. 





ALL our Machines are 
SKILLFULLY Rebuilt by Trained 
Craftsmen and 


SERVICED by Trained Personnel, 
resulting in a 


SAFE Machinery Investment for you 
at all times 








PRICED TO SELL 


Original BREHMER Semi-Automatic 
Book Sewing Machine with auto- 
matic pasting and thread cutting. 


Original BREHMER Gang Stitcher 
with 4 stations. 5/32” capacity 
(5/16” folded). 


EHLERMANN Back Stripper with 
Pile Feeder. 


HUNKELER Double Book Press, 28” 
x 18”. Self Adjusting. 


HUNKELER Double Book Press, 
174%” x 12%”. Self Adjusting. 


SPEED-NIP Hydraulic Book Back Nip- 
per, 18”. 


FORTSCHRITT Double End Book 
Back Nipper. 1434”. 


HUNKELER Book Back Rounder. 20”. 


All new equipment. Some have been 
used for demonstration only. 


GANE BROS, & CO. OF N. Y., INC, 


480 Canal St., New York 13. N. Y. 
WaAlker 5-0400 





MAIL BOX # REPLIES e/o 
BOOK PRODUCTION 

4°4 Park Avenue Souih ~ 
New York 16, N. Y. 





SUMMER 
SPECIALS! 


*All Priced to Save You Money! 


22x28 Baum Folder, Model 433. 


39x52 Baum Folder, Model 433, Con- 
tinuous Feeder, 1 year old. 


24-box 12x16 Sheridan-Juengst 
Gatherer, Stitcher & Coverer. 


15-box 9-12 Sheridan-Juengst 
Gatherer with 3-wire stitcher. 


1 Model 189A Dexter Jobber, 39x52. 
1 Model 191A Dexter Jobber, 44x56. 


2 Model 56 Miehle Cylinder, chain 
delivery. 


2 6/0 TC Miehles. 
2 Miller TW Press, 21x28. 
2 Miller SW Press, 21x28. 
2 Miller Simplex SU, 20x26. 
1 Miller Major, 27x41. 
1 Model 25A Brackett Trimmer. 
Wide variety of other equipment 
available. Tell us your needs! 
*Prices on request. 


Terms and Trade-Ins Accepted. 
Complete Plants Bought and Sold. 


ERNEST PAYNE Corp. 


Headquarters for Letterpress 
and Offset Equipment 


82 Beekman Street, N. Y. 38, N. Y. 
BEekman 3-1791 








Classified ads 


























FOR SALE 

6/0 Miehle T. C.—Dex. Suc. Pile Feeder—X.D. 

Miehle 56 S. C. and T. C.—Chain del. DEX. 
pile stream feeder 

56” Seybold Dayton Power Cutter 

57” Seybold 19Z Power Cutter with Auto. 


lamp 

52x67” Dexter Double 16-32 Folder with 
Crossfeeder 

40”x56” Dexter Quad with Perforator and 
Crossfeeder 

40x54” Dexter Double 16 Folder with Cross- 
feeder 

30” Rosback Rotary Perforator with 4 heads 

30” Rosback Check Perforator 


COMPLETE PLANTS BOUGHT 
AND SOLD 
APEX PRINTING MACHINERY 


COMPANY, INC. 
210 Elizabeth St. WOrth 6-0070 N.Y. 12, N.Y. 


RECOATING or METALIZING 
of used Cleveland and Baum 
folding machine rollers. 


Rebuilt & Guaranteed Bindery 
Equipment— 
DEXTER BOOK FOLDERS. 


42x57” No. 191A Outside Attach 

2 par. 1 rt. ang. 
39x52” No. 189A; 2 36x48” No. 190 
30x44” No. 189 par. 32; 1 28x42” 
DbI 16-32 No. 103 and No. 104 
Single folds 25” to 56” 
WWF Cleveland 
EF Cleveland 
0 Cleveland-Continuous 
Christensen Stitchers 
Straight & Curve Needle Sewing Machines 
#16 Boston Mult. Hd. Stitchers 
Casemaker 
#4 Brackett Trimmer 
Cross Feeders for Tape Folders 
all sizes and parts. 


STOLP-GORE COMPANY 


123 So. Jefferson Street, Chicago 6 
CEntral 6-2955-56 

















Moving? 
Fill in card 
facing page 98 


to avoid any interruption in service. 
Allow six weeks for mailing list correction, 
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BINDERY 
EQUIPMENT 


NEW AND REBUILT 


Crawley #3 Building-In Machine 
20 Box Juengst 12” Gatherer W/Stitcher 
26 Box Juengst 12” Gatherer W/Stitcher 
Smyth #1 Automatic Case Maker 
Symth #1 Hand Fed Case Maker 
Smyth #10 Casing-In Machines 
Smyth #12 Sewers, AC Motors 
Sheridan 9 x 12 Gatherer, Stitcher, 
Perfect Binding & Covering Unit 
Christensen-Pony-Gang-Stitcher 
Murray Liner & Head Bander 
Pleger Hinged Paper Coverer 
Natl. 16” Straight Needle Sewer 
Natl. 18” Straight Needle Sewer 
Smyth #2 Cloth Cutter 
Crawley Rounders and Backers 
Pleger Rd. Corner Turning In Mach. 
Robinson 45” Rotary Card Cutter 
Singer #6-9 & 6-19 Sewers 
Smyth Curved Ndl. Sewers #3, 4, 10 
Sulby Tipper, Standard 20” 
Cleveland Folder Model E, 17 x 22 
Cleveland Folder Model 00, 22 x 28 
Baum Folder Model 289, 19 x 25 
Wright Multiple Hd. Drill 
Kensol Library Stampers 
Book Back Cluers 
Pleger Gathering Tables 
12” Hand Roller Backer 
17” Hand Roller Backer 
Ganes Book Compressor 
Pleger Library Backer 
17” Pleger Bench Gluer 
27” Pleger Bench Gluer 
24” Potdevin Type “O” Gluer 
18” Gluemaster Bench Gluer 
32” Gluemaster Bench Gluer 
24” Smyth Gluer W/Conveyor 
Glue Cookers W/Agitators 
Standing Presses, 20 x 28 
Nevien Rod Dollies 
Press Boards, Stainless Stl. Bd. 18 x 24 
Tape End Trimmers 
Sheridan 33” Power Cutter 
Sanborn Rotary Board Cutter 
Krause Pwr. Round Corner Cutter 
Nygren-Dahly 36” Rotary Perforator 
Rosback 36” Rd. Hole Perforator, 6 Hds. 
Universal Kalamazoo Punch Head, N-D 
Latham Multiplex Power Punch 
Portland Foot Pwr. Punch 
Jacques 33” and 40” Board Shears 
Boston #18 Mult. Hd. 12” Stitcher 
Latham Stitchers %2” and 3%” Cap. 
New Earlline Hydraulic Standing and 
Bundling Presses 
New Potdevin Gluers 
New Lovell Wringers 
We Buy Used Equipment 
Complete Plant or Individual Items 


JAMES H. JONES CO. 


Phone SEeley 3-6020-21-22-23 
808-810 W. Washington Blvd. | 
Chicago 7, Ill. 
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Catalog Production Guide 


3A _ New Trends in Catalog Design 


6A Printing Processes 

7A _ Printing Paper 

8A _ Covering Materials 

9A Cover Formats 
10A _=s~ Purchasing Patterns 


11A _ Techniques in Cover Decorating 


12A Mechanical Binding Styles 
14A _ Trade Terminology 

16A _ Loose Leaf Mechanisms 
18A _Indexing/Tabbing Styles 


PRODUCTION 


FOUNDED 1925 e 


BOOKBINDING MAGAZINE 


AUGUST 1961 


19A_ Check Chart for the Catalog Buyer 


Features 

42 STA Citations for Creative Design 
44, Book Sales and Production 

46 What Does it Cost to Make a Book? 
47 Paperback Production: Web Offset 
48 Trends in Photocomposition 

49 Successful Sales Strategy 


75 Bride and Baby Albums are Bindery’s Boon 
76 Mechanize Production of Manifold Forms 


77 ~~ Protective Coatings for Books 


82 Craftsmen to Review Production Techniques 
83 75 Years of Advances in Typographic Composition 


85 Time Savers: Paper Cutting 

87 Cost Cutters: Drilling 

89 Inks for Screen Process Printing 
91 Insurance for Bindery Survival 
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LEE REVENS Associate Edit, 
LLOYD WATSON _.. Associate Edit 
ALBERTO GAVASCI _____ Art Direct ¥ Mat 
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flects the ever widening field of the catalog 
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and mechanical bindings to assemble drilled and 
punched sheets into self-sufficient and sel 
respecting entities. It is a tribute to the essential 
quixoticness of our age that so much of grace 
charm results from holes and linking bits 
metal. Designer Albert P. Gavasci. 
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To obtain more information about any of the new products in this issue 
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SO EASY 

to place your order 

for a NEW or RENEWAL 
subscription to BP... 


Fill-in 
Detach 
Mail it! 


SO EASY 


to avoid interruption 


in service when you 


change your address .. . 


Fill-in 
Detach 
Mail it! 


SO EASY 


to get more information 
on NEW PRODUCTS and 
SERVICES . «’. 


Circle Information Requested 
Fill-in Card 
Mail it! 
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SO EASY 


to place your order No Postage Stamp Necessary If Mailed In The United States 


for a NEW or RENEWAL Postage will be paid by 


subscription to BP. . . : BOOK PRODUCTION 


404 Park Avenue, So. 
New York 16, N. Y. 








New Yer, 


SO EASY 


to avoid interruption BUSINESS REPLY MAIL 
: No Postage Stamp Necessary If Mailed In The United States 











in service when you Postage will be paid by 


change your alive . BOOK PRODUCTION 


404 Park Avenue, So. 
New York 16, N. Y. 
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on NEW PRODUCTS and 
SERVICES ... 
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Fill in your request 
on the Prepaid Reply 
Cards and mail it. 
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At last! 
top-quality 
plastic sheeting 
created just for 
flush-cut binders! 














In the quality tradition of O’Sullivan, SULLBYNED offers these advan- 
tages to binder manufacturers: 


Semi-Rigid Construction eliminates the cost and inconvenience of 
double-backing and cardboard stiffeners. 


Excellent Cold-Cracking Characteristics make SULLBYNED the first 
truly all-weather plastic sheeting. 


Available in wide range of Colors and Finishes, giving you all the selec- 
tions needed to produce executive-style notebooks, folders and binders 
where “luxurious appearance, feel and heft” are important. 


Direct Selling from our Numerous Warehouses gives you Low, Direct- 
from-Factory Prices and Significant Time Savings. 


O'Sullivan Quality, by America’s most progressive producer of thermal- 
formed materials. 


# 
WINCHESTER, VA. MOhawk 2-0311 


EAST SOUTH MIDWEST WEST 

O’Sullivan Rubber Corp. Central States Roll Leaf Co. Reliable Textile Co. Mr. Gus Kingsley 
Hawthorne, N. J. 2329 Hampton Ave. 16th & Jefferson Sts. 1933 South Broadway 
HAwthorne 7-6933 St. Louis 10, Mo. Chicago 80, Ill. Los Angeles, Calif. 
New York phone: BA 7-8731 Mission 7-4317 SEeley 8-3450 Richmond 9-7911 





SPEAK TO THE 


THE VERSATILE 26x40 BAUMFOLDER 
Up to 14 fold plates for all impositions. SHEET SIZE: 
Nominal: 26x40; Maximum parallel: 26x50; Minimum: 4x6. 
PLATE FORMATION: 9 fold plates standard equip- 
ment, with options up to 14 plates to handle all impo- 
sitions. Baumfolders can be tailored to fit your precise 
application. FEEDERS AVAILABLE: Suction pile; Suc- 
tion continuous. FEATURES: Precision steel rollers 
that enable you to fold stock usually considered too 
thin or thick to fold. Complete facilities for scoring, 
perforating, slitting and/or trimming either flat or 
folded signatures. Pasters optional. CONSTRUCTION: 
Angular roller cross-carriages for positive high-speed 
register on right angle folding. Newly designed cast- 
ribbed folding plates and hinged deflectors for rapid 
selection of impositions. Heavier frame for greater 
rigidity, freedom from vibration and complete reten- 
tion of adjustments. 


when you want 
folding machine 
profits... 


BAUMFOLDER MAN 


He has the voice of authority in the folding machine industry. 
The Baumfolder man is more than a salesman; he understands 
the application. Before choosing a folding machine... talk to a 
man with years of experience...talk to a Baumfolder man. 


Your Baumfolder man, with the most comprehensive line 
manufactured, helps you pick the Baumfolder designed for 
your needs. That’s why printers, bookbinders, publishers— 
where folding is one of the most important operations for any 
job—rely on Baumfolders. In many instances, the Baumfolder 
pays for itself within the year. More Baumfolders are sold in 
the Graphic Arts than all the other folding machines combined, 
and that’s why a folding machine for the Graphic Arts must be 
a Baumfolder. 


EASY TERMS AVAILABLE Only 10% down or your old folding 





machine as a liberal down payment—balance payable in up to 40 — 
monthly installments. 





(oy :\ @ i O10) 108 
LOcust 8-4470. 





